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Faster... 


Symbolized through the Ages 
by the Simple Dignity of 
the Lily. 


Its Beauty captured in an 
extensive collection of window 
and column decoratives and 
fine merchandising fixtures 

in our Spring and Easter 
presentation. Write for a 
free copy of photographic 
brochure: ‘‘Easter Lily 
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The Greatest CHRISTMAS ATTRACTION 
For Your Store in 1955! 


Visneyland 


WALT DISNEY 


CHARACTER MERCHANDISING DIVISION 


ANNOUNCES THE APPOINTMENT OF 


W. L. STENSGAARD AND ASSOCIATES, INC. 


EXCLUSIVE designers and producers 
of the Greatest REVAIL STORE CHRISTMAS ATTRACTION EVER! 


Nisneyland 


will be done in small and large scale sizes with animation 


will open in August 
will be the source of all Disneyland television programs 


will be watched by 40,000,000 parents and children each week 


will be photographed and publicized in all leading magazines and newspapers ™ 


will be the greatest merchandising attraction the world has ever seen 


This attraction will be ready to show and dis- 
cuss in April... if interested ...write us now! 


wa — W.L. STENSGAARD AND ASSOCIATES, INC. 


er 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
he 


Merchandising Arts Sales and Distribution plans 
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PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


How display is handied at The May 
Company, Los Angeles, will be the sub- 
ject of a major article in the April 
issue . . . Kim Hoffmann and Stephen 
Heidrich in another feature tell how 
they re-designed a specialty shop for 
better selling and display ... And there 
are numerous other articles which you 
will enjoy and find informative. In the 
mail March 20. 


* 
THE COVER 


Julius E. Steinberg, Filene's, Boston, 
says this of the display shown on the 
cover: “It was really very simple, but 
was considered to be the best hat win- 
dow we ever had since it was such a 
wondertul color story.’ 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


co 
SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada To foreign 
countries, $5.00 a year. Canadian and foreign 
orders payable in U.S. funds by Internationa! 
money order or New York bank draft. Single 
copies 50 cents. Send all subscription orders 
direct to the publication office at Cincinnati 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 18679 


National 
Association of 
Display Industries 


ABP 


Associated 
Bureau of Business 
Circulation Publications, Inc. 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 


your department. 
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inspired by Paris 
perfected by Mary Brosnan 


Our Mary's newest gals have that 
fashionable, flattering, 

lily-like, Renaissance look. 

The bust is now sheathed, 
flattened, lifted, melon-shaped. | 
The torso is longer, the waistline natural. 
Mary's is the modified mannequin 


for which high-fashion clothes 


eld -Maloh mol tisle ate ; | 


Mary's is the mannequin 
every smart store is now showing. 
The sooner you order, . 


the sooner we can deliver. — 
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498. Seventh Avenue, New York 18 © Dot Williams, president 


Mary Brosnan Mannequins and Durabelle Plastic Mannequins 











BULKTON DISPLAY DIVISION Corry 2-8257 


BULKLEY DUNTON & CO., INC., Corry, Pa. 
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‘ne-OScube __ the most flexible sign machine 
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Change from cardboard to paper 
of a dial... Print one of a kind, 
repeat extras Use new di 
and/or any type combination 
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one or several colors 


Use 


Adopt any layout and 


Models LOT all size srores . 
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| re Rlasg >. sg aed 
zinc plates, half-tones or at) cuts fot heading 
and toppers Prepare originals tor offset 
: | : : ' , > ‘ ’ tT - 
duplication .. - Proof lines of type tor adve 


THE MORGAN CO.. 3984 AVONDALE 


1955 


Write for complete catalog 
with prices and tree samples 
of work. 


AVE., CHICAGO 41, ILL. 





DOGWOOD PRINT 


A crisp, fresh print cheer- 
fully splashed on a rich 

white rayon shantung. Drapes 
and pleats beautifully — 
equally perfect for flat treat 
ment. A rich background for 
mens and women's displays. 
41” wide, in 3 smart color 
combinations: pink/green, 
light green/dark green, 

and yellow/brown. 


BY MAHARAM 


Dyramatizes 
Your 


SPRING-SUMMER 
SALES! 


Smart retailers coast to coast are 

giving their spring - summer 
offerings a touch of that Maharam 
magic. Now, you too can get magic 
‘‘sell’’ atmosphere fer your merchan- 
dise with these three exciting numbers 
from Maharam’'s extensive new 
collection. 


HAT RACK PLANTER 
& DISPLAYER 


Intriguing prop with hundreds 
of uses. Ideal for men’s hat, 
clothing and haberdashery 
displays. Hats of plastic, stand 
of gracefully executed wrought 
iron. 14” high. (Without plant.| 


PANAMA MATTING— 50” 


Exciting — alive! Panama Matting . . . 
a completely new texture with eye- 
catching brilliance and color. A 

brand new pattern in a combination 

of yellow /white fibre highlighted with 
gleaming cellophane. The perfect mate- 
rial for display, covering of floors, 
platforms, risers, backgrounds, etc. 
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DESERT CERAMICS and WROUGHT IRON 


Snspira Siinsiilt Ga = 3 


For Casual Suburban Settings . 


Number 


Height Without 
Wrought Iron 
Base 


Height With 
Wrought Iron 


Base 


oltery 


. Ideal For Outdoor or Indoor Planting 


Price 





F-9 
G-99L 
E-31 
XB-2 
F-7 
E-25 
M-109 


9" 
12" 
17" 
9" 
9" 
is 
9" 


(40" long) 


12" 
16" 
25" 
14" 
12" 
16" 
30" 


$35.00 


$65.50 
$53.00 


$20.00 


$27.50 
$32.50 
$53.00 


Above available in terra cotta red or off-white except No. ''E" and No. ''F’ available in off-white only. 


. ” 
Shelly ART MANUFACTURING COMPANY 


1147 West Ohio Street 


MARCH, 


1955 


Chicago 22, Ill. 


MOnroe 6-3500 








No. 2689 


VICFORIAN FLOWER CART 


This cart is sturdily 
constructed for holding 
merchandise, finished in 
white lacquer, decorated 
with gold wood balls 

. wheels will turn... 
rectangular bed of light 
colored marble pattern 
Marlite with plywood 
bottom... size... 56” L. 
x 32" W. x 32” H. 


each $hQ.% 
| DOERR a a 


DISPLAY DESIGNERS AND MANUFACTURERS 
Portsmouth, Ohio 

















Reycurv is made for jobs that require great strength and 
durability as well as classic beauty. 


Reycurv is made in snowy white, black and 15 beautiful 
colors, each selected for its depth and brilliance. You'll find 
the shade for your every need. 


The dealer near you has a complete line so buy it trom 
him, but remember —_ say Reycurv. 
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mae mE UACTURING COMPANY INC. 


ROYERSFORD, PA. PHILADELPHIA, PA. 
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The six principal figures in this display at 
Russeks, Fifth Avenue, New York City, are 
from the Tero line of distinguished manne- 
quins. See them in full color on the cover 





of DISPLAY WORLD for February, deme 


Other Famous Stores Using 
Tero Figures Include: 


The Bon Marche, Seattle 

A. Polsky Co., Akron 

Jordan, Marsh & Co., Boston 
Miller & Rhoads, Richmond 
Maas Brothers, Tampa 

Stern Brothers, New York City 
The May Company, Richmond 
The Golden Rule, St. Paul 
Joske's, San Antonio 


Sterling-Lindner-Davis, Cleveland 
Fowler, Dick & Walker, Wilkes-Barre 


Superb Mannequins....Sensibly Priced 


These finely detailed, hand-sculptured Tero figures 
are Fibreglas (polyester resin) reinforced for protec- 
tion against chipping or cracking. Designed to 
show apparel beautifully, the line includes nearly 80 
different women's, children's, and men's figures. They 
come with graceful rubber hands, glass eyes, coiffures 
in accordance with the latest styles, and in a variety 


of finishes. All are priced sensibly to fit ANY budget. 


Six new beachwear figures with natural toes are now 
on view in our showroom. Available in reclining and 
sitting positions, they show beachwear and sports- 
wear wonderfully well. Our showroom is within a 
stone's throw of all leading hotels in the mid- 
Manhattan area. On your next visit to New York 
stop in and see a truly fine line of mannequins . . . 


every one designed to help you sell! 


TERO, Inc. 


203 W. 334 St. 


CHickering 4-5977 


NEW YORK 13 











LATON GRASS MATS 


Leader in Quality and Sales 


More and more display men and display jobbers are buying 
more Eaton Velvety® Grass Mats every year. Here's why — 
Finest quality, best dollar value, most complete line of sizes 
and shapes to fit EVERY need, and largest stocks on hand at 
all times for immediate shipment. 


SEE YOUR DISPLAY JOBBER FOR THE BEST 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 

















AUTHENTIC 
NATIONAL 
AND 


PERIOD Mesloybieces A Lio 


COSTUMES 


aqiapunca chavslii=s 
HANDICRAFTED IN SPAIN 


With great pride, we introduce the 
magnificent DONA DOLL collection 
Meticulously handicrafied by 
skilled old-world artisans... The 
DONA DOLL is authentically 
dressed and detailed in fine silks, 
satins, laces, and felts, with glass, 
gold, and silver ornamentation 








Standing 14° tall, perfectly bal 
anced, the DONA DOLL collection 

numbers 37 different characters. 
each individually gift boxed 


Retail Price $11.95 


SATISFACTION GUARANTEED 


Tee ost Exauutibul Lplte in the Mold 


Write for FREE catalogue of complete collection. | 


“ponary [RAUING CUMFAVY 








ov 13 
225 Fifth Avenue'+ New York 1, N. Y. * MUrtay Hill 40392  - 
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NEWEST MEMBER OF THE FAMILY... 


rug SHOWCARD 


QHCNAASTEN 


Here's a brand new star in the Showcard Machine line-up. 


It is a specialized model, designed for use where quantities 
up to several hundred of the same sign are regularly required. 


For such use its mechanical inking unit, combined with the patented 
Showcard Machine method of type setting, make it the new 

speed champion. It is remarkably smooth-acting 

for all its rugged strength. 


And if the new Sign-master doesn't fit your needs, remember there 
is one model in the Showcard Machine family that will. 


Write for complete information. 


1196 MERCHANDISCE MART CHICAGO 54, ttLtLinois 
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david hamberger, inc. m 1S WEST Die SRaET 


NOW IT CAN BE TOLD! 


david hamberger, ix 
HAS MOVED 


AGCRWsS FRE STRECT 10) 


NEW, LARGER QUARTERS 
AT 


136 West [ 3F' St.,N.Y.C. 


New York's newest and most fabulous 
‘Showplace of Displays” 


now! MORE SPACE! 
now! MORE DISPLAYS! 
now! GREATER CONVENIENCE! 


Lely When it comes to ORIGINAL display creations, 
ey . there's ALWAYS something brewing at 


david hamberger, inc, pe 6-0464 
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Upson 
Panels... 















































custom processed 
at production prices 


SIZES AND THICKNESSES 


The widest 1 inge ol standard sizes and thicknesses on the 
market. A huge saving for vou. On special orders l pson can 
accomplish rriiriae les. (ood reas whi the li play world 
looks lo l pson iis headquarters lotr all panel 

needs. Details? Mail coupon 


SPECIAL CUTTING 


Large rag ag displays with extra eye-appeal at low, low 
cost. T 
to you. Panels. ‘ lean edged. cut to exact size and shape you 


% ‘aa want. Lpson’s 40 years’ experience assures highest quality. 
Ayr: aN 
§ be 44) 


lis Is what pres Isioti pre cutting by { prsor Means 


STRIATED 


Stunning Upson Striated Panels are outstanding: by 
themselves in quality and priced well below other 
materials! Proof? Just compare Upson Striated with all 
others! For extra dazzle, paint Striated with two-tone 
eflect. A breeze to do. looks ereat. Send coupon, 


COATINGS AND COLORS 


Standard l pson Panels are ivory Surface take paint beautifully. One coat 





oil, tempra or lacquer covers. On mass-produced displays, factors ipplied 
colors offer tremendous SaVINILS. Send color wate hy | pson 
will match it. Try | pson Cut-Out letters, too 


45th 





Prices for custom Processes depend oni quantity and eflect i anted., 


Hf rile for quotations. Vail coupon for I REE details 


upson /4//v/panel 


rau venmw @GeaAtitt ree Caw Vaewnws ienamencsanenquanasuscmeiananenenenenaiberamnanandnan 


THE UPSON COMPANY 
9133 Upson Point, Lockport, N.Y 


Please send me FREE details on 
year itype of product 
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In demand! 


RUBNER’S new 
FAIRLAWN PAPER FAIRLAWN CLOTH 


50" WIDE — 24 YARD ROLLS 50" WIDE — 25 YARD ROLLS 


Golt Green Texture! 
Soft and Flexible! 


Lustrous Color! 


SPRING COLORS NOW 
AVAILABLE FOR IMMEDIATE 
DELIVERY. FALL COLORS 
ALREADY IN WORK. 


orueR RUBNER prooucts 


FOR SPRING 


@ Gold Spatter Festival Papers 


@ Raised Texture-Tone Papers Fe i) vt Aw a EP 9 
@ Precision Cut Festival Paper Ribbons . 
There's Always Something New 


@ Flexible Cork Paper — Snow Paper — 5925 Broadway, New York 63, N. Y. 


Gravel Paper 


DISPLAY WORLD 





Hardboard 


Weyerhaeuser Industrial Hardboards 
have a smooth, smooth surface 





WHEN FINISH is important to the sale of your product, 
look to Weyerhaeuser Industrial Hardboards! 

Whether the product you’re making takes an inexpensive or 
the finest hand-rubbed finish, these ‘‘air-felted’’ hardboards @ Light color. Takes all types of fin- 
made by unique dry process methods have been carefully engi- ishes including wiping stains, lacquers, 
neered to give you that smooth, smooth surface and uniform air-dried and baked-on enamels. 
density so necessary for good adhesion and uniform coverage. 
They can be finished with wiping stains, paints, lacquers, enam- 
els, synthetics. Finishes can be air-dried, force-dried or baked. 
Boards take paint evenly ... hold the finish you give them 
better and longer because the uniformly smooth surfaces never 
check, craze,chip. The uniformly light color of the boards means 
less paint needed for coverage with pastel or tinted shades. @ Excellent gluing, laminating charac- 

Veneers and plastic laminates, too, can be permanently teristics. Unusual bending ability. Has 
bonded to the remarkably hard, dense surfaces without delam- been bent to 1” radius without rupture. 
inating or checking. 

‘*Pluses”’ in finishing are just part of the story of this amaz- 
ing family of hardboards, made in a range of thicknesses, sizes, 
types. Write for full information now. @ Available in the following thick- 
nesses: 1/10", 1/8", 3/16", 1/4’. 


@Easily machined. Can be sawed, 
cut, drilled, shaped, die-cut, routed 


with clean, sharp edges. 


Easily shaped. 








Weyerhaeuser Sales Company 
HARDBOARD DEPARTMENT : 
First National Bank Building * St. Paul 1, Minnesota 
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BLOUSE FORMS 
wh, the 
NEW MIRACLE FINISH! 


/olotone Finish 
(OLE RI 


Expensive manikin finish 
on low cost form 
Chip-proof 

Fade-proof 

Water repellent (clean 
with damp cloth) 


WOOD-PULP BLOUSE FORMS AT THE SAME LOW PRICE! 


SIDNEY NEWHOFF ASSOCIATES 


237-39 South Olive Street 225 West 34th Street 
Los Anaeles 15, Calif New York, New York 


WAREHOUSED IN QUANTITY BY THE FOLLOWING REGIONAL DISTRIBUTORS 


Standard Fixture Co. I a Jay Displays 
Dallas Atlanta San Diego, Calif 


Al Walker Assoc 


Vancouver, B. C., Canada 


INTACT YOUR LOCAL JOBBER 


DISPLAY WORLD 





How to Create Life-Like Settings 
with a Reality Never Before Attainable 


Now, you can create startling, life-like display settings and backgrounds with 
new Texture-F lex authentic replicas and texture reproductions. Widely acclaimed 
by leading displaymen, these rubber-like displays and texture sheets look so real 
that they cannot be distinguished from the originals when seen from but a 
few inches away. 


SETDESODTESS | 


e 


‘ 
 . 


Tried, tested and proven in television and theatrical scenic work, Texture- 
lex displays and sheets reproduce the depth, character and color of the originals 
with startling fidelity, thus giving a three dimensional reality never before 
attainable. In addition, Texture-Flex displays offer other advantages. The 
material is light, flexible and unbreakable. It has long life — and can be used 
again and again. lasy to handle and use, Texture-Flex sheets can be folded for 
storing in a small space. Furthermore, Texture-Flex displays cost ';9 te '% 
that of comparable plaster or papier mache displays. 


Texture-F lex sheets illustrated below are available in standard 4 ft. by 8 ft. 
size, except Fieldstone Wall which is available in 41% ft. by 41% ft. size. Larger 
sizes, special colors and unpainted sheets are also availab le. “Write for prices, 


OLD BRICK WALL : HERRINGBONE BRICK WALK FLAGSTONE WALK 
No. CRS-489 Rough finish bricks. Colors: No. CRS-488 Colors: Red, all white o1 Me. CRS-482—Veried colored flagstone 
Red, all white or orange. Size 4 ft. by 8 ft. orange. Approx. size of sheets 4 ft. by 8 ft. ; : 
Weight 15 lbs. F.O.B. New York. Weight 15 lbs. F.O.B. New York. Approx. size of sheets 4 ft. by 8 ft. Weight 
Per sheet ‘ Per sheet ’ 15 lbs. F.O.B. New York. Per sheet $35.00 


4 
Y WE bm BG vase: 
Lae Rr ALB) 


i A im mee wietiielihammdsnadl x 
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TENNESSEE STONE WALL FIELDSTONE WALL TREE BARK 
No. CRS-483—Natural colored Tennessee No. CRS-491—Gray speckled on gray only No. CRS-484 Deep grooved natural 
stone Approx. size of sheets 4 ft. by 8 ft. (\pprox. size of sheets 4% ft. by 4% ft colored bark Approx, size of sheets 4 ft. by 
Weight 16 Ibe bo Ne Ww York Weight Z lbs I {) I} New Y ork f ioht IY ibe } {) I} Ne Ww Y ork 
Per sheet maw Per sheet PLR $35.00 


= 





Other Texture-Flex displays 
include Sea Shells, Weathered 
Wood Dock Piling, Fieldstone 
Column, Tree Stump, Coping 
Stone, Stony Ground Mats, 
Boulders and Rocks. For com- 


plete information and prices 


ae : | WEATHERED WOOD PLANKING 
No. CRrS-480 Natural colored ray black on these Pexture-h lex displays, No. CRS-485  Convin ing wray-black wood 


WEATHERED WOOD SHINGLES 


shingles. Approx. size of sheets 4 ft. by 8 ft. . atta 59.1) planks Approx. size of sheets 4 ft. by & fi 
Weight 15 lbs. F.O.B. New York. write for Broadside No. 59-D. Weight 15 Ibs. F.O.B. New York 
Per sheet , _. $35.00 Ver sheet $35.00 


2018 WASHINGTON AVENUE 


Garrison-Wagner Co. ST. LOUIS 3, MISSOURI 
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Editors Comment 


i 


\ 


In Chicago the other evening I served as moderator for a panel 
discussion arranged by the Chicago Display Club. The subject dealt with 
the relative merits of newspaper ani magazine advertising, radio and 
television, and display in persuading the shopper to buy. Despite bad 
weather the meeting was well attended and the audience listened intently 
as each of the panelists took ten mintes or so to describe the special 
function and importance of his particular medium. A vice-president of 
Carson Pirie Scott & Co., in charge of advertising for the store, 
summed up by discussing the part each medium has to play in retailing 
and how they must be coordinated. The meeting concluded with a brisk 
question-and-answer session which lasted about an hour. 


I mention this program for two reasons. First, everyone noted 
the complete lack of bias, of arguments on behalf of one form of adver- 
tising at the expense of another; the speakers made it clear that each 
medium has its individual place in the sun and a job that only it can 
perform to best advantage. As the final speaker pointed out, the store 
doesn't care which method of advertising does the selling job so long 
as it gets done effectively, but that experience has proved that it is 
only when all the elements of publicity work smoothly together that the 
best results are obtained. 


The second reason for writing of this particular meeting is that 
these experts in fields other than display were invited to present 
their cases before a group made up entirely of display people. This 
Alone has much significance, apart from the fact that it is typical of 
the forward-thinking that has always been a characteristic of the 
Chicago Display Club. So many meetings of display organizations in the 
past have been devoted to singing the praises of display, and taking 
pot-shots at other forms of advertising, that anyone present rather got 
the impression that display alone is responsible for all the sales made 
in retail stores. Such a meeting as the one in Chicago indicates, to 
me at least, that display is growing up in its thinking as well as in 
its approach to merchandising. 


It is my hope that more display clubs will undertake programs in 
which other methods of advertising are discussed and evaluated...and my 
still greater hope that advertising clubs throughout the country will 
see fit to have the merits of display explained to them by competent 
speakers from our own field. 


As a suggestion to display group chairmen, panel discussions are 
relatively easy to arrange, can be interesting and instructive if the 
proper panel members are selected, and at times can be quite 
enlivening... 


This being the early part of the year, it is a fitting time to 
think of forecasts for the months ahead. Let's take display budgets 
first. In a survey made by the National Retail Dry Goods Association 
among 200 member stores, 76 per cent plan to spend about the same on 
display in 1955 as they did in 1954; 20 per cent expect to increase 
their display budgets, and 4 per cent expect to spend less for display 
this year. (Please turn to page 58) 
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The magic of our 


creative ingenuity will 
make your display 


dreams appear. 


Meet Mayor Albert Hare of Bunnyville and his entire township at: 


Decorative Plant. 


FIRST WITH THE NEWEST FOR ALMOST SIXTY YEARS 
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Joslin's Displays Stress Motion 


By ROBERT LATIMER 


Motion, either actual or simulated, is an ingredient found in 
practically all of the displays at Joslin Dry Goods Company . . . 
Display ideas originate solely within the display department. 
and are subject lo review only by the president of the store. 


hi} et am hi VAYS, Mi Kalasky and the 
Denver store are equally happy that his 
ay are yinning ways Since late 1952, 
Mr. Kalasky moved from Falk's Met 
(‘ompany, in Boise, Idaho, to Jos 

been a consistent winnet 

contests and its win 

become a center of attraction in 


Denver shopping district 





Probably in few other department stores 1s 
the credit for effective selling windows so 
directly traceable to the display director 
Unlike many department stores which de 
pend upon departm«e ntal buyers and others to 
develop ideas for implementation by the 
display director, with much cross-editing 
and change before the windows becomes an 
actuality, Mr. Kalasky develops his own 
ideas and submits them only to the presi 
dent of the store tor further approval: given 
a free hand, he comes up with stimulating 
displays which have added consistent luster 
to Joslin’s sales promotions. This unusual 
production system not a matter ol by 
passing the buyer; instead, it 1s simply a 
tribute to Mr. Kalasky’s effective window 
policy which requires only that the buyer 
place with the display department a sCad 
sonal schedule of the merchandis« desired 
for display. From that point on the display 
department does the rest 

Kver since he entered the retai! display 
held in 1932, when he took a part time job 


at an Ohio department store while studying 


accounting. Mr. Kalasky’s theme in window 


display design has been “motion \ll ot 
the other elements of dramatically) displayed 
merchandise are there ot course, but the 
single integral theme which ties all ot the 
windows together over the year is a lusty 
“live” display which is characteristically 
Joslin's Phi Denvel lisplay director de 
veloped this line of thinking through pro 
pressive experience at the G. N. McKelvey 
store in Youngstown. Ohio. the W. B. Davis 
Company, Cleveland, and the Falk Mercan 


—Motion is simulated in two of the displays 
seen above through clever handling of props 
or merchandise .. . At the left, the ‘falling’ 
rolls of linoleum eliminate the static feeling 
usually found in displays of such material— 
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—The lines radiating from the eye add to the 
display at the right, while a fan blowing on 
the curtains in the second display contributes 
motion. Elevation on the two cones gives 
airiness to the final display— 


tile Company. Incidentally, 
dicative of the ability 
Kalasky can sell his ideas to tel 
of his initial connection with the Falk o1 
ganization. Returning from military service 
in 1956, he was unable to find living quarters 
in Cleveland and in desperation took Horac« 
Greeley s advice, and started west 
visiting the Mutual Buying Syndicate in 
los Angeles he bumped into the president ot 
the Falk organization, who, coincidentally 
enough, was in search of a display director 
Mr. Kalasky got the job 

lhe photographs herewith give a fairly 
clear idea of the “motion” which Mi 
Kalasky has steadily combined with drama 
in his window displays 

Probably as typical as any is the display 
of toppling linoleum rolls shown W hile 
this was one of his lesser efforts, it typifies 
the effect of action which he has been able 
to develop in displays of even the most 
prosaic merchandise. To gain motion in a 
display on kitchen linoleum is difficult, but 
Mr. Kalasky solved it with a straight line 
row in the center of the window, with each 
successive roll appearing to be falling in 
wooden-soldier progression to the floor 
Many a passerby snapped back for a second, 
startled look 
window 


_atter the first glance into the 

Kalaskys pet subject of motion may be 
expressed in a variety of ways It may be 
actual motion, in the form of a moving item 
in the window. Or it may be the slant ot a 
modern window offered in support of a 
back to school promotion Onl blankets. and 
comforters. [In this display two miniature 
beds set back-to-back appeared in the win 
dow, with a sleeping boy in one bed, a sleep 
ing girl in the other Typical nursery 
touches included stuffed animals on the 
floor, a toy clutched in the youngster’s hand 
Motion was supplied in this instance by a 
powertul fan behind the simulated windows 
cut through the backdrop, which kept thi 
curtains oOvel each bed blowing gustily 
above the blankets 

\n excellent example 1 suspended sate 
tion is the window which won a national 
contest sponsored by a rug manutacturet 
In this imstance, Mi Kalask\ merely sus 
pended a colortul example of the manutas 
turers rugs as it flying thre 
a fleecy cloud background 
stantly recalling flying-car 

Probably in no phase of hi 
opment has Mr. Kalas} 
startling results than with ho 
Admittedly difficult to display 
likewise 1s a problem where mo 


CcTHiecs unles al ive model 


; 
rth hehind a curtain to 


was a semi-Oriental window 
played seven legs radiating trom 


| Please furn of pad Hd 
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livery department of the new 
store of Halle's vets into the 
proper mood for the selling 
job it has to do through the 
use of lighting. decoration. 
display. or a combination of 


these and other factors. 


on thre 


Brother 
itectural 
faymond 
Mrection of 
ivé new 


parking 


‘ nad, 
t na 1% 
wide 


elling 


Halles New Branch Store Dominates 


but unmistakabl eparator screen opens tas instead 


miteriol decoration or terminating the view i screen has a 
diffuses over-all a hill-top sky-line running across convoluted 


nation plemented by high panels that create a striking illusion of di 
Huore : 1 tl white wall show mension and perspective \ wrought iron 
a color scheme framework tops the millinery table unit, 
ited earthy beiges, browns, and greens alternating mirror sections with cate cul 
outdoor lor influence merpeecs the stor tain to enhance the picture window make 
onality with the country character of the believe Fitting tables are united into 
Halle store 1s integrated unit that zig-zags to torm recess 
unity spirit ustomer accommodation and to 
drawers forward for tree and 


CaOolTivili¢ 
yindow tec! 1] lhis thoughttul arrangement 


illinery toc} 


The exterior of the new store as seen trom 
the east end; the west end is one story higher 
White lacquered multi-arm chandeliers, lin: de 
with bright brass trim, dramatize the “grand or trameworhk 


entrance’ effect— ooking at 
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dame 
oe 


bn 


Modern Shopping Center — » it mus 


tempted te 


mdaow ' iCal ir] | encourage 
result 18 very 
shopping tempts 
and buy Mire 
Courage too 


sliteé 


—A separator screen in the millinery depart 
ment creates a striking illusion of dimension 
and perspective . . Upper right, a giant 
picture window is dramatized with big butter 
flies . . . The wood dowel screen serving as 
background is painted to coordinate with the 
colors of the fashions . . . Lower right, murals 
on the wall of the High School Shop combine 
sports and party scenes 
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contrasting with the white background and 
white carpeted floor 


“Fashions for Everywhere’ was the in 
teresting theme for Ohrbach’s resort promo 
tion. Display Director William Meissner 
and Assistant Don Elliott devised a large 
silk screened map of the western hemiusphers 
in vellow and magenta as a center of un 
terest. Cut-out letters were mounted away 
from the map tor greater effect At the 
sides of each window in this series wing 
panels carried out the yellow and magenta 
dominant color harmony, relieved with black 
wire fish silhouetted against yellow mesh 
Fach window had a different type model 
airplane as an interest point for the acces 
sory grouping in the lower foreground. Col 
orful and inviting travel folders were used 
in conjunction with elements of the acces 
sory groupings as a crowning touch to the 
get-away-from-it-all idea 


“When a store resource has made a spe 


Los Angeles Display Scene 


By HOWARD KUHN 





Pitt 
here 
time in 
the highlights 
aided man ol the 


promotion recently 


L_ompan Ly pla Director 
on had a series of window 
acl vindow had 
oported vitl Decca Pole 
Wa covered with cordu 
oordinated with the cordu 
mannequin { ut 


Va mi three cy 


iil atte (ory \ ili 
(hanel mfluence 


bach rctiti 


cial effort in behalf of the store and the 


consumer tor a special occasion, it 1s one 


of the functions of display to articulate the 


message and convey it dramatic: 
consumer,’ says KIrederick A 
rector of display at Barker Brothe: 

During Barker Brothers’ “Diamond Jub: 
lee Value Sale’ a Van Vorst mattress was 
selected as the sper ial of the Week” and 
to emphasize the poimt, Bower placed a 4 
foot blowup ot a letter trom the president o1 
the mattress manutacturing company to Neil 
Petree, president of Barker Brothers, along 
side a smart mattres finished with a sott 


green, cinnamon, and white ticking 


pended cardboard cut-out diamonds ad 


—At the top of the page, by Stanley Thomp 

son, The May Company-Downtown . . . Directly 

above, by William Meissner, Ohrbach's : 

At the left, by Frederick A. Bower, Borker 
Brothers— 
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this effective window 


radiated 


the jubilee Spirit of 
(litter 
tresses on the purplish-ochre flooring, which 


matched the 


display from the mat 


walls 


Smith's 


Robinson s 


Paul 


window at J. W 


Realism keynoted mattress 


and hedding 
Downtown. A mannequin in a nylon night 


gown posed lightly on an upraised set of 
mattress and springs to add a realistic touch 
at the lett 


through the 


\ curtained window was a 
realism and 


portion OT the 


further note ot 
night 
three 


variety OT 


window was 


hackground, 


[cer 6S 


sky as with twinkling 


dimension cut-out stars in a 


sizes. Specially selected color-coordinated 


—Above, by Paul C. Smith, J. W. Robinson 
Company All the photographs in the 
column at the right are of displays by Henry 
Jampol, Haggarty's . Below, by Joseph 
Tilner, Mullen & Bluett— 
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sheets, blankets, and a 
on the top corner ol the 


wWcTe plac a 
with thie 


alongside the 


spread 

mattress, 
Hoor 
Strong down-lighting empha 


spread trailing to the 
window card 
sized the merchandise and minimized thy 
and background 

difficult 
that 
the oddly shaped display windows architects 


het 


props, walls. 


(one of the challenges Coq 


Ironting 


most 


displaymen is presented by 


are oftentimes inclined to include in ot 


wise well-planned’ retail merchandising 


Haggarty’s branch store in Beverly 
for example, has half a 


extremely tall 


Spaces 
Hills, 


narrow 


dozen Very 


and windows along 
Wilshire boulevard, divided by architectural 


keep 


Jampol constantly 


impediments which Display Director 


Henry 
dramati 


scouting tor new 


and yet inexpensive ways of han 


ling the space to yield the strong 


t possi 


. 


ble merchandising impact six or so win 


| Please turn to page 70) 











e most ambitious 

phere ior a retail 

country over recent 

fj Me ton hecame 

throughout its win 

he store lOlst birtl 

nanagement chose the 

asion because itt 

and advertising as 


ving money ; i nm tun 


lerrinic task convert 
ore mto a gay colortul 
imce this sale period 
looked-tor event in the 
ping calendar, no teps 
make it a tull and 
yation of the fine theme 
ignment ror 

director. and 


ecuring bacl 


ndertal 


Whites Big Top’ Birthday Sale 


By ALBERT C. SMITH 


: , . ; we and interior layouts Was developed in sketch 
Lhe entire store of W hite s Was converted into a “Big lop for a form in advance Then, starting months 


spectacular promotion to celebrate the firm’s 10st birthday. ahead of the opening date, each member 
. . , ot the display staft as they could be 
Display plans were developed months in advance, and the actual : 


. spared trom regular routine was assigned 
display installation required a full week. Sound, animation, and to the preparation of the circus theme 


live animals all helped make the promotion a big success. \s the side-shows of the circus constantly 
prove the attraction bait, so, too, did White's 
side-show window front stop hundreds of 
dows became a sideshow, thy treet floor thousands of shoppers in its month-long run 
interior the “Big Top,” merchandi settings lo give the side-show snap and realism the 
re secured from the the carnival booths —and the tov depart store came up with enough wild animals 
headquartet ()ther items ment a midway irom a New England animal tarm to fill six 
wT how posters, lit Since the task of producing props, sign long window settings. This proved an in 
life from librarie and decorations. and the like in the circus them tricate teat although the attraction value 
nm. Lots of helps was of such tremendous scope, Mr. Gosling was soon proven. Display had to survey its 
children’s books itxcellent had to do it with his regular staff still cat window space and then design tor construe 
ing and layout study made the rying on the day-to-day display needs ot the tion special cages that could be comtortabl 
captivating setting. The front win- store. [Every idea for props and tor window homes tor the animals tor their whole stay 
at the store 
lhe animal cages were secured in place 
first. fitting around these were frames ot 
composition board painted to resemble cu 
cus wagons \nother requirement ot the 
windows was controlled temperature to 
assure comtort of the animals [rained at 
tendants saw to the regular feeding of the 
exhibits betore the pressing crowds outside 
the glass 
Merchandise values occupied the middle 
area of the side-show window tront \ 
novel display touch here was the production 
of “circus wagons” having a central display 
er insert of several shelves. Mannequins 
were posed as barkers to point up the appeal 
ot the sale items shown liuge circus 
placards proclaimed “R. H. Whites stor 
wide show, celebrating our 10Ist birthday 
sale.’ lhe wheels ot the cages seemed to 
sink into deep sawdust on the window floors 


(One ot the stores largest windows con 


—A mechanical clown band was one of the 
window attractions during the ‘Big Top’ pro- 
motion . . . Merchandise windows during the 
sale had circus wagons fitted with central 
shelving for display purposes— 
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—Animated trapeze artists of wallboard swung 
bock and forth, while mannequins seated on 
merry-go-round horses added to the carnival 
atmosphere .. . Center, did the displays 
attract crowds? This picture is the answer. 
. ». « Below, actual cages of animals were 
backed by sketches of spectators at the circus. 
Animals shown included tigers and bears— 


tained a lively layout that completed ef 
tectively the side-show touch ma raised 
plattorm in the rear were stationed mechani 
cal bandsmen in clown costum Musi 
Irom their instruments sounded out quite a 
clistance along Washington street to attract 
shoppers and spectators. Mannequins ap 
peared in a ftoreground parade or elab 


‘ 


rate crowd atmosphere, White s display 


Stati sketched parade scenes on a series ot 


papel panels [hese were set up as the 
background walls, running down the length 
of the whole window tront to tie all units 
together 

People stepped through th entrances to 


entire street floor 
op. Some 2,500 yards 
striped Canvas, peciall 
ly with safety regulation 

around the entire upper 

st) the ide ot a circu 
chitectural column hecame 
to show tour sides of circus fig 
papier mache charactet appea 
form otf clowns. circus specialty st: 
animals [he heads emerged trom 
trait trames tor better accent \pproxt 
mately 150 of these item Wel pre luced | 


the display staff 
High up across the aisles was at ” BIRTHDAY 


eries ot tight-rope pertormancs Som OME 
simulated entertainers seemed » wal ; tm 
while others rode bicycle or were ee 
engaged Many wert OT mechanic: 

moved back and rorti above t} 
J ‘J I} 


pers kat men 


Pete 
iif 


pi 


riate Circus afTratipe ment 
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Resort Wear Rules Current 


betwee 
vindo 

vhich, happily, there 
m New York 


verted 


iortul variet 


The lant 
heen thie pone 
play 


Cyc! at 


CTViliv a 
ase. hov (div 

eindow me Ae set the 
presentation a arranged by 


Director Andy tivorsles Build 


vardrol around tweed { nf 
Ol building Liv chiel 
with blac 


with othe 


\ a scaffolding pink Wialti 


painted on it: thi adjuncts 


Timea. stood hetore a sky 
floor painted in the 


\ hla k pulley held white ropes 


building lines 
blue background the 


ame ¢ olor 


bearing paint buckets in purple and in blue, 


these rather gay with their bunches of put 


Viole ts 
through the 


le violets \dditional!l were 
| 


placed 


at various point display and 


in the same manner the con 


hleo« ke« 
and the 


imaginative 
crete shovel 
blue. (Of the 
hour mannequins in thei gray or tan tweeds, 


were painted purple, the 


ledge hammet purple 
cone hye ld | blueprint 


At Lord & Taylors the 
shoppers to “Take 


advised 
while it's hot 
brilliant collection by Emilio of 


( ara Cop, 


mare color 


the whole 


(apri is ours alone!” The play sandals ar 


window ledge were thus de 


Italy. 


range d on the 


scribed; “krom too, our own playful 


Amalfi sandals. ’ 





For this scene of leisure (second photo 
graph) the backwall rose from a rainbow 
hued sunset into a deep blue overhead, with 
blue sand on the floor of the window. Sea 
green satin quilted with satin-covered but 
tons to match framed the set. A quaint old 
weathered figure on the right wore a natural 
straw-colored sun hat and tan jersey blouse, 
with a second jersey blouse fastened to the 
hase of the and still a 
hanger held in the outstretched 
the left a igure, suggesting 
a figure-head, propped up a mast and spars 
holding a sail 


third on a 
hand. On 


figure 


second wooden 
three 
fourth 
base otf the 


made of large full 


spread scarts, while a scarf was 


figure. This 
illustration appears as one of the last dis- 


tastened near the 


—Upper left, by Andy Hvorslev, Ohrbach’s 

. . » Upper right, by Henry Callahan, Lord & 

Taylor Lower left, by Louis Villela, Alt- 

man's... Directly below, by John Robert 

Cobb, Bendel’s . . . (All photographs by 

courtesy of Virginia Roehl Studio, New York 
City )}— 
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New York Windows 


Henry Callahan. who recently 
resigned as display director tor the 

he RB. Altman's were trans 
lated by |outs Villela 


appealing Southern garden scenes. A gnarled 


plays by 
store 
windows at 
Display Director nto 
tree was appropriately entwined with a vine 
clusters of white 
the 
taller 
Spanish moss and more of 


ot white wisteria. while 


gardenias were planted at base of the 


tree these backed with a bush of 
pink camellias 
the 
window. A 


backwall added depth to the area 


white wisteria formed a valance tor the 

light on the 
The floor 
was covered with wood chips and the side 


sott 


wash ot green 


panels were Ol a moss-green velvet 


Young 
talented 
refreshing 


Places in ‘56 Colony’s 


le nny 


“(zomg 
careiree 
fell of 


confections by the 


| 


Junior Cuirel dressed 


—Upper left, by Edward von Castelberg, 
Bloomingdale's Upper right, by Winston 
Jones, Franklin Simon & Co. Below, by 
Sidney Ring, Saks-Fifth Avenue . . Lower 
right, by Tacy Bowman, The Tailored Woman— 
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as 


the first 


day of spring” 


cle 


youthtul styles in white and pink 


Cool 
distinction to a 
when 
simple 
shoes. 

\s 
Robert 
panel 
a panel 
centel 
tuate 
shell 
white candlesticks 
white 
bright 


which wa 


blue 


simplicity coupled 
window at 
a single mannequin 


blue 


and hat and gloves in 


navy suit, 


background, Display 
(Cobb used a 


backwall, 


trom the 


vivid 
and with 
screen 
finished in 
the color 


Were a 


turquoise 
contrast (On 
brandy 
with white 
jars, and a white plat 


red 


panel was filled with rich 


with 
Henri 


Wore 


side 
hlue 
stark 


two 


decantet 


matching 


VA hite 


bright 
white 


to 


hy aped 
apple - \ cut gla 
placed in tront of the 


req 


yt 


cl 


hag 


Director 
hlue 
walls 


Tie 


candle ~ 


sf ribs ad 


al 


ACCCTI 


turquotl 


the 


vAVe 
Bendel’s 
subtly 


and 


Hoot 
and 
thie 


white 


roree 
| 
ecantetl 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


hun L tye (Oriental influence 


embroidered 


SUT 


SLT 


im oUt atins was t 


when Display Director kdward vi 


berg at Bloomingdale’ created etting 


vhich was kastern in teeling with its clean 


outline 1 vhiite and aA minimum of prop 
lett 
hac] 


covered 


Lhe uttered pane! et hack Cott thie 


only contrast im the all-white 


’ 
a tive 


ground thie pane! to the right Wa 
brick paper \ 


woven basket of 


im white miniature orange 


tre wit! kKurmquat ana 
and head 


Lbove 


done on wood 


Ordatiipe and Ati Oratiwe CAT! 


placed Oli a stark vi ité hel} 


Wwe f 
Wet 


hung a painting of lime 


mannequin wore embroidered 
ond wrecti 
ate i 


Wisplay Wirector Win 


fur | pa ja 2] 








| | Ee eis 


by its ehring 


Display Designer and Consultant 
New York 


Arrangement: This display for Cotton Week 
made up of three definite units in a well-balanced 


orranaement. 


Properties: The units are set against an over 


size woter lily lant in the backaround symbolizing 
coolness. A streamer bearing “Keep Cool in 


Cotton serves to tie in the two manneaquin 


dressed in tliant cottons. Cotton Week 


poster 


tlanked against streamer. Other copy < ara 


. j ‘ . ; 
shown at lower right of window. 
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COMING UP 


Arrangement: |! 


ot two units wi 


Properties: adin 
by Go sailboat with straw hat: 


should be or: haped 


Arrangement: [wo definite units are noted in thi 


men's shirt display. Merchandise mited. 


Properties: A well in the center backaround ties in 
nic ely with the shirts. Sport shirts are arranaed in 


Tron? with cot V card 


oe ae 


eiT-@xt 


ryonirir 


Properties: 
against a 


+ 


erve Try 
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The Chicago Display Story: 


bit. tate treet used t] olor This maid 


Wi hardly on a holiday, but nership as Mandel Brothers lhe grand 
cheme of pink to red m variou Was using a spray gun to kill the moth that sons are today carrying 
props and ideas, Carson Pirie Scott emerged trom the piles of linen. This win Leon Mandel, a grandson of the founder is 

ilapted it as it wn and made it the dow topped trafhe and created much com chairman of thy board, 


On the tradition 


and his brothers 
heme about which to build its early ment as well a howing how pink to red Frank ik... and Fred L. hold the 


secretarial 
both im the store and im the combined make a smart window, tor the posts 


red WAS i} bath mats L hie costunie oO} Mandel's las heen a pact sette! 
maid | - thie Altice If) all thie ‘ I ! omplete pitt shop im any 


delighttul igery by LOW Wi ulhicient initerest to country, teatured as TT he Foreign 


maid One hday and ii ; Vnhnere a simula Corie Shops,” and had a party bureau Lor the new 


arrou pearl flying rich ot the early days Both had smart dis 
broom opened thi cul plays to teature the merchandise and both 
eocqrric cd window . recently Wert lon ate a (jT] t hig tearoom Hoot if also 18 


aid to hi: the idea oft per ial tree 
recent windows the 
was teatured In 
this w »\ VT) | ar] James “sed to 1m 
n black . augurate the yellow tone were 
With Golden Ye: repeated in the apparel and in the smart 
" j plasti te) t hye kitchen. It} keeping with the 

m Mandel was , 
i mousewa>»res and white sale ; (rie vellow 

m Kline and proved 


C window featured a full line of domestics and 
‘3 


eiele 
, towels tor the home. tovgetnel with smart 
that 1) é‘ 
yellow hampers and cleaning accessories 
re, and 
) range sun used by Reed Schlademan, 
young men to a part 
air, Pave a rich glow tovgethnel with 
the amber and pink filters over the white 
—_ The two photographs at the top of the page lights, to a window Ol bathing suits and 
are by Clement Bradley, Carson Pirie Scott & accessories. The suggestion ot places to go 
Co., as is the one at the lower right... was cleverly indicated by only enough ot the 


Lower left, by Carl James, Mandel Brothers— letters to let the passers-by fill in the name 
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Red To Pink To Gold 
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made oO! 
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top sections white 


contrast in illumination gave a 


scenic wallpaper on 
different 
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Time’ prints 
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Hoodlight to 


well 


State 
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Lhe 
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side 


tive hack and 
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wrought iron table 
the hat 
oil clot! 


lighted the man 


leave: 
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overed 
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ToT thie ft 


wit! Small 
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erent h 
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ere he a growing tendency: 
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lights had 


ise) more and more ot t urrent 
sold by the ati 


stvle 


props 
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the window 
tables, the 
pictures, 
windows, all oft 
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home 
Boghosse ! 
last 
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new birch word it} lamy 
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f losely 
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ettect 
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sh detail 
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| window teatured 
shorts bi 


1 hie 


mat 


147 
; 


ind hing illet 


thie 


shirt 


; 


re adjuste (| 


ate hy 


vindow WV ¢ 


Tey ¢ 


Iront of 


iumination 
i 


disp 


Cl . 1 re Atif 


? : ] 
ryt) cl nead iay 


by 
lett 


—At the upper left and right, 
Schlademan, The Fair Lower 
right, by Jack Boghosse, Goldblott's 


the right, by G. C. Bowen, Lytton's— 


is ad thre 


available 


iwi 


»< 
( 
( 
ti 
| 
7 


a 
t, 


if 


| 
he 


Reed 


and 


At 


lighting 


| hie 
iti 


(lice 
treet 
tenden 


At filal 
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Wometi 
( large 
W hil 
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Smaller Store 


| 1s not necessary to spend a lot of money 


or strain the display budget excessively 
window in 


this sketch 


to have an occasional prestige 
the smaller store. as is shown in 


(A) 


V ‘oe 1. 


lwo sections ot Ye 1 
length of 


are all the actual props 


1Hie h ply 
thin 
required, Thess 


attached to 


and a white cord or 
rope 
are assembled as shown. and 
suspended trom the 


good 


window ceiling lt isa 
incidentally. to 


with 


idea, equip all your 


mdows heavy duty ceiling grilles so 


that it is easy to suspend all manner o 


props trom them 


The 


Cove red 


entire window bhackground can _ he 


with a suitable colored seamless 


paper fhe two triangular sections can be 


sottls 
wallboard to 


contrasting colored papel (>T painted 


break up the flatness of the 
background and to frame and spot the man 
Many oO} the 


get along 


nequin smaller stores try to 
figures, but in 
better 
up-to-the-minute 


should 
hest 


with out-ot-date 


my opinion there is no investment 


than a tew smart. new. 


mannequins This type of display 
figures dressed in the 
stock 

fashion 
displayed on the 


feature good 
ROWS you Cafry if 

Many tie-in can be 
shelf 
and these, along with the mannequin, should 


with 


aCCessories 
suspended plywood 
concealed lights as | 
The 


reused tor 


be high lighted 
have tried to indicate in this drawing. 
large sheets ot plywood can be 
building other props, so this window’s cost 
little 

Once again it is time to turn our thoughts 
Sketch “B” 


ago; its 


Is Very 
to the spring season. shows a 


display installed some years cost 
was low, but it created interest in children’s 
wear that paid off in increased sales in this 
important department 

| used wallboard to make the tree, which 
was then 
blended paints 


were still wet: artificial dogwood blossoms 


painted in shades of off-brown 


together while the poster 


were then wired on as shown 


The little girl riding her hobby horse was 


also a wallboard cutout, painted in bright 


postet colors and tacked in position to ap 


pear to he leaping over the root of the 
house 
Sheets ot 


later 


actual 


reused 
sloping roof; the 
he tacked on or they 
painted on with poster « 
birds 


painted blue 


that could be 


used To! the 


ply wood 
were 
shingles can 
can be olors 
he 
board 


ground of 


tiny were cut out otf scrap 


and tacked on the back 
pape! 
easily 


light blue 


rhe chimney was made out ot wall 


} 


board nailed onto a l- by inch frames 


ove! which bru k design display 


pa ste d 


paper Wa 


(hildren's gay dress and ace 


orics 


were then draped on the slope root 


window display Vas 
(CC) This unit 


pertorated 


ran thie extreme! 
hoard 
laste 


painted in 


| 


nailed to ;¢ by Z-inecl 


Irate 
bunny can bh ut out o ard 
bright 1 olor l'se an 
actual small size laddet ith the cut-out rab 
tion 


bit tacked ii p hildren s 


fashion items can then be 
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By JIM KILEY 


or this usetul unit and the he 


vill make showing the items 


could also hye used 


and 


The unit 
window interior spot displ: 
items and toys 

\Miany 
displayers, 
stocked by 


and 


metal shelt 


! 


holders. hoxed 
lie ATe They 


price clips and the 
most display equipment jobber 


they Cati all bye easily inserted 
thes 


position 


holes in functional panels 


cjuire cl 


(1)) Here is a little cut-out 


you can use tor sale events: cut a 


of wallboard and paint them bright 


Spot them around your store 


dut lnyw 
with 
and the 


lhey can be used 
spe lal events 
“Be thrifty, 
story 
(i) 


unit like 


SAVCO WMney 
Another cutout: | 
this. cut out of a 4- bv 4-foot 
oT wallboard as atl 


large 
shi eT 


Once LIS¢ cd a 


ettective centet piece 
in an early spring showing of fishing tackl 
it told its hetter 


could ever do. 


story than any sign copy 
(FF) Once 
buslt 
sheet ot 
frisky 


and tacked in position as shown 


again, this useful display unit 


can be easily out of a suitably sized 


pertorated hardboard : thie {Wo 


lambs Cat be cut out oft vallboard 


Bamberger's Wins 
Display Award 
Bamberger’ s, 


Newark, has 


Bureau's 


received Retail 
“Views & 
outstanding 
1954 Lhe 
was made at the visual merchandising 
of the National Retail Dry Goods Association 
convention at the Hotel Statler, New York 


Reporting first annual 


Kkeviews’ Award for an contri 


bution to retail display in award 


SOCSS10)1) 


City, January 13 


Bamberger s was selected by thy pane! of 


judges for its flower show promotion last 


March 
1O.000 


The store devoted all of its window 


square feet of street floor pace, and 


areas throughout the 
More than 1.000.000 


were shown on the street floor 


numerous other store to 


thi promotion hloom 
alone 


form of a bronze 


MetCorkl 
teoore bys 


Phe display award, in the 
plaque, Was pre sented t© Rohe rt | 
director. for the 


( owee, H{ M { owee Irie 


member « 


Bamberger's display 
Howard M 

York City, a 
lhe other were Joh 


holiday 


judges 
chandising 
Walter 

lhe three judges were 


Retail Dry (,00ds \ 


ManAgRCT, 


Hazeltine cle 


sociation 


Johannesburg Factor 
Plans U. S. Visit 


hield. of 


aAtlilie sburg, si) 


Market Weel 
rae eribed wu’ 


s? iris 


TOP RETAIL STORES 
BUY and ENDORSE 


PANTOAD DY 


the NEW 
manikin truck 


PARTIAL LIST OF BUYERS 


ABRAHAM & STRAUS, New York City 
BELK STORES 

BLAUNER'S, Philadelphia 

WM. H. BLOCK, Indianapolis 

THE CRESCENT, Spokane 

T. EATON CO., LTD., Canada. 

THE FAIR, Ft. Worth 

FEDWAY STORES 

FILENE'S, Boston 

FOLEY'S, Houston 

INNES, Wichita 

LORD 4 TAYLOR. New York City 
MAY DEPARTMENT STORES 
MERCANTILE STORES 

MUTUAL BUYING SYNDICATE 
SEARS ROEBUCK & CO 

PAUL STEKETEE & SONS, Grand Rapids 


The small caddy actually slips 
manikin-—you never have to lift if. The figure 
is held securely against soft padding by an 
elastic belt while it is rolled right into place. 
The dolly is only 14 inches wide and has a 
special stair climber as well as the finest ball 
bearing 8 inch wheels. and hands 
are dropped into a removable bag and can not 
even scratch each other $39.50 


under your 


The arms 


And the big 62 inch caddy handles four 
manikins just as quickly, neatly and safely as the 
small dolly takes one. It is 22 inches wide with 
four 5 inch swivel casters and can easily maneu 
ver through the most crowded store and narrow 
est aisles. It also has complete padding protec 
addition 
the big dolly is designed to carry large display 


$89.50 


WADESOMEA 


NEW YORK — 152 West 25th Street 
CHICAGO — — 11 South Desplaines 
DALLAS — — — 3007 Canton Street 


tion and four hangers for clothes in 


pieces and signs with a minimum of effort 


America’s largest Manikin Refinishers 


35 








-Robert McCorkle (lett), display direc 
tor of Bamberger’, Newark, receiving 
the ‘Views and Reviews’ bronze plaque 
for an outstanding contribution to re- 
tail display in 1954. The plaque is 
being presented by Howard Cowee, of 
Howard Cowee, Inc., New York City— 


Ihe celebrated “Hong Kong Four all members 
innes, Wichita, display statt: trom lett to right 
iff Muhlenbruch; John Hammond, display direc 
ror lim MeGovern, and Ed Pointer all fine 
Oriental names The picture is by George Uits 
the staff. The occasion was brought on by 
and horns turning up at department house ‘ ae } 
cleaning time— avo ) —Phil Gray, president, Schack's, 
: - , Inc., Chicago, explains this photo 
graph: “Don Heinl (left), new 
est member of the Chicago Dis- 
; play Club, is greeted by Ted 
: . 7 lee Lees, president. Don is now dis 
‘his is Mac Wein Sy F ee a play director for Florsheim Shoe 
stein, who has joined 4 ee ei Stores, a position formerly held 
me saree Seno ! Fc by his father, Bill Heinl, now a 
verrmere Tigres Ss 7a | top executive with the firm and 
nausiries, inc. Dar ‘“ i 5 still a club member.” Phil was 
NES GRE Wn 80s a. instrumental in getting both fa- 
or Virwnie, Ween 4 ther and son to join the group 
ington, D. ©., Dore . and was present when each be- 
wore Pennsylvania - 4 7 , samme tnniidbion 
and Maryland. He y ‘ ll 
is well known in the 


area 


—At the St. Lovis Display Guild's Christmas party: 
A door prize goes to Mrs. |. T. Vierheller, whose 
husband heads Garrison-Wagner Company and is 
president of the National Association of Display 
Industries. Bob Minard, the Guild's first vice- 
president, awards the gift while Harvey Aguado, 
second vice-president, looks on. Harry Guest, presi- 


John Houswood, display director of dent of the group, is at the microphone— 


Adams, Meldrum & Anderson, Buftalo 

relaxes at home. His windows have been 

awarded numerous top prizes in national 
display contests— 





-Photographs for this page are 
always welcome — the more in- 
formal the better. Simply ad- 
dress them to Editor, DISPLAY 

WORLD, Cincinnati |— 














Call for the most 
complete line of display 
and merchandising equipment 


from L. A. Darling— 
first name in profit-building 
retail display! 


: 
# “ay 
ws 
F - 
J , , 
2 5 
j , F 
; ¥ P 
% > ‘i 
a a 4 
‘ 4 


Realistic, low-cost shell forms Complete line of clear plastic displayers 


Select lines of adult and juvenile mannequins 


Folding elevations for windows or interiors Vizusell merchandising equipment for all retailing 


Write Today for Free Copies - I hese metropolitan showrooms 


of Any of the Following if | are as close as your telephone! 


Darling Catalogs — my. R L { N G New York, 47 West 34th Street, 
Phone Wisconsin 7.3228 
Vizusell, Cardholders, Racks, ) 58 eC ACEO AI en et "] Ts 
- 4 Chicago, 222 West Adame Street, 
Plastic Displayers, Juvenile i Me Pa COM PANY Phone FRanklin 2-7967 


Mannequins, Forms, Los Angeles, 1001 +) Figueroa Street, 


Adult Mannequins Phone Richmond 0940 


Cameron Mcindoo, ltd., 490 Adelaide St. W., Toronto 2B, Ontario 


MARCH, 1955 











\MES Burnside, display director of 

Hochschild, Kohn & Co., Baltimore, did 

the Father’s Day gift window seen first. 
Its theme was “Dad , The Pennant 
Winner.’ 

The background, floor, and displayers 
were Alaska blue if) color, while the sk: 
blue panel was & teet by 8&8 teet and set 2 


, 


feet away trom the background. In turn, the 


globe. which Was Tay and blue. Was set 2 


é 
inches out from the panel, and the figure of 


the man on top ol the globe Was Set out 

another 2 inches. ‘The sports figures and 

the sections representing the continents were 

cut from wallboard and applied to the globe 

as shown: these figures were in gray and 

white ’ 
The pennant and ribbon sign were done 

in maroon and white lettering, and appeared 

in relief from the set-up, while the simulated 

clouds of white paper were set out trom the 


Men's Wear Here And There 


background. Only one figure appeared, clad 
in a Palm Beach suit, but men’s merchan 
dise trom 12 departments of the store ap 
peared in the series of windows, and the 
firms Diane gift wrap department was e» 
ploited with signs and sample box wraps 





Father’s Day posters on the inside of the 
store tollowed the same theme as the win 
dow pictured Ambe r lighting and white 











spots were used 
(lem Kuiefter, Jr., The Kleinhans Company, 
Buftalo, played up the coolness of straw hat 





in the window pictured next ut-out let 
ters ot styrotoam spelled the word “Cool’ 
here and there, and big chunks Ot ice held 
by tongs added to the eftect Part of the 


floor was covered with artificial snow. and 





icicles cut from white corrugated draped 
the table at the right 

kighty-tour hats were shown in the win 
dow by J. Musolt, Anker am Paradeplatz, 
Mannheim, Germany [he squares wer 
tormed of wire, and each hat was clearly 


price ticketed 





The final display is by Joseph Tilner, 
Mullen & Bluett, Los Angeles. “We bet 
you cant make a hol 1th =o ie 4 Was thie 


( Opy 
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NORTHCRAFT'S 
POWERLITE 2000 SERIES 


POWERLITE 
ae The Northcratt Powerlites are specifically what their name implies, powerful 
beams, whether you paint with the concentrated beam of the po 
WEIGHTED ‘6 your display with the even glow of the ‘flood For overpowering « 
BASE dow reflections the PAR-46, 200 watt spot and the PAR.56, 300 watt 
FOR FLOOR an with their 35.000 and 85.000 candlepower ri pective 
LEVEL es, recommended 


ly a 


ADVANTAGES OF NORTHCRAFT’'S POWERLITES 
| No spill of light on small object displayed 
C/CLAMP ‘ Elimination of daytime window reflection 
FOR PIPE Finger hip adjustment no need tor ladder: 
OR POLE MIG 2,000 hours of bulb life 
Torsion pring setting on the two-way pivoting yoke 
has constant tension unattected by temperature of 
vibration variation 
Reflector is hermetically sealed, requiring no mainte 
SNAP ON oe nance 
TRACK FITTING 
FOR LUMATRACK 
& TROL-E-0UCT j00W SLOTTED, HEAT RESISTANT COLOR FILTERS 
No. 2156 PAR 6 IN METAL FRAME 





foe Paw t8 

00W ran4e #40 
. Lames 
ROLLER PAR 46 muey *5 
PLUG ON SLUSH Pink 1.35 
perr siut he] 

s00W 

The Northcroft Lighting con TROL-E-OUCT MOONLIGHT BLUE 5 
sultants and designers will be PAR 56 OCEAN BiUt 10 
glad to submit an efficient COPPERTONE Give $5 
—— c ? 
workable plan for your own LIGHT GREEN ’ 


MEDIUM OREEN 
individual lighting problems STRAW 
with prices. Just send us a > MEDIUM AMBER 
rought sketch with approx CANOPY Sams name 

FOR PIN-UP YLUGHT 

dimensions of the area and 0 want ene 
any pertinent information OR OUTLET BOX TANGERINE 
about your problem. The serv ROSE 
ice is free of charge any | BLUE VIOLET 


AMETHYST 
where in U.S.A. or Canada 





OrsaoPLAY L'Ioaon in G Orvisiown 


NORTHCRAFT LIGHTING CORP , NYACK,N.Y.,NYACK 7-2255 


Sprrt 


Summa is on the uray | 


O f for 1955 fas the 
finest Cine of sofid colors and 
printéd designs ready for your 
s¢election. 


Ask your Corobuf dealer for 
a fase copy of the big Spring and 
Summer catalog - or. wite fo--- 
Crnobuff Binision 
! Fnank In. Sayford G. 
ew Ganden Brick - S-47 50 Washinafon St- 
On df danne BOR Bue? desia ns Brook ly ni, n. Y. 


d 
ia shun Gnobupp dealer = For 23 years’ tte standard of covugated display matérials” 











T 
ig ROO” 
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%* MODIGLIANI 


See what can be made with G , ast be rs 


AW G EL HA i ke ANGEL HAIR (Spun Gloss)—pocked in one, two and five pound plastic bags 
Light Blue — Pink — Yellow — Light Green — White 


WHITE COLORS 
GLASS GAUZE | Ib. Bag $1.20 $1.70 
2 Ib. Bag 2.15 3.15 
5 lb. Bag 5.10 7.60 
Pr U . . G LAS 5 100 Ib. Carton 100.00 150.00 
condensed form 
GLASS GAUZE—/00 yd. rolls—72' wide 
ARTFIBER GLASS Light Green — White — Light Blue — Pink — Yellow 
White — $35.00 per 100 yds. x 72" wide 
Colors — $40.00 per 100 yds. x 72" wide 
ARTFIBER GLASS—White Only—42" wide (18 mil.) 
100 yds. roll — $60.00 
Less than 100 yds. roll — 75c per lineal yd. 
PLASTIC COATED ARTFIBER GLASS 42" wide 
Chartreuse — Pink — Turquoise -— Kelly Green — Red — White 
$2.75 per lineal yd. 
PUFF GLASS—24" x 96" panels 
Light Blue — Pink — Yellow — Light Green — White 
WHITE COLORS 
$2.40 Panel | $2.88 Pane! 
63.36 Pane! 2 $4.08 Pane! 
$4.32 Panel hi $5.28 Panel 
lo obtain PORCELAIN finishes Also available 100 ft. continuous length by 2 ft. wide 


| | WHITE COLORS 
on Glasfibers, dip or spray with , $25.00 per hundred ft. carton thick $30.00 per hundred ft. carton 


* $35 .00 r hnudred ft rton thick $42.50 per hundred ft. carton 
PORCELIZE. Per gallon, $10.50. al owes Bre . 


$445.00 per hundred ft. carton thick $55.00 per hundred ft. carton 


POODLE: Made entirely of Angel Hair 


FIGURE: Artfiber Glass and Angel Hair RABBIT & FLOWERS: Puff Glass, Ange! 
Approx. 27 inches high 


Approx. 5 feet tall Hair and Artfiber Glass Approx. 42 
inches tal! 


ROSE SPRAY White Artfiber Glass, FLOWERING BUSH: Puff Glass and Art- FLORAL SPRAY: Puff Giass and Artfiber 
colored with Or. Ph. Martins Water Color fiber Giass. Approx. 5'/, feet high Glass. Approx. 42 inches high 
Approx. 5 feet high 


TO COLOR: Artfiber Glass, Angel Hair, Gloss Gauze, etc., use Dr. Ph. Martins synchromatic 
transporent water colors. We are distributors for U.S.A. and Canada for Dr. Ph. Martins water colors 


At your dealer or order direct 


W NATIONAL DISTRIBUTOR, U.S.A. & CANADA - DISPLAY & ALLIED INDUSTRIES 

. » = o 

alters industries, inc. 
A BEN WALTERS ENTERPRISE 

156 SEVENTH AVENUE, NEW YORK 11, N.Y. «© Algonquin 5-2308 











“CELASTIC’'* 


4 new combination iin 
STYROFOAM 


The most advanced method of creating individual 
display items developed during the past decade. 








IT’S SIMPLE! 


CARVE... SCULPTURE ... MODEL Styrofoam with the fish pools, statuary, objects de art, masks, figures, giant cut-out 
Weller, instant heat, carving gun equipped with our special letters, etc. Also excellent for floatation and insulation. 

modeling tip. Then, FACE the finished object with a single 
layer of ""CELASTIC." This gives a hard, lasting, water proof 


surface, ready for decorating. 


"CELASTIC," combined with Styrotoam, is the perfect ‘‘do-it- 
yourself’ material for decoy ducks, surfboards, floats, model 
planes, ship models, model railroad scenery, etc. Also insulates 
Time-consuming clay, plaster or plastic modeling COM- picnic boxes, ice boxes, beverage containers. 

PLETELY ELIMINATED! Finished object lighter than Balsa 


wood and virtually unbreakable. NOTE: A new ‘Celastic’ solvent No. 35, espectally developed to work 





over Styrofoam. Will not attack, soften or dissolve Styrofoam 
The perfect materials to create indoor or outdoor fountains, 5 gallon drum $8.00. | gal. $2.50 


| 


: 





Famous Italian Sculptor, AURELIO MATTEINI, carving Styro 
foam with “Weller gun; at STRAUSS Decorating & Exposi 
tion Co., inc., New York. Mural will be coated with single 
layer of ‘Celastic’ for permanence 


Mural: Carved from Styrofoam by Aurelio Matteini. Coated 
with waterproof "Celastic Installed in Davey Jones restau 
rant. New York. 


rye, 
Weller, instant heat, modeling gun for carving and | 
modeling Styrofoam. Equipped with special tip for j cd 

quick, perfect work. Eliminates hand carving Com f 8, 
plete with plug-in attachment and special modeling ' 

tip Gun $7.95, special modeling tip $! 50 


*Trade Mark of the Celastic Corp 


Send for literature and prices for “Celastic’ and Styrofoam. 


HW DISTRIBUTOR © U.S.A., CANADA & FOREIGN COUNTRIES 
) i 156 7th AVENUE, NEW YORK II, N. Y. 
Be nm rs | ite — j gle m Algonquin 5-2308 








BLOSSOM BRANCHES 
packed {2 


carton. 


i0 to 36 long 
branches to a 


Cherry Blossom Pink Mir 
Apple Bios: 


sa Yellow 
om White Leat Green 


$12.50 per carton 


(flar € prooted 





BEAUTY BLOSSOM BRANCHES 
12 branches to a carton 
Pink Yellow White — 24° 
$ 8.75 per carton 
Pink Yellow White — 36° 
$17.60 per carton 


Special colors on request 





PASTEL BRANCHES 
30° to 3&” 


branches to o carton 


long — packed 12 


Pink Yellow Blue 
$8.75 per carton 


Green 


NATURAL KRINKLED 


BLUEBERRY BRANCHES 
packed !2 branches to a carton 


TOP QUALITY 36" 


length 


$7.50 per carton 


CORAL BRANCHES 


30" to 36" long — packed 12 branches 
to a carton 
{quadruple flocked) 
SELECT GRADE White Pink 
$12.50 per carton 
{flame proofed} 


Fiocked Chicken 
Wire Rolls 
(quadruple flocked) 


Fairyland Statice 
8 bunches to a carton 
Approximately {2 sprays 
to bunch, approximately Pink, 

100 sprays to carton 
White Pink 

Green Biue 
Special colors on request 


$16.50 per carton 


Yellow, Light Blue, 
Light Green, White 
Length 10 ft 

Width 1!2 inches 


$5.25 each roll 


(flame proofed) 


Yellow 








Fairyiand 


Beauty Garland Gariand 


4" diameter 5'' diameter— 


: icked 4 four-tt packed 6 four-ft. 


s to a carton pieces to a carton 


White 


Green 


$39.00 
per corton 


White 4 : . s a ; . ont ’ ; ow <3 ra fe , ge 3 fie Pink 
Cor er . 
$30.00 
per carton 


Yellow 


FOREMOST PROCESSORS OF NATURAL AND FLOCKED BRANCHES 





\ 


NATIONAL DISTRIBUTOR, U.S.A. & CANADA - DISPLAY & ALLIED INDUSTRIES 


We are distributors—United States and Canada 
for RITTER industries 
Walters Talelti-j ae (-s-ee | lon 


TOMS RIVER, N. J. 
156 SEVENTH AVENUE, NEW YORK 11, N_Y. 





° Algonquin 5-2308 








IDEAL FOR TRADE SHOWS, BOOTHS, WINDOW DISPLAYS 


Blows a continuous stréam of 400 iridescent bubbles per 


minute . . ..bubbles float up to 10 feet in the air. 


Attracts instant attention . . . keeps the air filled with live, 


moving bubbles. Safe, not injurious to eyes Or.pefson. 


Bubble Machine and Motor 


Bubble Fluid, per gallon 


SAFETY .. . Underwriter approved fuse 
OPERATION .. . May be continuous 

FLUID CAPACITY ...5 to 8 hours operation 
WEIGHT . . . Cast aluminum (1616s) 

SIZE... 10’ wide, 10” high, 14” long 

BUBBLE SIZE .. . may b@ controlled from 2” to 8” 
BEAUTIFUL IRIDESCENT COLORS 

INDIVIDUAL BUBBLES (no grouping or spitting) 
EQUIPPED WITH CEILING HANGERS 

FOR INTERIOR OR EXTERIOR OPERATION 
USES AC CURRENT 


14 LB STARTING TORQUE... not a clock motor 


Available at your dealer or order direct. Send for literature. 


W NATIONAL DISTRIBUTOR, U.S.A. & CANADA + DISPLAY & ALLIED INDUSTRIES 

: we aR a 

alters industries, inc. 
A BEN WALTERS ENTERPRISE 


156 SEVENTH AVENUE, NEW YORK 11, N.Y. + Algonquin 5-2308 


Sees 





Ses a IO ish is , 


A NEW DISPLAY MATERIAL 
with 1001 different uses 


GLITTER-FLEX 


(Patent Pending) 


| TG da he St IPRS nae) & 
P m % *- , dis 4 ™~ . 
of “ oy, . wy Fat Tyre 
’ 4 \ 


Og ¢ s 


we ad : ~~. 
ar ' ~ ? 
a Ee 


. 7, fF [F 4 


ASST Spel i 
“: gos 

a it 
, 


i= va SV 


+ 
= 


yy 


~ ss 


n wide assortment of brilliant 


wre A PLIABLE, UNBREAKABLE, beaded texture Decorative 


Milky white ene! Yellow Pint : Plastic . . . can be easily cut with scissors or mat knife. Light 
Ligh? blue Coral Peach 


beh pa Rte weight, pliant, lends itself to unlimited display uses such 
White Aqua Jade 


Siac! eee as floorings, screens, backgrounds, show cases, etc., etc. 


Aliso mimed color combinations 


Glitter Flex in one size only: approx 


oy 6 a. See ee At your dealer or order direct 


( orrugated Glitter Fiex | to 72 ver 


tical or horizontal corrugotion. Approx. 


| Send for sample 
24° x 72° $15.00 per pane! 


MANUFACTURED BY 


alters industries, inc. 


A BEN WALTERS ENTERPRISE | 
156 SEVENTH AVENUE, NEW YORK 11, N.Y. «© Algonquin 5-2308 








Displays By McLaren 


ee ee 


5 lhe big wi ndows a Vi; | Seatth 
i sible tor Harold lisplay director, to obtain 
, iking eftect in both us properties and an the 
’ Upigs ¢ I manne (Quin | or ni dy play how CVC! 
, ps are kept to a minimum and lighting ts depended or 
P decorative usc as li a tllumination 
- 

First shown 18 ; dow aturing 
; yparden wedding, fol Lf he upper t by an laste 
f display given great ot | vy the drawing of the modern 
A church on the background and the three-dimensional cro 


nearly two dozen mannequins were use 


he atmos phe re ot an otnce 1 CTeé¢ ated iT) thie 





by UusSIn,P only two desk and a coat hanget 


In the remaining two windows the props 
simple, involving only a ramp tor hathing 


two branches laden with apple bloss 
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Hamberger Completes Expansion 


KOOL NI) a third of century ago when 
ljave liamberget went on the road 
itn a ample case ot his line thr 
liamberger, Inc. “plant” consisted 
branching machine lhis month, 
opening of a beautitul new ground 
yroom, the firm has completed the 

eri Ol expansion loday the 

OMA operation consists of a tactory 
110 Warren street, Brooklyn, a sample 
at 115 West lst street and the new 
wroom at 1346 West lst street, New 


rooklyn plant, which 1s just two 

old, has tacilities tor manutacturing 

work, artificial flower papier mache, 

all of the associated ttems which go to 

up a display line lt is run by Martin 
liamberger and Bob Roh 

lhe sample shop also has complete tacili 

for display manutacturing, but on a 


ale than the Brookivn tactory 


ae 


— * 58 


“v 


Sam kichman ; 


Ot 


items. is divided 


dow 


Vis 
it} 
ol 


its operation 
I hie 


entirely 


st) that 


ualize the material a 
his own display 
IY teet tended 


small and out 


heen oOvVverconn 


display hooths 


—The first photograph shows a view of the 
ground floor entrance to the new showrooms of 
David Hamberger, 
part of the main section of the new 
as seen from the entrance 
Lower left, a portion of the finishing depart- 

with Easter figures 
Lower right, a corner 
of the wood-working department— 


right, 
showroom, 


ment for 
nearing completion 


: 


> 3 ‘ty 
i 5 


4 
LAOS 


PYAR: i 
w= Ww > ie has’ fe 


showroom. 


to decorative 


papier 


equipped with their own displays, giving the 
place a double-deck effect. The high ceilings 
were painted black and give an overall airi 
ness to the showroom 

Showroom displays are illuminated by ap 
proximately 15,000 watts of light, the heat 
from which is dissipated by air conditioning 
The flooring is a neutral tan vinyl-asbestos 
tile which does not detract from the bright 
ly lighted booths 

The windows, which were planned by the 
firms chiet designer, Bill Klem, have been 
arranged so that they may be used with 
either open or closed backs The entire 
back 1s constructed of removable panels 12 
feet in height, which are supported by col 
ums 12 inches in width at 4-foot intervals 
\ll or part of these panels can be removed 
to obtain varied effects and to provide con 
stantly changing displays 

With an eye to the near future, there is 
an additional space of approximately 3,000 
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square feet available for enlarging the show 
room 

“In spite of all the expansion which has 
taken place,” according to Dave Hamberger, 
“we have insisted that the organization r 
main compact and small enough to mak 
every customer important, and to make every 
person visiting the place teel at home.’ 


Open House Is Held 
By Advance Mannequin 

\n open house was held for Chicago dis 
playmen on February 2 by Advance Mann 
quin Company to celebrate the opening oft 
new showrooms at 317 South Wacker drive 


Steel Rule Attachments 
Aid Cutting Wallboard 


Two newly developed slip-on attachments 
lor steel rules make it possible to mark ae 
curately and cut large wallboard panels 
without the use of a straight edge (Called 
the “Tru-Guide” and “Tru-Cut” tape tip, 
the devices are inexpensive and easily in 
stalled. Details will be sent by the manu 
facturer, Wallboard Tool Company, 1704 
Seabright avenue, Long Beach 13, Calit 


Veteran Desires Address 
Of Former Friend 

The following letter has been received from 
William V. King, Barracks No. 1, V.A. Cen 
ter, Biloxi, Miss.: “Il am desirous of obtain 
ing the present address of Earl T. Helms 
with whom I became acquainted in 1917. At 
that time | was display manager for Phil A 
Halle Company and Mr. Helms was display 
manager for The Shop of Culture. 

“It will be appreciated if anyone who knows 
the present address of Mr. Helms will com 
municate with me.” 


COMING UP! 


|wow! 
IN CANADA! 


PLASTIC 
MANN 


Red Cross Campaign March 1-31 
National Advertised Brands 

Week March 1-10 
National 4-H Week March 5-13 
Girl Scout Week March 6-13 
National Rice Week March 13-19 
St. Patrick’s Day March 17 
National Wildlife Week March 20-26 
National Hobby Month April 1-30 
National Conservation Week April 1-7 
Army Day April 6 | 
Good Friday April 8 | 
Easter April 10 
Pan American Day April 14 
Let’s Play Ball Week April 16-23 
National Garden Week April 24-30 
National Photography Week April 24-30 
Arbor Day April 29 
Cerebral Palsy Month May 1-31 
Child Health Day May |! 
Be Kind to Animals Week May 1-7 
National Baby Week May 1-7 
National Family Week May 1-8 
National Music Week May 1-8 
Mother’s Day May 8 
National Cotton Week May 9-14 
Let’s Go Fishing Week May 14-21 
National Luggage and Leather 

Goods Week May 14-21 
Straw Hat Day May 15 
Armed Forces Day May 21 
Memorial Day May 30 
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| WEIGH only 12% Ibs.!| | Unbreakable Plastic! 


IKINS 








Once you try the "FLAIR" figures you will never use the 
old type papier mache again! One of the world's largest 





manufacturers of PLASTIC MANIKINS. 


IN CANADA— 


CLATWORTHY & SON, Ltd. 


422 Adelaide Street, W., Toronto, Canada 








| = LAI i * | 15 WEST 18th STREET, N. Y. C. 11 
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Store Directory & 
Bulletin Boards for 
Better Selling! 


Let an Acme board create 
impulse buying with its depart- 
mental listings and your ad- 
vertisements. Write today for 
Acme's FREE folder ‘'Selling 
Through Suggestion, and the 
directories and bulletin boards. 


ACME BULLETIN 


37 EAST 12th STREET © NEW YORK CITY 3 
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Orchid Time At Burdine’s 


By NELLIE B. ARDELL, Burdine’s, Miami 


uitable thern tor the lo provide the necessary settings for these orchids themselves, first floor ledges along the 

fabulous new Sunshine splays, Mr. William Raulerson, display main aisle were utilized together with displays 

many factor d to be manager of Burdine’s, decided upon bamboo — on the second floor, which houses our lingerie 
problem va to expr poles, because they represented our typical and intimate apparel! 


authority Ana leadership, climate and could also serve as f imctiona! lhe theme was carried through to th home 


enviable jocation on tl props to hold the live orchnd plants lL hese furnishings departments on the upper floors 
poles were embellished at random with gold by the suitable dressing of mannequins and 
leat and had applications of gold cork at theu informative signing wherever such manne 

bases. When used in conjunction with dts quins were a part of a furniture display 
plays for sports and beach wear, the poles Practically all of Burdine’s windows were 
were draped or topped with striped fabric t used for the “Orchid Look” promotion. Back 
give an outdoor or cabana feeling grounds im ready-to-wear windows were made 
interior displays were, of course, spotted of turquoise seamless paper lhe bamboo 
orchid plan vherever possible through the fashion floor poles were left im their natural state, then 
from outstanding In addition to the mass displays of the decorated with gold leaf. Fabric used was a 
BRrOwetl i ‘ .-/ th) County i! colortul stripe in shades oft hlue. yreet and 
Burdine Mi | ihe newest yellow Wherever appropriate, tiles were 
iti | exciting fashions from al —-Upper left, one of several isiand displays placed on the floor and were colored with gold 
| our ready-to-wear departments were then on the fashion floor . . . Upper right, small and turquoise im a mottled eftect Window 
displays throughout the departments had their cards. as well as cards throughout the store, 
individual growing orchid . . . Lower left, one 
of the window disploys used for the promo- 
tion... On the main floor, mannequins were 
spotted here and there, each with its accom- 
Orn millinery, and shoes paniment of potted orchids— stead, over-sized orchids in varying sizes were 


ected ana coordimated it} color Té) harmofn 
Viti tiv Wiariy delicate shacdinges ol the were made of pale blue mounted Ot gold 
themselves this emphasized all types hoard with dark olive green lettering Live 


appare!| ror midoor and out of orchids were not used im our windows: 1n 
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FLOWER PIXIES 


DAZIAN'S EXCLUSIVES 


STYROFOAM WIRED FLOWERS 
NATURAL HEADS 
PETALS FOR FEATURES, WOODEN FEET 
ARTISTICALLY DECORATED. 
18/20" HIGH. 3 TYPES: 
SNO BALL @¢ ROSE e¢ DAISY 
ASSORTED COLORS 


ALL INQUIRIES INVITED 





SILENT SALESMAN ee | especially made in dull and brilliant gold and ROPE NECKLACE 


suitably intermingled. Feature windows were 
dressed to convey the same feeling of elegance D | Ss p LAY S TA N D 
SIZZLING SELLING SENTENCES used in the fashion windows and, wherevet 
| possible, mannequins were included lee | 
7 We were most gratified with the enthusi 
astic public reaction to both the orchid e» 


hibit and the “Orchid Look.” epee POOF STRIKING BRASS 


Former Display Group oe ener 
To Assist NDA SASS SHAMS 


Escher Bettis, president of the National FINISH 
Display Association, makes known — the No. MD138 
following resolution on the part of the in 
active National Association of Display Di wide brese pleted dis 
rectors: “We, the directors and officers of play top with card clip 
the NADD, formerly the International As attached. Stand is 32” 
sociation of Display, compliment the NDA, overall height with %” 
its president and staff, for the splendid job black upright and 6” 
MODEL 99C they have accomplished in building the heavy Satin Black base 
nucleus of a national organization Wi 
The only continuous advertising projector gvar- eetnnh: Miniitan thin TT E nied wuled scail ORDER FROM 
anteed to show brilliant Kodachrome pictures in able part or parts of our monies Don re YOUR 
your window. Show |2 beautiful Kodachrome ys 
slides with 10-word Sizzling Selling Sentences quest, providing the trustees are tt) majority KORRECT-WAY 
with each slide showing for six seconds. agreement | Said funds to be used tors th DISTRIBUTOR 
Powerful 750 watt, 200 hour lamp, Small, creation of a Foundation to give financial NOW! 
compact, easy to carry. 18" height, 14°’ width, other 
14° depth. 8x12° screen size. Beautiful leather- such means which may be advanced by the 4 25 
ette covering in several color combinations. NDA to the trustees and approved by sam: A BARGAIN AT 6 each 
ideal counter cabinet to sell all types of mer- 
chandise. Push button attachment for intermittent Flower Firm Adds 


showings. Customer pushes button, projector op- yy i Bee KORRECTWAY, 
’ ‘ 


Features two-tier 19%” 





aid wherever deserving, and for any 


PR RRS E BRET) VO ONES Ee S 


erates one cycle of 12 slides and shuts off, ready a erguhere 


for next showing. Merle Walter’s 14 the new title of the firm can ti on ener ree 
$ Quantity discounts on request. tormerly known as Merl '$ Artifi tal Flow 
PRICE 14750 Send in your order today ers. 5097 Fieldcrest drive. Pittsburgh 36 if AMERICAN FIXTURE AND MANUFACTURING CO. 
t Walter 2300 Locust Street + $t. Louis 3, Missouri 


is operated by Merle Peduto and 
Picture Recording Company New York Office Chicago Office 


OCONOMOWOC, WISCONSIN Rodler. 1] W. 42nd St. 220 W. Adams $1 
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Macys New Eighth Floor 


“Self-selection as an important operating technique must bring to 


the store new customers who are attracted by the speed and variety 


of this type of selling, but it must at the same time manage to 


hold those customers who. over the years. have associated service 


as well as integrity with the concept of the department store. 


eighth oor } one ot the 


ample (iT modern store 


cle igned hy t hve archites 


opeland, Novak & A 


livided into tour major depart 


Ware pitt and picture 


planned 1ant thie Conve 


tomer based almost solely on 


ar and open, un 


partitions and in 





son iates, 


this way the appeal of the merchandise 1s 
hrought forcibly to the attention of the 
publi lhe major departments are 


patterns of 


empha 


sized by circulation and by the 


treatment and decorations of the fixtures 


and partitions 


(ommenting on current trends im_ store 


design, Peter Copeland says: “The new con 
cepts o7 coordinated selling and advances in 
merchandis 


selt selection and sel service 


mg have brought radical changes in store 


~~ 


, aT bee 
ye 


With the 
competing 
trend 
rapid progress so 


planning over the past 25 years 
super-market 
lor the 


to selt-selection has made 


variety store 


store 


and 
department market, the 


that today it is an integral factor in store 


design Self-selection as an important 
operating technique must bring to the 
attracted by the 
speed and variety of this type ol 


it must at the 


store 


new customers who are 
selling, but 
hold 


have 


Same time manage to 


those customers who, over the years 


associated service as well as integrity with 


the concept of the department store.” 
The general appearance of Macy's eighth 
floor has been designed to form a handsome 
background to and to selling 
tollow the latest 


and are stvled so as to 


merchandise 


activities fixtures ideas 


of self-selection 
appear modern and attractive. They are de 


signed caretully to fit the individual needs 


merchandise. kor mainte 


and tor 


of each class of 


nance purposes preservation ot 


and sides ot fixtures are 


charcoal “Formica,” all 


heauty, all tops 


made of sliding 


and drawers of beautifully grained 


and all 
lacquered black 


doors 


walnut, metal trames have been 

Throughout ali departments the concepts 
of flexibility 
that and departmental 


can be pertormed efhciently. As an 


and convertibility are used so 


seasonal changes 
exam 
ple, during the past Christmas season, the 
entire center of the floor was converted into 
shop tor the sale ot trees and 


‘I he 


real focal point on which the major depart 


a (Christmas 


decorations center oft the floor 1s a 
ments converge 

applica 

back 


grounds for china, glassware, and gift items 


(;reat care has been taken in th 


tion = «(ol color to create appropriate 


—Upper left, the plant department on the 

eighth floor. One partition is made up of 

natural tropical grass laminated between two 

layers of plastic Upper right, clocks are 

displayed in panel form .. . Left, fine antiques 
and objets d'art in The Boutique— 
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With the use of silk- and grass-covered | 


wall coverings, the qualities of crystal and | 

china have been enhanced. The hasic color 

scheme of the floor. planned bv Gloria 
| ' 


Hogrogian of (Copeland, Novak & Associates, 
is gray, black, and white. A white bamboo 
textured plastic has been used on all col- 
umns to give an integral feeling of light 
ness and spaciousness to the entire floor 


The colors vary in each department. As a 
background for the crystal and glassware SEAMLESS PAPER 
section, charcoal and turquoise silks have 


been used. In the center of the circular 
stemware area hangs an abstract mobile of 





aluminum and nylon strings, designed by 
Barbara Blair, mobile desiener for Richard- 


Morgenthau and others. This beautiful mo TEXTURED 
hile ir: WS 3 < iO { | : dep: . ro 
a 0 en ae thie epartment trom COLORS SEAMLESS PAPER 


In the china department, plum silk has 
heen used behind fine and traditional china 





patterns, and natural grass cloth has been 
used behind colorful pottery patterns. All 


glass and chinaware are lighted by a care S 
fully studied combination of incandescent | CO) ORS EAMLESS 
and fluorescent lights. p SHOWCARD 


The basic color of the gift department 
is champagne; however, in the Boutique 
Shop of this department a large romantic 


‘al has bee done black line ; d 
ot a gililiadionh: rhe aca restinoor STRIPES ON 21 


by Joe Braswell, picks up in spots the tur- 
juoise and sprout-green used on the back BASIC COLORS 
panels of floor hixtures. 


(4,620 possible combinations) 





The Boutique Shop was designed on the 
theory that customers prefer to purchase 





fine antiques and rare objets d'art in the 
intimate environment of a small select shop 


rather than the mass quantity atmosphere of | Dp BRICKS 
a department store The modern setting 
was planned to glamorize all the special (Embossed Seamless) 


ized gifts that were collected from every 
part of the globe 





The plant department, a concession at 
Macys, encompasses about 750 square feet 
of selling floor space. This department is 


made up of a variety of interesting ma COLORS WAFFLE WEAVE 
terials. sed as backdrops to live ylants 
ae deetiblett da dunk o0 ealeathatic pancle (Embossed Seamless) 


called “Balayan,’ on white vinyl. (A natural 
tropical yrass has been laminated between 
two layers of plastic.) These panels, which as 


remind one of a Japanese screen, are lighted 


from behind and make one teel that ther 
is daylight behind the translucent units IDEAS 
The green plants, in tront of the panels, 


are placed in copper pans. Plants are 


made compatible by placing those that need | gee ®utter's Fully FOR BETTER, MORE BEAUTIFUL DISPLAYS. 
more water than others in one pan, and Color Co-ordinated 
those that need less water in another Bright Display Papers 





And all Sunfast, easy to work with — no paper waste 


lights hoth incandescent and Huore cent 7? rtereeereeereereeeeReRER Se ES SSS PT hh US Se 


help the growth oft the plant 


BUTLER PAPER NEW YORK CORP 
655 MADISON AVE, NEW YORK 21, N Y 


Another partition is made t Italian 


mosaic tiles which are yg-it h quare, and 
yellow and white in color Please rush me my FREE Color Swatches of Butler's Colo 
\ circular floor fixture of white “Formica Ce-erdineted Suntest Seemiess. Textured, Shew Cords 
is also an interesting setting for potted Stripes, Waffle Wave and Bricks, and the name of my 
green plants 





, . nearest authorized Jobber 
The department tries to keep every variety 


of plant possible on the floor at all time FIRM NAME 


NAME 

William Brown Joins 

Chappell & Sons 110 Years o 
William J. Brown has been appointed Research and 

display manager of ©. k. Chappell & Sons Merchandising 

Syracuse, N. Y 


ADDRESS 


«Se Se 
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RESORT WEAR DOMINATES 
NEW YORK WINDOWS 
i ifinucd from page 2g) 


hla } 
arrangement 


cre \ 


arrangement 


trom France, 


} ; 
metal and 


painted hve 


plaster 
tripe 
green, and white which 
of the teatured dress 
| used tor the arrange 
. shades 
hell 
with 
ror 


phi luce cd 


LP ipe 
} 
itjay 


Vii 
Director cy how 


ay play A 
c*] hy thie 


Prop thy then 


‘ostmarked Wi 6§ ountrs 


ners toda return 


e| 


ected 
baits, 
of pink, 


c] Lamp 
lamat a 
high shad 
and ispended 
as engaging background 
mg out the mood thu et. the 
in beach and with a 
ection ol Ca hell scattered on 


iter ATCA (one costurne Was In white 


other two mannequin Wearing 


pattern on navy and u ig 


| (,oodman windov bam 
treat 
istrated) 


etiect 


and interesting 
Ltd. (not all 
mad thie oye rall 
reece our coat caressed 
\ bamboo pol ith wisp 

vas placed at tl betore a 
1rames 


» thre 


curtain backdrop 


iraw mat 
ed with 
mall gra, 


; ’ ; 
and black bag 





Your New York BUYING CUIDE 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion Ask for information. Recommended by 
N.R. D. GL. A 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





The L. J. Charrot Co., inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 


Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 


DECORATIONS 
Imported Novelties, Settings 








Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 





The Display Equipment Corp. 
147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 


CORONET & WINDSOR 
MANNEQUINS 


Frankel Associates, Inc. 
56 West 45th St. MU 7-3434 


DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 








Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





A. Lutz 


3 West |8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabi:: Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 

MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





Natural Creations, Inc. 

233 Fifth Ave. 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — ‘It's a Natural” 


LE 2-2377 





Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 


ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 
Sell to Jobbers Only 


P.B. of New York, Inc. 


(subsidiary of B. B. Butler Mfg. Co., Inc.) 
Genuine "PEG-BOARD”" Products 


fixtures to help 
Visit our showroom 


OXford 5-0088 





Perforated panels and metal solve 


your display problems. 
11 West 42nd Street 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 


MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Twinkle Displays and Fixtures 
113 West 27th Street CH 3-2937 


Manufacturers of the unusual in displays, 
fixtures and novelties Wood, wire, metal, 
plastic and other mediums. in stock and 
to order Consult us on your Display 
problems. 





David Hamberger, Inc. 
115 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 








D. G. Williams, Inc. 
498 Seventh Ave. 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 


LA 4-4069 


It's Always MARKET WEEK in New York 












Just as New York has become the style center 
of the nation, so has it also become the 
display center of the world. And this is 
entirely logical, for style and display 

inevitably go hand-in-hand. Immediate prox- 
imity to the market helps these well-known 
display firms supply you with properties and 
equipment keyed to the latest style 
developments — and that means more 


effective displays for your store. 












REAL 
WOOD 


LOOK with... 


V-Neer Board 


Famous for its ‘real wood” 
beauty, Crescent V-Neer Board's 
smart pattern comes from an ex 


act photo reproduction of select 
walnut 


¥ Neer Roard available in \ | 
ve appealing colors, lends if 


.elf to pen, brush, silk screen 


f 
} 


all types of printing 


| ’ 
. Y 

Pertect for Display Cards, Im 
tation Wood Panels, Floors, Pla 

teaus Display Stands, Steps, and 


; 
‘ ymplete Bac kgrounds 


Ya 


Write tor Samples See Your 


Dealer 


CHICAGO 
CARDBOARD CO 


1240 N. HOMAN AVE. CHICAGO 51, ILLINOIS 


NADI News 


By JOHN F. BOWMAN, Managing Director, 


National Association of Display Industries 


uture Market Weeks: Aiter questioning 
F the board of directors of the National 

Association of Display Industries on 
changes im Market Week locations it ap 
peal that the hest facilities are still those 
of the Hotel New Yorker and the (¢ onrad 
Hilton The cost at the Waldorf-Astoria 
in New York City would be about two and 
one-half or more the cost at the 


Yorker Tit thy 


New 
facility available Phe 
board felt that this figure would be entirely 
out of line for members of the NADI. Dates 


vould also present a problem since a spill 


over to the period immediately preceding 
July 4 would be required. Both the cost 
and the dates were given equal weight in 
the decision to remain with th 


present 
hotels 


Further investigation of other ac 
commodations will be pursued, including 
such areas as the New York Colosseum 
the Hotel ( ommodore, etc 


In Chicago, a temtative reservation has 
heen entered with the Sherman hotel tor 
1957 dates, pending a decision on the part 
of the Conrad Hilton as to the availability 
of facilities for the dates requested. Also 


TRADE PERSONALITIES Nol42 sy Wcfefeee. 
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, Became INTERESTED IN ART 
SS =6=sAETER HER MARRIAGE TO 
a C.BARRANGO,HEAD OF THE 
be WELL KNOWN MANNEQUIN 
™ FIRM,AND WORKED SIDE 
i. BY SIDE WITH Him FOR 25 
YEARS UNTIL HIS UNTIMELY 

| DEATH. SHE HAS ALWAYS 
FOUND DISPLAY FASCINATING. 


Her cu rime vos NOW 
ell \S RUNNING THE FIRM, 
/@  UTTLE Time FOR TWO THINGS 
OF WHICH SHE IS ESPECIALLY 
FOND. TRAVEL, AND DANCING. 


Her CHIEF PERSONAL 
INTERESTS ARE COLLECTING 
VORIGINAL MEISSEN FIGURINES 
‘pnd PAINTINGS, GARDENING 
AND INTERIOR DECORATING. 


. 
rh 
wag 
4 
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the Morrison hotel has been requested to 
re-examine its commitments tor the period 
approximating the last full week of June 
tor 1957 and subsequent years The avail 
able volume of business tor hotels and pub 
le buildings in the month of June makes 
competitive situation unnecessary. This ob 
tains both for New York and Chicago 


New Members and Resignations: Nor 
wood Displays of New York has been a 
cepted as an active member of the NADI 
by a mail vote from the board of directors 
Resignations have been received from Co 
lonial Decorative Display Company, In 
Majestic Creations, Inc., Sherman Paper 
Products Corporation, and Belmont Display 
Products, In Majestic has not tound a 
suthcient outlet for their product tn the dis 
play field, according to information received 
\ shift in emphast as to sales areas 1s 
given im the resignation of Sherman NO 
data on resignation reasons were given by 
(Colonial or Belmont Membership in. thi 
NADI now stands at 118, with five applica 
tions tor membership being processed 

June 1955 Market Week Planning: ( om 
mittee meetings covering programming Toft 
the June Market Week have been held in 
Chicago and will continue during the period 
to March |. Presently the set-up is a com 
prehensive treatment of window and in 
terior design and installation tor the morn 
ing session of the combined N ADI Nationa! 
Retail Dry Gsoods Association Clinic sched 
uled for June 24. Luncheon wiil feature a 
nationally known personality as speaker, 
witl the afternoon session devoted to a 
discussion and demonstration otf problems 
related to backing unadvertised window and 
interior displays with required stock in 
range, color, size, etc. Cooperating in this 
activity will be the Chicago Display Club 
and personnel from various areas. ‘The pro 
gram will be completed by March 15 

The National Display Association reports 
that they would like to schedul one eve 
ning during the Market Week tor thet 
annual meeting [his would probably be 
held on Monday or Tuesday of the 1955 
Market Week at the Conrad Hilton hotel 
(orrespondence from lIscher Bettis, press 
dent of the NDA, has been reterred to the 
(‘onrad Hilton tor dates and tacilities 

(Other items planned tor the June event 
will be a program of entertainment tor 
wives and women guests, a suburban store 
tour on the day tollowing the close of the 
Market Week, and several private events 
to be scheduled in accordance with NADI 
exhibit hour requirements 

Projects: Preliminary inquiries as to cost 
Ol produc ing a series of films on visual mer 
chandising are continuing. (Cost figures are 
heing assembled and a central library of 
both films and additional program data 1s 
being set up The units will be designed to 
present eight or ten subjects in the display 
held trom departmental budgets to final 
planning and installation and will cover all 
general phase s of merchandise presentation 
including other sales promotion areas where 
applicable 

\lso on the planning board is a turthering 
of the studies made four years ago on re 
search in display tacts and figures [hese 
studies will be covered by students in the 
graduate divisions of universities and col 
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Window and Floor Displays 


—adaptable to 
retail business 


By the famous 
Easi-Bild® Pattern Method, you make traffic- 
building merchandisers for the cost of the 
materials—with professional results assured 


wee 


Shadow Box Stacks O'Shelves Pyramid Shelves Tilt Boord 


with shelves 


From cut-out display letters to a range of You simply trace the pattern onto 
display designs—-you can now have smart, Homasote and cut out with a simpli 


than the Cost ot thie materials { about LOe¢ ré m plat 5. Sti | by are | cire ‘ fions 


, ' 
per squaf foot ) No special tools of skill plet materials list complete ass 


are required to build these displays 


and finishing instructions 


The patterns are made by Easi-Bild The H ¢ b 
, if Omasot fores iSpia 
the originator of Do-It-Yourself Patterns 16d ict 
+" Contains i Csizns Which Can ix 
[he primary material used is Homasot ‘ ; 


yy in dozens of combinations. [he com) 
Board—available in '2" and ~'4e2° thick 


by is ic ) } Sate 
nesses and in Big Sheets up to book is available from Homa 


it 3/00 or the individual pattert 


| \V/ « i: ’ ; 
economical. It works easier than wood $1.00 each. Write us tor furthe: 


‘ 


Homasote is strong, durable, flexible 


f 


‘ iu I ‘ si tia 
takes any paint, stain or laminate giv w the name of your nearest Mi 
can hold. lealer. Kindly address Department 


HOMASOTE COMPANY 


TRENTON 3, NEW JERSEY 














the display division and department 








tatling and will ; h subject: ot thes} 
eports and evaluation. They will be aim 
general “field of improving the ps 


mn tl retail store Also thev will be de 
of Ver o thi results can be pre sented to 
a 4 Trin any wu | play to induce a better and 
R lary dollar expenditure tor the products 
ee! ge Plast-O-Fah Plants the display industry 


\ll the above will take money and the 
PLAST-O-FAB is a new, patented NADI will present the figures to every 
process which embodies the realism member in the next 60 days so that the 
of actual photographic reproduc- Various programs can be evaluated in the 
tions with the best chemical proper- verde OF PSCSSM budget facilities and futur 
ties of plastic plants. PLAST-O-FAB Gevelopments 

foliages are fireproof, washable, People: January and February seem to be 
fede-rusistent, dreopless ond pil- the months when the most representatives 
able. They LOOK and FEEL like 
growing plants. 





of members, or principals, visit or call this 
office. It is gratifying to hear from anyone 
who 1s in town at any time and there are 
lew occasions when lunch or dinner can not 
be arranged. To name a tew recent visitors 
Bill Hinson of Bulkley, Dunton & Co., In 








Bob Favreaux of Favrex Designs, Junius 





Fisher of General Display Corporation, 
Warren Gallagher of Schack’s. Inc.. Waltet 
Woods of American Fixture, Trowbridge 
Stanley ot L. A. Darling Company, and Bob 
Silverblatt of DISPLAY WORLD 

Clinics: In the general area of smallet 
store clinics which have been held recentls 
the results have been excellent Lhe N \DI 
would like to expand this activity Your 





interest as a reader im any capacity 1s 
always welcome The program and cost 
can be presented to any inquiry or inte! 
ested group, and the cost 1s only the actual 
figure involved, either for a one- or two-day 





presentation or a weekly meeting extending 
over a period of six weeks. 


3 : . Display Clinic Conducted 
& ‘ | By L. J. Dwiggins 


; % P \: An all-day clinic on Display l sage ind 
——— aE «its Value to Appliance Dealers” was con 
The photo shows a small section of the store-wide PLAST-O-FAB plantings ot the new Fair Ridglea. ducted by ) 7 ! o, be of the Chicago 
otice ot i ceydurn Mig. Company, on 


FOR MORE INFORMATION ON PLAST-O-FAB PLANTS January 10 in Kansas City. Those attend 
AND THE NAME OF YOUR LOCAL JOBBER, WRITE TO: ing were the regional sales heads ot th 


Skelgas Division of Skelly Oil Company 
521 So. Wabash Ave. 
Adler-Jones Company Chicago 5, Illinois 





Daughter Is Born 
To Lerners 




















Bert Lerner, Southwest representative oft 
David Hamberger, Inc., New York City, and 
Mrs Lerner are the parents ot a New 
Our beautiful new daughter, Barbara Ann they make then 


BLONDE PEG-O-PANEL | __ 


x 96" sheet, 


we 56: 40 a charge’ on $2.00 SOURCE SERVICE 














by i/,** , 
tee sheets. /e If in anv of the illustrations in 
» Bh 3/16" holes on : 


centers DISPLAY WORLD you see some prop- 


Blonde Peg-O-Panel needs no finishing erty, fixture, mannequin, or other display 
or can be refinished with only one-coat equipment which interests you particu 


or may be dyed. larly, we will be glad to supply you 
Sand ter aur. Wusteated brachure of aves with the source from which it can be 


150 different Peg-O-Panel display fixtures. obtained. Just address your inquiry to 


oc 
9 wear : 
“de gaan co. | ae ae .. SAMPLES ON REQUEST — WRITE the Editor, DISPLAY WORLD. Cinein- 
Pa ot errr es fF le oe FOR JOBBERS DISCOUNT. nati l, and it will have prompt attention 


-. Gen OS ef" 
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Southern California Club 
Installs New Officers 


(Othcers elected by the Southern California 
Wisplay Club for 1955 were installed at a 
recent meeting They are Jim McCracken, 
Sears-Inglegood, president: Bill Meissner, 
Orbach’s, vice-president, and Marge Fitz 
gerald, Fitzgerald Displays, secretary-treas 
urer Ray Fertig, Foreman & Clark, is 
chairman of the board, and Dick Jachim, 
Lawatch Display Fixtures, chairman of the 
publicity committee 

Members of the board of directors, in 
addition to Ray Fertig, are: Damar Myers, 
Robinson’s-Beverly Hills: Maurine Camp 
bell, Robinson’s-Downtown: Bill Meissner: 
Dick Jachim: Marge Fitzgerald: Stanley 
Thompson, The May Company; Ray Flliott, 
Desmond’s-Wilshire: Lou Stutz, Stutz’ Dis 
plays; Paul Due, Desmond’s-Downtown, and 
Donn Greer, D.LC.E 

At the same meeting a life-time member 
ship card was presented by the club to John 
Flotten, founder of the organization He 
was display director for many years at Har 
ris & Krank and more recently at Phelps 
Terkel, retiring from the latter last year 
Dick Jachim comments: “He has been ri 
sponsible to a great extent in elevating the 
art of display on the West coast over the 
past 30 years, and many of the top display 
directors there received their training from 
him. He is semi-retired now, doing a little 
free-lance work to keep occupied. His first 
love is still the Southern California Display 
Club, where he takes great pleasure in pass 
ing on his wealth of knowledge and ex 
perience to the younger members.” 


Clarksburg, Ww. Va., Club 
Headed By Nichols 


The West Virginia Advertising Associa 
tion was organized in Clarksburg recently, 
under the sponsorship of James A. Nichols, 
retired Hope Natural Gas Company display 
man who is now engaged in operating a 
display service with his son, Richard. Nichols 
was unanimously elected president of the 
new group 

Other officers are (George Fowler, Stations 
WVVW and WIPB-TY, 
Richard Blythe, Fountain & Gray’s, secre 
tary, and Richard Israel, Clarksburg News, 


vice-pl esident 


treasurer 
The charter members agreed to hold meet 

ings the last Thursday of each month, with 
membership open to all persons engaged in 
any phases of advertising, or students of the 
same. The program committee 1s composed 
of John Peters, R. W Lynch. ¢ David Mor 
ris, Jr., and Richard Nichols 


Perforated Board Fixtures 


lilustrated In Brochure 

Display Board Corporation of America 
1301 West Lafavette avenue. Detroit 26, has 
prepared a brochure showing its extensive 
line of perforated hardboard fixtures \ 
copy will be sent tree on request 


Catalogue Issued 
By Schwartz 

\ 24 page catalogue ot artificial 
for spring and summer displays has 
leased by Bernard Schwartz & C 
Qist street, New York City 2& 
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NEW! NEW! NEW! NEW! NEW! NEW! NEW! NEW! 


NEW 


DISPLAY 
MEDIUM! 


Sud 


Soft and light, the 
new "'Airlite’’ is truly a sensational medium. Cut it with 


Flexible — springier than sponge. 





Cut-Awl or scissors into 101 ideas. It's fireproof! Can 
be bent, folded or crushed yet springs back to original 
shape. 


In 8'x3'x2" Panels — It is most 
convenient to use - inexpensive to buy 


WRITE! WIRE! PHONE! 


THIS NEW MATERIAL IS HOT!!! 


GRACE LETTER CO. 


DISPLAY MATERIALS 
77 FIFTH AVENUE, NEW YORK 3 @ WA 4-0850 


Ihe Family of the Late 


LOUIS SCHNEIDER 


Acknowledges wit gratetu 
appreciation rhe 


ot sympatny 








. 
Ger that gleam 
out of your eyes — 
I'm just displaying 
the merchandise! 


‘Ne. 5 of 12 matchless 
Motions Well Worth 
Viewing! 


K OUND AND ROUND SHE GOES . 
and where she 1] slop only we know! 


But if you'd like to see where our 
beautiful ecdysiast * stops, write (or 
stop al Booth No. 34, POPAT Show. 
mm Chi apo} for your free COpy of 
“VIEW MORE WITH VUE-MORE.” 
lt's a sensational new “hot” off 
the press booklet that shows ALL. tells 
ALL about our lovely lass... and 
incidentally about America’s most 


complete line of turntables and motion | 


.. whose makers claim 
You li show more . 


de\ wes ., 


“strip teaser, fo you 


BREVEL PRODUCTS CORP. 


Dept. DW 


214 SULLIVAN STREET, NEW YORK 2. N.Y. | 


58 


sell more with | 


motion by VI b-MORE. 


(Continued from page 18) 


As for the forecast for business in 
general, this is the statement of Fred O. Kiel, 
senior economist of the Federal Reserve Bank ofr 
Cleveland, who spent considerable time poring 
over all the predictions he could get his hands 
on relative to what is coming up for this year. 
The outlook seems favorable indeed: 


"In essence, the composite forecast of both 
amateur and professional is this: The recession 
of 1955 and 1954 was very mild when measured by 
the standard economic indicators. The bottom 
of this reaction was reached this past summer; 
the recovery is already well under way and will 
continue through 1955. The total output of goods 
and services will increase by about 53 per cent 
so that the year will just about equal the 
previous record established in 1955."... 


It may interest you to know that DISPLAY 
WORLD has just completed a direct mail campaign 
to 55,000 small stores in various categories all 
over the nation. The motive was, of course, to 
add subscribers, but at the same time we were 
careful to see that the lettter to each merchant 
told the story of display's value to him--thus 
promoting the profession and industry among a 
group which ordinarily devotes little thought 
to the subject... 


We can't help feeling exhilarated at the 
response given to the "Displays on Review" 
section of the January issue in which we showed 
83 displays selected by leading display people 
as their favorites of 1954, together with their 
reasons. (Incidentally, there was a total of 
163 photographs and drawings of displays in the 
entire issue, making it practically a one-issue 
catalogue of display ideas.) Although we ran 
500 extra copies of this Janvary number, requests 
for it were so numerous that not a single one 
remains on hand. Every letter commenting on it 
suggests that we make it an annual event, and 
we propose to dO SO... 


Cordially yours, 


- - ied 
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New Display Medium 
Is Introduced 

A new display medium called “Airlite,” 
which scissors or cutting devices can fashion 
into endless designs and shapes, is now 
available through the Grace Letter Com 
pany, exclusive distributor for the United 
States. The material is a white, springy, 
fire-proof, man-made fibre resembling cot 
ton. It is available in panels 3 feet by 8 
teet by 2 inches in thickness 

Among the advantages of the material 
are its lightness, and ability to spring back 
into shape even when crushed, bent, or 
folded It can be sprayed any color or 
tinted and is durable 


Grace Letter Company, 77 Fifth avenue, 


New York City, distribtor of “Graforel” 
letters, will submit samples and full infor 
mation on “Airlite” on request 


Plans Taking Shape 


For Process Convention 
“High tide of screen process knowledge 

high time to use it” will be the theme of the 
seventh annual convention of the Screen 
Process Printing Association, International 
The convention and show, largest in_ the 
graphic arts industry, will be held Septem 
ber 10-14 at the Ambassador hotel, Atlantic 
City, according to Joseph E. Podgor, Phila 
delphia, who is general chairman 


The Vogue, San Antonio, 
Appoints Hanson 

Ralph Scharff has resigned as display 
manager of The Vogue, San Antonio, and 
has been replaced by Roy Hanson, who held 
the position at a former time. More recently 
he was in charge of display for J. C. Penney 
& Co., of the same city 


Carol Ochwat Heads Display 
For Decatur Dry Goods 


Suc eeding Hobart Hoots, Miss { arol 
Ochwat has been appointed display and ad 
vertising manager for the Decatur Dry 
Goods Company, Decatur, Ill. Hoots has 
entered another field 


Two Awards Won 
By George Wagner 

In the joint display contests sponsored by 
fendix Mfg. Company and the M. ¢ 
Schrank Company, first prizes in both have 
been awarded to George Wagner, display 
director oft J. L. Brandeis & Sons, Omaha 


New Display Salesman 
Makes His Appearance 

Richard Ek. Ochsenbein, EKast-Central sales 
representative for Duplex Display & Mig 
(Company, Philadelphia, and Mrs. Ochsenbein 
are the parents ot a son. He has been named 
Richard Lee 


Twinkle Displays 
Expands Space 

Twinkle Displays has just completed en 
largement of its plant at 113 West 27th 
street, New York City 1. Much larger show 
room tacilities have been made available for 
the display of the firm’s new and unusual 
line ot displays and fixtures 
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NEW LIGHT 


ON SELLING! 


amplex 
Accent Lighting Fixtures 


BETTER LIGHTING 
FOR BETTER DISPLAYS! 


Swivelite 
Cat. No. 
C12 SH 


Amplex Focalite 
Amplex Hi-Hats 


SMART, MODERN accent lighting fixtures can enhance the beauty and seil 
ing-power of your displays. Small wonder that the new AMPLEX models are the 
choice of display men—they lead the field because they do a real selling job! 
For still greater effectiveness, use the lamps especially designed for these fix- 
tures —-AMPLEX Spots, Floods and Colorbeam Reflector Lamps. Write today for 
catalog describing the AMPLEX Swivelite “big four” exclusive features. amplex 
Corporation, Dept. DW-3, 111 Water St., Brooklyn 1, N. Y. 





HALLE’S BRANCH STORE 


[Continued from page 22] 


with fresh appeal merchandise, with sizes 
segregated by tab separators. This mer 
chandising approach is also loaded ... with 
selling appeal in keeping with the price 
appeal—a simple demonstration of special 
ized selling There 1s no loss of store or 
fashion prestige in this neat mass merchan 
dising method. It is a direct selling ap 
proach planned to stimulate multiple unit 
sales and reduce overhead by encouraging 
seli-selection a very necessary measure 
lor low mark-up departments ruled by the 
cost per square foot yardstick 

Have you observed that every department 
in the Halle branch store gets into the 
proper spirit tor the specific selling job it 


DYED NATURAL MANZANITA BRANCHES 


| has to do? Observe, for instance, the murals 
‘ ! ‘ vi gree All h On 


; itt i ; 
$18.00 Size 24 in. higl Per set « on the walls of the High School Shop Lhe 


No. SR-1061-D — 
| , et ’ 15.00 ve f ? i yh } ich 


co-ed policy is entertainingly pictured in 
~ : football and juke-box situations, projecting 
r two appeals: one lor sports ¢ lothes, the other 
- lor party clothes—and both tor both boys 
and girls. Every picture tells a selling story 


> 
“ tal 
oy, - %/ | \ sott drink vending machine dots the “1 


e, 
< \ Po 
fo 


—" merchandise is predominant and readily a 


and crosses the “t” for an extra bright 
i” idea tor any High School Shop. Here again, 
cessible. Racks are used to display larg: 
assortments of the very merchandise youthtul! 
customers want and buy in large assortment 
colortul jackets and gay skirts. Another 
teen volume demand is satisfied by the tabl 
display of loose sweaters and J[-shirts. This 
High School Shop reflects the benefits of 
higher education in showmanship and su 
cesstul merchandising techniques. It majors 

in selling psychology 
We have given you only half of the inside 
we : | story of the new Halle branch store. Next 
SPIRAL EUCALYPTUS ' month we will return to the Westgate 
processed to make a soft, flexible and true-to-life spray of gray-green leave ‘ireproof, | Dhopping Center and take a look at some 
fi, MAANEE an Gites, Beare UAE” te GRANDER ch retin, Deer mtnemes Copartments. ‘Ehey, too, have 
an interesting story to tell in both words 

: and pictures 


Mexico Trip Won 
By Houswood 


The first prize for the best hosiery window 
display in the national contest sponsored by 
Manchester Hosiery Mills has been awarded 
to J. Houswood, Adam, Meldrum & Ander 
son Company, Buffalo. The prize is a two 





week trip for two to Mexico 


Starer Returns Home 


After European Trip 

Leo Starer, Starer Displays, Milwauke: 
has returned to that city after several weeks 
spent on a buying trip in Italy, France 
Switzerland, and Germany 


Merchandise Consultant 


Added By Cowee 
Howard M. Cowee, Inc., New York City 
has announced that Millicent DVandie, ad 
SAND BLASTED GRAPE STUMPS vertising-promotion director and stylist tor 
No. 3R8-1065-S8 — Unmounted or mounts nzanita base All F.O.B. Calif Sanson Hosiery Mills tor the past hve 


" mh ornia 
Unmounted Mounted Unmounted Mounted ‘s has ie - organ i She will 
$18.80 $26.00 } . Ea | S aae | 7eets, Sas jomed the organmation. She will 
19.20 24.60 ~ ' 14.40 | act as tashion and merchandising con 


14.85 20.25 ‘ ' cn . 21.00 sultant. assisting Hioward { owee 1 Servilix 
2018 Washington Avenue | several leading manufacturers of soft goods 


Ga rrison-Wagner Co St. Louis 3, Missouri |§ in the men’s and women’s field 
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Natural Desert Plants 


DESERT PLANTS DESERT CYCLONE DRIFTWOOD DISPLAY CHOLLA 
No. EX-170—Agava Plant (Lef#). Loweled in three No. SR-1066 — Interesting specimer of de No. EX-137 — A , uhtwe 


secti to tacilitate handling. Si . l2 1 Itwood, the rarest of 


’ 


i Tie 
nt only, each $27.00 Two fo lrif or 

EX-170-A — Base only. Sold only in pairs ' , Sach $12.00 

pa $24.00 ize in at 20.00 
. EX-115 — Sotol Stalks (Right). Natura! creamy) 42 j OT 39.00 
te Size & ft tt . only in dozen lots nize 79.90 

rer $24.00 
All F.O.B. California 


SMOKE TREES ASSORTED DRIFTWOOD BRANCHES MANZANITA TIPS 
re shatterproofed, a new treatment guar Ne. SR-71 — Long, slender driftwood brat No. $R-1063-SB — Natura | 


> 

12 sott flexible branches ned white Kk xcellent for window or ' inte , 
r.O.B, Calitornia terior trim “izes up to 4 ft ame \ ro ( 
No. SR-1060 — Natura! tree i: (ray color Per half dozen y ted 
Size 45-60 in Dozen $42.00 , , nmounte 
No. $R-1060-N — Smoke tre: dved : green = = Oce snaped bram hes , | | $18.80 
Size 484-6 if Dozen $48.00 p , se. , ta ocean =e ;, , . ‘ j ‘ 19 20 
No. SR-1060-P — Smoke tree p ited pi vellow =“ ol ~ ; 14.85 

| All F.O.B. California f I 6.75 


nreei? 
: 


ht yreen blue an turqus 


a ~ iy iti 
Per dozen $54.00 


For a Complete Selection of Spring Displays, Write for Broadside No. 59-D today. 


Garrison-Wagner Company- 


2018 Washington Avenue CHestnut 1-9010 St. Louis 3, Missouri 
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SAVAGE WIDE-TONE 


BACKGROUND PAPER 


A choice of 36 brilliant colors care- 
fully selected for the needs of the 
display man and scenic artist, for 
backgrounds, props, backdrops and 
displays. Attractive, economical, 
and easy to use. Dependable 
quality and durability. Available 
in rolls: 107 inches by 12 yards and 
107 inches by 50 yards. Sample 
Color Chart FREE upon Request. 


SAVAGE MAT-MOUNTS 


Made of the finest white pulp mat 
board and suitable for wet or dry 
mounting. Hand-bevelled by 
skilled and experienced mat-cutters, 
SAVAGE Mat-Mount is the finishing 
touch to the effective display of any 
print, drawing, painting or other 
presentation. Available in white, 
buff and gray, with standard cut- 
out openings to fill all sizes from 
5 x 7 to 16 x 20 inches, vertical or 
horizontal. 


SAVAGE MAT-BOARDS 


Pertect for hand-cut bevelled mats 
and for wet or dry mounting. Avail- 
able in three color combinations: 
white and buff, white and gray, or 
white and black; and in two surface 
finishes: Pebbled or Antique. Sup- 
plied in all standard sizes for exhibi- 
tion, salon, home and display pur- 
poses. 


~ 4 7. & 
PAPER PRODUCTS 


Manutactured by 


SAVAGE UNIVERSAL CORP. 
480 Lexington Ave., New York 17, N., a 

















Increasing Impulse Sales 


By ALBERT BLISS* 
Bliss Display Corporation, Long Island City, N. Y. 


\ THEN a customer buys something sh 
did not plan to buy before. she saw it 
at a point-of-sale, the store has made 
an impulse sale 
Increased impulse sales reduce the per 
cetitage cost of sales promotion and mean 
increased profits 

tiow to imerease impulse sales involves a 
more precise analysis of people (or store traf 
hie), merchandise exposure space, and mer 
chandise 

in the strictest sense, store traffic is made 
up of demand buyers, shoppers, and disinter 
ested pedestrians 

[he demand buyer knows what she wants, 
and where to find it before she sees it on dis 
play 

lhe shopper is mterested in a specific kind 
of merchandise and will take the time to 
appraise merchandise at the point-of-sale 

But both the demand buyer and the shopper, 
as they walk through store aisles to reach 
their pre-determined destination, should be 
thought of as being disinterested pedestrians 

Whether or not they remain disinterested 
depends on what the store does with its ex 
posure spaces and the merchandise it displays 
in these spaces. Stores are now using the 
spaces to warehouse goods efhciently and to 
expose assortments so that demand buyers and 
shoppers can see what they want to buy easily 
and quickly and in many cases without the aid 


of sales help 


National Retail Dry Cjoods Association. 


onde gee 


ee ell i P ers ge, rs 


“ae © a . , eae WY ee & F 


—Principals of the recent panel discussion meeting of the Chicago Display Club. 


This store layout objective has resulted im 
truly modern, efficient warehouses, with well 
organized bins, drawers, counters, and table 
tops. But in striving for efficient warehous 
ing, they are neglecting showmanship or 
dramatization at the exposure level. 

Consequently they are making it easier for 
store traffic to find and buy what they plan to 
buy, but are not arousing enough new desires 
in store traffic to buy goods that they had not 
yet planned to buy 

We should note that they will not think 
about these good buys until they have been 
We can make them look 


if we use the same principles of good layout 


made to see them 


used in newspaper advertising. 

We could provide spaces adjacent to heavy 
traffic spots in which to expose a special good 
buy under excellent conditions of visible con 
trast. We should eliminate distracting non 
essentials and single out selling details in a 
series of telling close-ups. This we do in 
our newspaper ads and in our window dis 
plays 

But at the point-of-sale, where we have the 
customer, the goods, and the money all to 
gether at the same time, we neglect to high 
light impulse items under the best conditions 
of contrast 

Instead we provide bins, shelves, and counter 
tops and expect these unvarnished, stark ex 
posures of assortments to speak for them 
They will speak 
mand buyers and shoppers. They remain mute 


selves but only to de 


and invisible nonentities to people whose buy 


Seated, lett to 


right, Charles V. Dresser, director of saless WMAG and WNBQ, Chicago; J. C. O'Brien, vice- 
president and publicity director, Carson Pirie Scott & Co., Chicago; Ted Lees, Gilmore's, Oak Park, 


lll., president of the club. 


Standing, Escher Bettis, Stewart Dry Goods Company, Louisville, and’ 


president of the National Display Association; R. C. Kash, editor, DISPLAY WORLD, and Edward 
A. Grossfeld, Grossfeld & Staff, Chicago— 
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ing desires have not been previously aroused 

In all other advertising and sales media, 
total sales are in direct relation to the size 
of the audience or circulaltion opportunity 
This is equally true when applied to in 
terior merchandise exposure or display 

Therefore, spaces in which to arouse im 
pulse interest should be spotted on relatively 
heavy traffic locations, not in spaces now pro 
vided off the beaten track such as on ledge 
tops or im perimeter wall niches 

Impulse spaces should be provided as an 
integral part of store fixturing or architecture 
They should do for each department what the 
show window is supposed to do . namely, 
attract and stop disinterested pedestrians 

In order to find these spaces, we will have 
to sacrihce some warehousing or assortment 
exposure space jut the sacrifice will be 
fractional and the increase in impulse sales 
will more than justify the space lost 

(Once these Spaces have heen found, the Wm 
pulse program is only started 

The next question arises, “What kind of 
merchandise should we put in these spaces?" 

lhe merchandise obviously should be good 
buys. It should reflect at all times the mer 
chandising character of the store and should 
dramatize this policy consistently. These good 
buys can be: 

1. Staple best sellers 
2. Oft-price bargains 
5. New idea merchandise 

kach merchant knows which policy is best 
for him-—-and he will move in the most 
profitable direction. 

The item or items he selects to dramatize 
in these impulse spaces should reflect the gen 
eral style and price character of the entire 
classification or department. 

It should be displayed in use 

It should be clearly priced and labeled 

lhe buyer should have stock in depth of this 
item in this connection, let it be stressed 
that if the buyer knows the item will be 
prominently displayed at the point-of-sale, he 
will have more stock than if he knows that it 
will wind up in the warehouse area of his 
department or on exposed counter tops along 
with other items 

He will buy in depth if he knows he will 
get a newspaper ad (which is for one day), 
or if he knows he will get a window display 
(for one week) How much more will he 
buy and sell if he knows his item will get ex 
cellent visual treatment and special impulse 
attention at the point of-sale not for one 
day, or one week, but possibly for 350 days or 
more © 

In order to show continually increased im 
pulse sales, we must do more than provide 
special spaces and the right kind of merchan 
dise to put it in these spaces 

Someone must police the action He of 
she must continually check these impulse ex 
posure areas to see that the right kind of item 
is always displayed here and to see that the 
stock 1s sufficient to warrant the space it 
Consuming 

In conclusion, stores can imecrease impulse 
sales by providing special spaces on heavy 
traffic locations in which good buys can be 
dramatized to the degree that more disintet 
ested pedestrians will stop to look at and start 
thinking about merchandise they had not 


previously planned to shop and buy 
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Spotlight’s 
on the new 


THIS AMAZING NEW 150 watt lamp is just what 

the display man has been looking for. It's a Lustra exclusive 
there is no comparable lamp available. The intensifying 

SU-PAR 40 with its highly concentrated beam “punches up’ 

your display lighting — gives more light! 


Your local Lustra Man, a lighting specialist, will be glad 
to demonstrate the unusual, vastly superior qualities of the 
new SU-PAR 40. Or, for complete details, write to 


Lustra Corp., Dept. DW-3, 36 Washington St., 
Brooklyn 1, N. Y. 








JOSLIN’S DISPLAYS 


L ot 7 ( I $ | 0 N B | [Continued from page 21] 


point in the center of the window, more than 


MOULDED | faintly reminiscent of the multi-arm idols 
LAT of India 
EX RUBBER Another distinctly unusual hosiery win 


dow bridges the gap between cosmetics and 
ee $5.50 Pair | hosiery. Here, Mr. Kalasky posed a man 
Holf Round Rg" High nequin in the rear center of the window, 


wrapped mummy-style in many pairs of 


oC. If 8.25 Each nylon hose clipped in place with rhinestone 


Full Round. The High brooches and again employing the multi-arm 
idea. Motion here was exemplified by bend 


L.C, 21 11.25 Each ing nearly invisible wire frames on which 
Full Round, 21" High the hosiery “arms’ appeared in graceful 
6.C. 12 4.80 Each curves and slants | | 
lhe outstanding theme of this window was 
Full Round, 12" High the display ot hosiery tones. carefully 
G.C. TE: 6.00 Each ~~ to epee tage rs ae _ si 
this purpose a brunette, Diond, ret lad, ane 
Full Round, 18" High on a were shown on an elevated shelf 
Colors said White, Black and at the base of the window with associated 
cosmetics keyed to the hosiery display above 
Pastels. Shoppers more accustomed to thinking of 
hosiery in terms of a match with handbags 
G.C. 12 & 18 gold trimmed. or shoes displayed keen interest in this 
unusual angle 
AVAILABLE AT YOUR Motion was likewise instantly apparent in 
FAVORITE JOBBER. a garden-sprinkler display theme, which 
was timed to match the spring gardening 
season. Built around novelty earrings, the 


PARK LANE window featured a watering pail suspended 


in mid-air, with gossamer nylon threads 


FABRICS CO., INC. imulating a talling stream of water strik 


ing on a strip of artificial grass below. Scat 


45 E. 30th STREET tered throughout the water were bright 
NEW YORK CITY 16 spring earring fashions, likewise spotted 


over the floor. A single spotlight illuminated 
the nylon threads. This window won a lot 








/ om - . s m A ry - , : oe , V . ‘ pA \ pel ~~ i a 
v , v EE, > | of attention from passersby and sales in the 
| fashion accessory department. 


“UNFINISHED FOLDING SCREENS | os 2s 


deliberately offsets his motion theme 
bad . “s "9 

at prices that challenge comparison a bit of humorous “still-life.” One such 
example is a shirt display, shown here 

Value unequalled anywhere. Screens are double This was concentrated on the theme, “Re 
faced, made with fibre wood and equipped with 
double acting brass hinges. They are shellac sealed, 


ready for papering, painting or decorating. 


served for the man with a Jayson shirt.” 
Suspended in the center of the window was 
a table top on which were a knife and tork, 
and at the rear were three samples ot men s 
shirt fashions. Likewise suspended at the 
side of the table was a torso displaying 
shirt, tie, and matching belt, while through 


Three — 20x60 panels... .$17.50 
Four —20x60 panels.... 22.50 
Three —17x68 panels.... 17.50 
Four —17x68 panels.... 22.50 
Three —20x68 panels.... 17.50 
Four —20x68 panels.... 22.50 
Three —18x72 panels.... 17.50 
four —I8x72 panels.... 22.50 

Three — 20x80 panels. ... 20.75 
| —— Four —20x80 panels.... 26.50 


MEMBER NADI 


_ MAIL ORDERS ART R. COHEN CQ. 
FILLED PROMPTLY 810 PENN AVE.+ PITTSBURGH 22, PA. 


\ ing the kitchen fleor, with an appropriate 
smudge of dirt on her cheek, while “little 


the window were suspended teacups, tea 
spoons, plates, and saucers for an unusual 
touch Any motion in this window was of 
the suspended type of course, and Mr 
Kalasky prefers to think of it as an excellent 





example of still-life 


kven appliances have benefited trom mo 
tion. When the store introduced a rang 























mad 
in pastel green and a refrigerator in bright 


vellow, Mr. Kalasky built a kitchen scene 

owing the two installed in a_e typical 
kitchen with two girls busy with household 
tasks. The larger figure was shown sweep 


A fn haan _ een AA a ee we 





. ister’ was busily loading the crisper se 
For Your | 
the retrigerator with a variety 


Holiday Displey FLASHERS ' | a , fruit ngibiae vegetables Lhe mdow 


Use ® , banked with carnations in the same ce 
They force attention—Iincrease Adv. Value % as the retrigerator and range, and a card 

directed onlookers to Joslin s appliance de 
ELECTRIC COMPANY Moe | partment, where each visitor was given a 

3055 RIVER ROAD, RIVER GROVE. ILL Ser * : heen f 4 ) dyed carnation as a memento of the occa 
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‘| his 


selling windows 


successtul 


depart- 


oft the 
in the appliance 
ments history, incidentally 
When the store staged a 
“calorie” handkerchiets, Mr 
Ot attention 
small refrigerator in the 


A mA . 


s10n was one most 


promotion 
Kalasky 


by 


on 
got a 
spotting a 
ot 
Irom 
the 


down 


record amount 


centet one win 


simulating ai tountain which 


shot mid 


either 


handkerchiets 
the 
Popular 


calorie 
dl OT 
side 
other 
Ol the 


up into 


and rant 

drinks, 

furthering the 
helped to 


window 


sott vegetables and 


T r¢ wis 


theme 
ap 


dieting 


window heighten its 


peal 


In developing 


hurlt around 


Kalasky 


suspended 


windows 
Wedaf,., Mtr 
Ot active hgures 
Witness the 
youngsters 


children’s has made 


much use in 
offering 
ol 
mad 
to 
oO! 
simulated a 
three 
sleepers Cavort 


mid-ai window 
to 


miniature 


sleepers for up ten years 


hed 


ready 


age In this display a 
up the centet piece, with a 
\t the Tont (>T 


the sleepers realist ally 


tiny tot 
the bed a 
stufted 
his prayers, 
of stutted 
his 


torms 


turn in pair 


youngster saying while 
figures made 
ed the ait 


duplicated in othet 


up 


through window has heen 


mice, hecause oft 
results 


Mi 


its universally good 


kor 


de 


displays 


fashion apparel Kalasky 
with actual 


sible When 


spec ially 


velops motion live 


wherever loslin’s hegan a 
moth-prooted 
he built 


reet, 


pars 


drive 


OT) a wool 


tabric tor women’s coats, a plastic 


display box, some 3 by divided into 


two hon 


(Obtaining 
he 


compartments sOrne 


est-to-goodness moths, put them in with 


a swatch untreated 
of the 
other 


pended 


(>T side 
the 


SUS 


tabri 
treated 


in one 


hox. and with fabri 
In the 


“eave’’ 


If} 
huge 
2 teet long, 

thread, 
fashion 

\cross 

to the 

leet 


SATTIC display, a 


more than with 

Ol 
the 
focused this 
of the 


Strips 


nvion 
ot 
tnaterial 


lines white 


that 


radiating in 


dicated eves were 
the 


glass, 


OT) new 
glued 


Z0 


tront window. 


vere ticker 


vhich 


the 


(1 
typed 


on 


qm! 


tape long 


were some ot the teatures 


fashion tabru 


Southern California Meetings 
Well Attended In 1954 

Dick oft the 
Display reports 
held 
hie 
«)T the 
hie 


party at 


Southern Calitornia 


that 


lachim 
(lub. 
eight 


the organization 
thie past 


vith 


meetings during veal 
three 


1(K) 


avcrare attendance Wa 


meetings drawing mo than 
hristmas 
prize, a 1K) tele 
Lourse and Clitton 


Hiawkins Display, 


Vea,’ culminated with aa he le { 


1 


which tiie doot 


¥ IS1TOT) et. Wa \ooTl hyy 


Hawkin 
\ltadena. Cali 


ownel mr 


Paul B. Smith Promoted 
By Union Pacific 
hi Los Angel 
Paciti Ratlroad has pr 
the pos 
Dwight 


thie lL nion 
Paul i 


manavet 


omce ‘ | 
mooted 
1 ae play 


Miller. who 


smith to 
be 


cently 


ition 


succeeds died re 


Scott Directs Display 
For Hartford Firm 


kormerly with Michael 
— 7 nov 


d ar 


\ it} 
| 
T?é Dpidace 


} 
ict! 
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The Bliss SEELINGRILL revolutionizes all con- 


cepts of window trimming. 


It has been de- 


signed to give maximum use of horizontal 


space without 


cluttering the floor. 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY 


37-21 32nd STREET @ LONG 


EXeter 


CORPORATION 


ISLAND CITY 
2-3890 


NEW YORK 


*T .M 
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Goldblatt Stresses were 22 and 20. With the after-school help 


Display’'s Importance of their two younger brothers, Louis and Joel, 


oh T ch one ten and one seven years old, they started 
(js (sole yl ‘ ot ‘ "ePeice ] . h ; . 
€ mo Adi 0 | soldblatt, executis vice-president of off a business that was to grow into the 
( 


‘ by] Tf | f ‘ - : ’ _ a on ] 
soldbla , brothers Department Stores, Ch present Goldblatt Brothers Department Stores 
oe es , Cage) Wriiie sp aking hefore the VMerchand: kor several years after we had heen 17) his 
on™ img i-xecutives Club of that city some weeks 
ADS =————_' ago had the following to Say concerning the 
*r \e 


ness my brother Maurice made all the signs 


: and did all the display work Today, ot 
part of display in retailing 





course, we have machines that make signs 
in display we have another important link and we employ professional interior and ex 
in the cham. I can well remember some 42 terior displaymen 
years ago when my brother Maurice was a “Signs must have informative copy The 
sales clerk at Iverson's Department Store on sign on the item must be not only the silent, 
Milwaukee avenue \fiter working many but the salient, salesperson to our customer 
hours and late into the evening he would come The display must stop and tempt our cus- 
home and right after dinner would practice tomer Just how does this important link 
showcard writing. He was preparing himself strengthen the total chain of links? You 
for a future day when he would be in business” may be selling the product that a top prime 
for himself. He felt that the most important resource produced, but you will sell much 
thing necessary to succeed in business is t more if you display this product intelligently 
know how to display merchandise on a table, You may spend money for advertising and it 
how to mstall a window, and how to paint a will produce a certain sales return, but the 
New Wrought lron sign. When you have no money to spend for percentage of advertising cost will be lower 


| advertising, you have to advertise your wares for the same advertising dollar expenditure if 
pray- -Q- Namel the hard Nay, which, by the Way, 15 the most vou do a plus business on this advertised item 


effective through your display efforts 
flat black : ‘korty years ago this month my brothers “Tl remember how my brothers and | got up 
: Maurice and Nathan, with their total savings at the crack of dawn on cold, wintry days to 
req of $500, opened up for business. Their ages climb a stepladder and hang underwear, blan 


Yes, now you can give any display cre 

tion the ‘modern touch” with a simple 

touch of a lever! Use"Spray-O-Enamel I 

Wrought lron Flat Black,” the new @ = % 
paint sensation by the makers of the ¥ r ‘ 
ist aerosal spray paint. Sprays di- Ag f 

rect from can, dries to a soft, non- = 

glare black finish that gives wood 

or metal a pleasing, compli. 

mentary look. Ideal for 


new or refinishing 
Write for full 


details er AL 


Spray-O-Namel . Mana-Skin Spray it- Snow 
Brushless Paint Kolor Flock 
> *, Ao : AA. 
y , ’ 





ILLINOIS BRONZE POWDER CO. 


2023-DW $. CLARK ST., CHICACO 16, IL 





UNUSUAL  (“"4nc, 
ox IMPORTS 


4 


nor? 


~ 
> 
BY 


'Taty 


—Many of the display managers of various stores of Kaufhof, Germany, won awards in DISPLAY 

AYS WORLD's International Display Contest for 1954. Gathered together at the Cologne headquarters 

STARER DISPL of the firm on January 19, they were presented with the awards by Erich Casaretto, of the board of 

737 WN. FOURTH ST., MILWAUKEE 3, WISC directors . . . Top photograph, left to right: Hanns Simons, Munich; Waldemar Werner, Kavufhof- 

Hohestrasse, Cologne; Hans Burghardt, Dusseldorf; Hermann Schlipphacke, display director of the 

chain; Erich Casaretto; Heinz Richter, Frankfort; Joseph Musolf, Mannheim; Jupp Thissen, Bonn 

and Hans Sittard, Darmstadt . . . Lower photograph, Schlipphacke being presented with the sweep- 

WHEN WRITING ADVERTISERS stakes plaque awarded in the contest. Having been among the top winners for three straight years 
PLEASE MENTION DISPLAY WORLD he hos announced that he will not compete in future— 
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kets, sacks of 
on the 


feathers, etc., to our awnings 
Around midnight 
again ladders to take 
stiff Was it 


more important then than it is now to display 


of our store 
the 
and frozen garments. 


outside 


we would climb 


down the 


it is much easier now 
dont wget 
underwear, but business generally is 
the attitude that 
makes use of the many tools in our possession 
and the back 
This display link can not 


your wares’ Of course 


At least 


with the 


our fingers frozen along 


missing aggressive mental 
especially the tool of display 
ing up of a product. 
afford to be 
chandising 
The 


elements involved in retailing 


missing from the chain of met 


and promoting * 
the other 


His entire a 


went on to discuss 


speaker 
dress has been published in booklet form by 
the Pepperell Mfg. Company, 160 State 


Boston Z. sent free on request 


street, 
and will be 


Local Display Contest 
Won By Irwin 
St. Elizabeth's 
Veterans, Baltimore, 
Roebuck & Co 
selected as the winner of the 
Christmas’ window 
Sears’ 
higures im a 


atholic War 


a Sears, 


Post 716, | 
announces that 
display been 


“Keep 


Cot 


has 
1954 
display 


window 


(Christ in 
test held huge window 
tured lite Nativity 
tramed by two tall evergreen trees 

the display di 
rector ot Sea®rs, 


low ally lea 


-$1ze scene 
This 1s 
Randy Irwin, 


second time 


has won this award 


Barry Is Elected 

By Exhibit Group 
parry, ol Barry, Inc.. has 
been elected president of the Exhibit Pro 
ducers & Designers Association, Inc. Elected 
as vice-president was Norman Hadley, Nor 
man Fisher Hadley Company, Buffalo. Ben 
Manhattan Exposition Construs 
and Harold Black of Har 
elected 


Lewis lewis 


LaRosa, 
tion Corporation, 
old Black Exhibits 
and treasurer, respectively 

Named the Board oft 
Peter Corn, of The 
Green, [vel Construction 
Wetstein, 


elections were 


were secretary 
Directors 
Bernard B 
and 
Displays 


to were 
Displayers: 
( orporation, 
Dyna-Graphiec 
held at the 


group in New York 


Robert 
The 
ing of the 


annual meet 
( ity 


Artificial Flower Firm 
Adds Representative 

The Calitornia Artificial Flower 
404) Reservoir Providence, 
the 
the 
and 
many 


Company, 
avenue, announce 
appointment ot a new representative tort 

lexas, Oklahoma, Arkansas, 

Paul H. Hildebrand, tors 
associated with (¢ 
will open a permanent show 


Dallas, 


line 


territory ot 
louisiana 


years ambridge 


(;,lass Company, 


room in the Santa ke burlding, and 


will show the flower firm's complete 











SOURCE SERVICE 


of the illustrations in DISPLAY 
WORLD you see some property, fixture, 
mannequin, or other display equipment 
which interests you particularly, we will be 
glad to supply you with the source from 
which it can be obtained. Just address your 
inquiry to the Editor, 
Cincinnati 1, and it will have prompt atten- 
tion. 


If in any 
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ze Feat?! SPEED----SIMPLICITY 
"i LOW OPERATING COST----LONG LIFE 


Used for over twenty years by leading national chains. 


Many have from 50 to 500 or more in use. 


ee 





MORE PROFIT 








TO YOU! 


The “SIGNPRESS” 
ables store managers to 
do a better job of mer- 
chandising. It provides 
a simple, convenient 
means for producing 
GOOD LOOKING Cards 
& Posters QUICKLY and 
at SMALL COST. 





MADE IN THREE SIZES . 


I ADCLOTH 


SHIRTS 


Sed 


Mothers Dey 
Gilt 
Sugge shone 











“tunis vasreos’ 4° | 





. WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX C-144 


ADRi , 


MICH. 








et allie nae ai ads Sen 


“SPECIAL NOTICE » 


UNCONDITIONALLY 


= 


Regular $9.50 


GUARANTEED 


ARROW PRECISION 


STAPLE GUN 
FREE 


—“ro aster 





with purchase of 12 boxes any size staples 








PERFECT FOR 

ALL DISPLAY WORK 
e HEAVY DUTY 

¢ ALL STEEL 

¢ CHROME FINISH 

¢ HOLDS 150 STAPLES 


MEMBER NADI 





ORDER YOUR STAPLES NOW! 


Choice of 3 sizes 
to fit gun—4/,6"', 4", 
“6 Staples 


at $2.00 per box. 


MAIL ORDERS FILLED PROMPTLY 


ART R. COHEN CQ. 


810 PENN AVE.+ PITTSBURGH 22. PA 


12 BOXES 





EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 


sible with 


flowers Unsurpassed 


effects impos 


display 


displa ¥ 


Produce 
lines of 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


Importers — 
56 W. Mth STREET 


Migs. — Exporters 


reguiat 


bea ity 


NEW YORK 18, N. Y 





THE PLASTIC CEMENT 


“wet bond” strength—Quart 


PHILIP R. PARK, INC. 


Berth 42, Outer Harbor, 


with 





DEKOPHANE 


San Pedro, California 


$3.75 
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Natural Finish 


SPLIT 
BAMBOO 


This Split Bamboo is of ex- 
cellent durability and flexi- 
bility for exclusive display New Anchors Add To Uses 
ti ies Of *'Peg-Board" Panels 

SIZE: New anchors developed by B. B. Butler 


e is Mfg. Company, Inc., Bellwood, IIL, now make 
6 ft. long by Vy ’ | and iT possible to apply “Peg Board” panels to 
1/4" wide per slit. brick, concrete, or metal walls They are 
recommended for use with panels of 16 square 
feet or les 

lhe anchors are bolted to the back of the 


panel through any perforated hole, using one 

e9 e for approximately 12 inches of the panel 

Manufacturers and Importers of Artificial Flowers and Oriental Goods ec wipe . pt eee a x4 o. bg = are , 

bali Ere Alle © palit S piaced Hl pos On Of7 

39 EAST 286th STREET 7 NEW YORK CITY the wall 


ready to use within 24 hours 


| BR. B. Butler is furnishing the new device 
ARROW ACKER MODELS | 3n complete kat consisting o1} anchors. bolts. 


Large stock available. 


(Under normal conditions it 1s 














offer DISPLAYMEN OF Raia 


Results Are Made Known 


FAST—~EASY—ECONOMICAL wg AE | In Esterbrook Contest 
FASTENING es =: } F. W. Wolstencroft, director of advertis 


ing tor the Esterbrook Pen Company, Cam 
T-50 GUN TACKER - Ij den, reports that more than 500 retailers 
POWERFUL! VERSATILE! i 1. ¥ - | entered the firm’s national display contest 


Used where heavier longer ™ . i which Was held trom \ugust 15 through 
staple is needed. Seme me ™ ‘ i 2) : November 15, 1954 
chine takes 4 staple sizes ™— s ne J “a 
% Yo" and 9/16" leg, .050 -™ &. In the department store field, first was 
gauge wire <i > ' won by Adam, Meldrum & Anderson Com 
he T-32 GUN TACKER pany, Buftalo second went to R hs {Ox 
HT-50 HAMMER TACKER FAST! COMPACT! Department Store, Waco, Texas, and third 
. sn + Used where lighter, to William Laubach & Sons, Easton, P: 
EASY : WRIST ACTION! ; ? y, ; shorter staple is needed | “ : 
MAMMERS STAPLE HOME é i 2 ; Same machine takes 3 For the stationery and pen store group, the 
WITH EACH BLOW —_ ™ ~~ ’ staple sizes: 3/16°, ‘/4” prizes were awarded in this ordets lane 


' and 5/16 leg 032 
4 es: . ~ f 4 ( “ 
Same machine takes 3 staple “as Ra gauee wire thee Supply ynpany, Atlanta: (Commer 


sizes i %"' and '/,"' leg i L cial Office Supply, Inc., Cleveland, Tenn., 
( goaut ° re Be | } 
050 gauge wire and Otto Ulbrich Company, Inc., Buffalo 
—_— ; . : MORE AND MORE In the divi won re}, hook stores, drug stores, 
DISPLAYMEN ... 
are finding that Arrow Automatic Tackers best ' | 2 lk Sy \\ 
meet their requirements for faster. cheaper and W ¢ T¢ + 1Titie Ts Ati \¢ pC tOK Ore . AaAuUsSaU, 
better fastening You too, can depend on Arrow W is.. lLaly Pen Shop, Milwaukee, and 
Tackers to best solve your own particular display ' ™ 1 
‘ ‘ ty * | ’ party) ‘)} 
see your supplier fastening needs Investigate the time, labor and \ltemueller J err) Ont Wa ms n, M 
Send for catalog money saving advantages today! 


ARROW FASTENER C0., INC. trookirw 12. 5 ¥—_ 


jewelry stores, and giit shops the tollowing 


c 


Chicago Display Club 
Issues Directory 


lhe group's directory tor 1955 has been 

















issued by the Chicago Display Club \n at 


For Glamorous Millinery Displays tractive 44-page brochure, it not only re 


views the highlights ot club activities during 
the preceding year, but includes the organ 


vations Constitution and By-Laws as well 


1642" high, 1614/2" wide, 7" deep as the roster of members 


. . . . . hose C*’S)C0TI byl {) . rTaemitit i) ‘ i 

Gold with Gold Sequin, White with Silver , pesponstine for its proguction wet 

9 . " Lou V olz, lack hoghoss ae iff Dor sey, 
Sequin, or Black with Black Sequin. 


Karl Schlecht, Ted Lees, Jim Upington, 
$21.50 each Howard Harris, George Heer, and Jim Mut 


FOB New York City ray 


Any color combination available for Gene Worstmann 


10% additional. shee ee Peter 
CHIC DISPLAY COMPANY | (rene Wosstmann, w hie | resentative 


for several display iirms Southeast 


293 Seventh Avenue, New Y ork City | territory, will be married in March 
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SEARS 


national 
electrical 


Photos courtesy Sears, Roebuck and Co. 





More Display Power with 


MASONITE PRESDWOOD 


Looking for more zip in your windows? Presdwood” will help 
| 








you put it there. 

his amazingly versatile panel material is a willing servant 
for carrying out your ideas—effectively! Firm, smooth and 
rigid, it has the strength you need for tougher jobs. Yet il works 
easily —with regular tools. ‘Takes and holds all kinds of surface 
finishes. Can be used again and again. 

With popular Masonite Peg-Board* panels and fixtures you 


have the perfect answer to fast, easy vertical display. 








Your lumber dealer will tell you more about the 44 types and 
thicknesses of these grainless, all wood hardboards. Or write 
Masonite Corporation, Dept. DW-3, Box 777, Chicago 90, II. 


Feature displays, islands, ledges, partitions 
Presdwood helps you build them all—better! 


Look for This Man Hie Makes the Difference 


MASONITE PRESDWOOD 


PANEL PRODUCTS O F MASONITE CORPORATION 


* 
Mos ‘ ‘ ; . thet Af PT rat e ths fe i, ‘ ‘ ° i, y 
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1 / LOS ANGELES DISPLAY SCENE Shown here are three typical theme and 
° { Continued made 2% fashion treatments Jampol recently pre 
Yes. Your mannequins HiinuUuec from pa jé 5] sented. For example the “A fter Five” and 


dows can cost three or four times as much “All That Glitters and Is Gala” at Haggar- 
Wt Ri new snap pees as similar space in one window area, due ty’s included a panel on each side of the 


to the necessity of prop duplications; one narrow windows to give the feeling that the 
tf 2 } prop can often be simplified and expanded furred and formally dressed mannequin was 
Se wil for a large window, but to carry out the at the theatre entrance. The strong light 


multi-window presentation the props have was on the inside of the window behind the 


to be duplicated in each of the individual panels Another series on “Fantasy of 
areas Fashion in Fire and Ice” consisted merely 

In order to achieve the necessary empha- of a variety of fashions on torms supported 
Sis of] subject matter, most times Jampol by tripods A plaster cornice top of a 


develops a central theme or idea which is Greek column supported two fantastic plumes 
By Herzberg-Robbins repeated in each of the individual windows instead of a head and face. Attached to 
[he necessary freshness and continuity of the plumes, which were _ really flocked 
appeal to both sidewalk and motor traffic is branches, were green artificial roses and 
attained through variety in the different crystals —furthering the “Fantasy .. . in 
fashions presented in each individual win Fire and Ice” theme. On the floor was 
dow which ties into the central theme. For crumpled = styrotoam The lighting was 
the most part, there is room enough tor only from above and the sides 





one mannequin to a window In another series of these fashion win- 


AHE DISPLAY PARADE No. 189 4, Capper 





a 
IN NYLON OR HORSEHAIR 


NEW 1955 LINE Jurie WENT WITH FILENE’S 27 YEARS 
PLASTIC MANNEQUINS AGO, DIRECT FROM ART SCHOOL, AS STOCK 
WRITE FOR FREE CATALOG BOY AND ROSE THROUGH INCREASINGLY 

| { ™ IMPORTANT DISPLAY POSITIONS TO HIS 
-HERZBERG-ROBBINS, INC. bs We oF he 
457 WEST BROADWAY , a SUCCESSFUL SPORTS lle neal 


NEW YORK 12, N. Y. ca SPORTS WRITER AND EVEN RAN HIS OWN 














SPORTS vem URE SYNDICATE. 


For » a, Naw WON MANY TROPHIES IN TRACK IN 


EYE BOTH RUNNING AND WALKING RACES, 
BAND WAS NEW ENGLAND 1,500 


APPEAL... Aiea METRE WALKING CHAMPION IN 1934. 


- He HAS DONE A GREAT DEAL OF TEACHING 
Ballou s —_ OF DISPLAY DESIGN ,AND HOLDS A SPECIAL 
| | ‘see TEACHING CERTIFICATE FROM FITCHBURG 
METAL FLAKES | ane _ STATE TEACHERS COLLEGE. JULIE LIKES 
Brilliant, scintillating, non-tarnishing . . TO SKETCH, DO WOOD TURNING, AND 


flakes in gold, silver and many colors. Z . 3 FURNI 
GLASS TINSELS WF oMenTEST. tove s = 


Beautiful sparkling colors — red, green, sal 
geld, silver, blue, bleck—five fine- ea In 1953 WE WON Six 
nesses. Also pastel and other shades ey tf i TROPHIES IN GOLF 

















TOURNAMENTS. 


to order 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 
for outdoor displays 
GOLD and ALUMINUM 
BRONZE POWDERS play director 
Greatest possible luster in the correct FILENE'S, BOSTON 


fineness for screen process or any 
purpose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


116 Hudson St., New York 13, N. Y. 
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dows. which are changed weekly and some 
times even more trequently, for “Sun-Fun! 
and Beach Wear” a tropical escape from 
los Angeles was suggested by hanging 
strands of hemp rope from ceiling to floor 
These entirely surrounded the figure, and 
enmeshed and suspended from the hemp 
rope were three rattan monkeys of a stylized 
nature 

\ different, but striking effect. at another 
time was created by a net valance made 
with three tiers suspended at different depths 
trom the window. Sequins were applied to 
a green garland which was draped from the 
ceiling and caught in the mannequin’s hand 
to point up the theme, “At Haggarty’s Every 
Woman Wears an Emerald.” Naturally the 
mannequin wore an emerald-green dinner 
dress 

\ series of Palm Springs windows by 
loseph Tilner at Muller & Bluett used 
3 by 8-foot white woven redwood panels as 
basic material. Fach window featured a 
specific color scheme The walls, the gold 
embossed circular suns, and the foliag 
were color-coordinated to the merchandise 
featured. Natural desert foliage and col 
ored sand, completed the effect 

At Barker Brothers, Frederick A. Bowet 
utilized “stark contrast” to heighten inter 
est in a lamp window (not shown). Bower 
contrasted the thought of “one bare bulb on 
a cord” to the smart, economically-priced 
lamps which were a part of the storewide 
“Diamond Jubilee’ sale mentioned above 
Seven 25-watt bulbs in all were suspended 
trom the ceiling. I[hree in the lett tore 
ground were at graduated heights trom the 
floor. Two bare bulbs were suspended on 
a card against a pure white panel near the 
center of the window, and two were on 
cords against the pink background. All 
white props provided a simple, but effective, 
contrast 


Shopsin Paper Company 
In Larger Quarters 

Shopsin Paper Company is now located at 
Y2 Vandam street, New York ( ity. in a SIX 
story building containing 35,000 square teet 
of space. The firm specializes in laminating 
and coating all types of papers, foils, and 
fabrics. It also carries in stock tarlatane 
nettings, novelty fabrics, straws, woods, and 
other display materials 


Diehl Leaves Bon Marche 
For San Francisco Firm 


\fter six years as display manager ot 
the Bon Marche, Sacramento, [-lmer ( 
Diehl has resigned in order to take a simi 
lar position with Sommer & Kauimann, San 
Francisco. The latter firm operates tout 
stores in the area, and is now in the midst 
of an expansion program 


"Night In Las Vegas” 
For St. Louis Club 


Members and guests of the St. Louis Dis 
play Guild gambled to their hearts content 
the evening of February 9 when the group 
held a “Las Vegas Night” at the Forest 
Park hotel. After a buffet dinner the gam 
bling equipment got a heavy play (stage 
money at 50c per $1,000) with the proceeds | 


going to charity 
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Eoonditvedte:~ 
TSifth Avenue, 
One of 
yey 
Esebtee Steves, 
Uses 


Whitten 


ellers 


hae : ee Be, 
eu. 4 RE es 7 : 
yaT ee * = hes * if 
; ~ + to 
” i i on 
ce eel 


teh, . 


The big names in retailing, stores with nation-wide reputations, employ Mitten’s Letters 
to put character into their sign and display work. Broadstreet’s, Filth Avenue, is no exception 
Kasy-to-read sales messages and signs such as the one shown in the illustration above are made 
with Mitten’s Letters. In addition, at stores such as Bullock's, Robinson's, Stern Brothers, 
(;ump's, Macy's where outstanding displays are commonplace, you'll find Mitten’s Letters 
playing a featured role. Along Fifth Avenue — B. Altman, Franklin Simon, Russek’s, Peck & 
Peck constantly use Mitten’s Display Letters. They use them with all kinds of displays, with 
every type of merchandise and in almost all store departments. It’s with good reason that 
America’s better stores choose Mitten’s Letters. 

Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations. serving Iwo purposes at all times birst, to decorate 
through their modern, yet classic beauty of line and form. Second, to emphasize a sales 
message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 
to the roughest concrete, depending on the effect you wish to achieve. Their depth of relief 
gives beauty and readability to the message, and by using side, direct or background illumina. 
tion, dramatic effeets are easily obtainable. Mitten’s Display Letters are less expensive than 
wood or plastic cut-outs, are much more attractive and are ready for instant use 


Write for complete information and prices. 


Manufactured by 
Mitten’s Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 





ur counsel OS facilities 


are available to America’s display 
directors . 

for the development of all seasonal 
show-window and interior displays 


© e e special accent on Christmas programs, 


) i [ 
ve tsp ays e 1186 Broadway @ New York 1, N. ¥ 











“NEW LOWER PRICES” 
ON QUALITY TURNTABLES 





MODEL No. 500-— 
balanced load ca- 
pacity 200 Ibs.; 
reduction gears 
sealed in oil for 
quietness, efficien- 
cy; finest ball bear- 
ings; precision 
built; cord, and 
plug included. 











SPECIFICATIONS: 3 

KPM, 5” high, AC 

motor, 8° top wheel 

diam., shipping wt. 
13 ibs. 


MAIL ORDERS 
FILLED PROMPTLY 





MODEL No. 75— 
balanced load Cca- 
pacity of 75 lbs.; 
exceptionally de- 
pendable with oil- 
less type bearings; 
rubber mounted; 
very quiet; cord 
and plug included. 











SPECIFICATIONS: 
342 RPM, 4” high, 
AC motor, maximum 
width 8”, shipping 
weight—®6 Ibs. 


ART R. COHEN CO. 


$10 Penn Ave., Pittsburgh 22, Pa. « 


Member NADI 





NC 


SHOWING 
“a 
—~ marl 


ae Shen 
for 
SPRING 
KASTER 
BEACHWEAR 


e Imported Reed Novelties 

e Natural Foliages 

© Artificial Flowers 

e New Rubber Plants {Vv 
- 

® Blossomed Trees and Branches VY 


JS 


<n cemeatiai * ‘ a - aii To 


RTS ou FLOWERS: 


DISPLAYS, INC. 


Monufocturers @ @ Creofors 


43 W. 5éth St., near 5th Ave. 
New York City 19,N. Y. . 


PU. S. Regw.. Trade Mark, aN 


importers 





DESIGNED AROUND YOUR NEEDS! 


For the bold and dramatic or the small scale and precious quolities, 
good taste combined with vamistokable and unique effect — we have 
for immediate delivery co complete line of decorative surfoce treot 


ments, paper or fabric. Write for sample books 


LAVERNE ORIGINALS 


160 EAST 57th STREET NEW YORK 22 + Plaza 9-5455 





Mannequin Manufacturers 
Use and Recommend 


it Cleans Clean” 

Display Jobber 

Bontec Laboratories 
Wilmington, Calif 


Order From Your 
A Product of 
1350 Watson Ave 














JOBBERS WANTED 


better Ladies 
in @ position to serve 


New York manufacturer of 
mannequins is now 


additional jobbers 


Address Box 333, care DISPLAY WORLD 


Reputable firms only 
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[Continued from page 33] 


certain 
Sti res 


optain 
the 


where a customer can types 


of merchandise, made in own 
prop room 

Undoubtedly John Moss of Marshall Field 
& ( ‘) 


tained 


has been queried as to how he ob- 
an excellent black on the huge 
for 


COS 


such 
driftwood he 
Against this black 
tumes in the primary colors, and violet. 


pieces of used as accent 


spring prints were 
The large Washington-State window had a 
which the 
last word in smart linens were shown. These 


nice idea in the tiers ot boxes in 
were so arranged as to suggest the exterior 
side entrance: in front oft 


tables and 


ofa house, Or a 
this 
pink 

teach 
damask and was 
laid for Carrying the 
idea even further was the “ground” made of 
This 


setting 


were ice-cream chairs in 
table 


cloths in 


was partially concealed by 


pink gray and 


atternoon tea out 
type ot 
for the 


pebbles in these same colors 
background gave a fitting 
high colors in the displayed linens 
Russek’s changes its background arrange 
often as its 
background iron grille 
gates for formals, and afternoon frocks had 
window-high oleander trees, in tubs, for a 


ment as frocks, and against a 


yellow were white 


Palm Beach arrangement. 

For he who would travel the Zenith Radio 
Corporation's windows created an additional 
urge. One had water bubbling up into a 
pool and moving the waterlilies which 
floated on the surface: beside this was a 
mannequin in all-white negligee, listening 
to a portable radio. A second window was 
based on a scene in Arizona, with tall organ 
cacti in the background, an outdoor fire with 
potatoes roasting in a pan, and a family in 
Western The third window was a 
gaily swim-suited figure under an umbrella 
on the sand. All of the windows 
radios, of course. 


togs 


showed 


Son Joins Father 
In Display Firm 
Harve A. Ferrill, 
Harve Ferrill & Co., Chicago, has joined the 
firm in a sales and executive capacity. The 
younger Ferrill has just completed two years 
in the armed services. Prior to that he 
attended the Institute of Design afhliated 
with the Illinois Institute of Technology. 
He will be engaged primarily in develop- 
ment work and uncovering and 
methods, but will also solicit accounts 


the founder of 


son ot 


SOUTCES 
new 
for the firm 


Arnold Johnson Named 
By Grayson-Robinson 


The appointment of Arnold be] } Johnson 
as advertising and design director of Gray 
stores, New York City, 
Hiarris, executive 


Robinson Inc., 
is announced by Philip 5. 
vice-president The 
created to consolidate all advertising, dis 


Son 


post 1s a new one, 
play, and promotional activities as well as 
make full use of Johnsons extensive exper! 
ence with point-of-purchase techniques and 
Hie manager and 
design director the gov 
board oft street tor} 15 


design was advertising 
and a member ot 
erning Saks-34th 


years 
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WHITE'S "BIG TOP" —— 


[Continued from page 27] AN SEN CNS Shee TAC 4 E: iv 
girdle, lingerie, the linens, etc.. were in- | | 
cluded in the circus front. Special show 
i 
’ ™ with « ackgrounud 
a 


of Better Performance! 


cases and boxes in these locations were 
adorned with cut-out paper circus tents and 
circus characters, 

Since the circus theme would naturalls 
draw youngsters by the hordes, the toy de 


; 








| 

i 

| 
partment hecame a center of interest Signs 


all along the electric stairways and at the 


elevators invited shoppers to the “midway” : | * ; SIZES OF TACKPOINTS 
at the toy department I xcellent values in ONE a , USED IN MODEL T-?2 


toys and recreation goods filled gay lanes 


of brightly decorated booths at the toy MODEL ™ ee my ) } 
center DRIVES | ; . ua : ru ih 
. 4 AG | | 

| 


Fine traffic corner spots found clown STAPLES . +g 7) 


heads peeking through hoops, or imitation \ 
seals in a pose of tossing balls, or strong IN 3/16" 1/4" 3/8" 1/2" 
men of gigantic proportions (sometimes in A“ a leg leg leq leg 
paperboard cut-out form). The youngsters * | ” P SIGN MEN! DISPLAY MEN! If you haven't in- 
liked the self-help stations at every floor | - vestigated or used the Model T-2 HANSEN 
where balloons could be picked out and SIZES! aw Tacker—by all means do so! With ONE mode! 
, you can do a wider variety of tacking and 
fastening—do it better, faster, with less effort! 


purchased with little waiting 
That White’s left no stones unturned to 


present a true circus picture may be ade MODEL T-2 is compact, light weight, easily portable, 


easy to grip and operate in a jiffy you can switch from 


quately observed in the tact that more than 
one size Tackpoint to any of three other sites—four in all! 


a thousand members of the store's staff ap | i Naina Si Tle Mik adhamened Mindiae Cite Babae 
peared in captivating circus costumes for the | Ne ) fmm Jaw, Flush Front, etc. Get full details—today! 

sale This was not all, though. for White's ’ | 
had a treat of the real thing for the cus | 
tomers. kach day real circus entertainers 7 | ~~ , a 4) ' SAVE ... TIME 

were on hand to stroll through every s« <_. STEPS ... MATERIALS 
tion otf the stor \t specific times each BO STAPLE SIZES 


day, the circus group would stage a show A | oe A N S . N Mi FG C () . 
admission tree e s e s ‘ep 
4) 

| N 


36 DIFFERENT MODELS 





REQUEST 


Among the very impressive exhibits at 5041 RAVENSWOOD AVE. CHICAGO 40 ILLINOIS BOOKLET 


ranged by the display staff were picture and 








plan groupings to depict the growth and tu 








ture ot the store A time group ot these was 
located at an entrance window lhe store MAY -TEX CREME CEMENT 
recently Op ned its Worcester bran h. and 
A NATURAL LATEX ADHESIVE 
EXCESS CEMENT EASILY ROLLS AWAY 
, MAY rk X CREMI CEMENT produce a tra 
\n appre lation of the s17¢ Or thre Circus waterproo!t bend (neurpassed for all paper 


promotion at White's is seen in the tact that board, easel mounting, ete. Will adhere fabri 
' ther, too Actually hundreds of wuss 
although all props had heen made in ad 


plans next year to launch another suburban 
enterprise at Saugus, Mass 


/' MAY-TEX CREME CEMENT is used extensive 
Vati¢ and all VA mdow Ate a> { AtTe fully plotte «| Display Industry it i w bite iti color the eertiel 
solid cold cream and possesses a hiah werisitve late 


and planned, it took the staff a week oft 


May he applied with brush, applicator or finger 
work to get the sets IT) and complete ly at Inflammable (irder your supply today 
ranged. Goals. $9.75 Ea.—Qts. $3.25 Ea.—Pints $1.90 Ea 


Advertising copy and display wns 1 Quotations FOB Chicago 


cluded lots of clever copy lines which played MAY CHEMICAL WORKS 
upon the circus theme Some were as tol 5618 S. Harper Ave. Chicago 37, Illinois 
lows “White's presents the Greatest Show We are Adhesive Specialists If you have a problem write u 
in New England,” “The Worlds Greatest 
Collection Of Jewelry,” “Every pric 


be a prize.” Advertising efforts all carried iT'S is 4 SY 


sketches and words im circus terms and 


res —— th TO MAKE 3-D SIGNS 


New Offices Opened ip al . _ ’ . co 
By D. Sazani akon”, Pm eam | WITH G rafore l LETTERS 


Demetrios A. Sazani announces the open 








- Make your display a real eye opener, with @ Ready - gummed, just moisten and apply 
ing of new general offices at 11] roadway @ Will hold securely to any dry clean surface 


New Yor k ( ity f) He sper ialize ~ if plan “COLORPLAY”™ eo 12 faces in 16 sizes from ; 16 to 4” 


ning and construction of parades, ex hibits, the dramatic, rotating display-light that auto @ Can be used in natural cork 
like matically changes color every 8 seconds liiuminates 
your displays or backgrounds with vivid, animated color 


Write for illustrated folder No. 15 


@ Takes all types of paint in any color 
@® Buy in 100 or WO letter fonts 
@ Letters can be purchased individually 
b epli > t i 4 
AMERICAN STAGE EQUIPMENT, INC. _ or di piay,e xhibits, movie titles, idvertisers 
805 East 134 St., Bronx 54, N. Y. Write or phone for sampl 


and the 


Buckley Leaves Display 
For Disney Studios 


For the past seven years in charge of dis 


play tor Saks-Fiith Avenue, Beverly Hills, | 
Calif., James David Buckley has resigned GRACE LETTER Cco., INC. 


his position im order to join the film organi 
WwW 
zation of Walt Disne; | HEN WRITING ADVERTISERS © Dept. F WA 4-0850-1 




















MARCH, 1955 73 








HIT 


Ch enevyer The y Appear 
¢ 


EASTER RABBIT 
MICKEY MOUSE” 
SANTA CLAUS 


*Only officially franchised producers of Walt 


Disney Character Costumes for store promotions 


“PERSONAL APPEARANCE” COSTUMES 


Gertrude Cornell 


“Creator and Manufacturer 
of Promotional Costumes” 


140 W. 42nd St., New York 18, N. Y. 
FACTORY: BLAIRSTOWN, N. J. 





Write or Wire for FREE Photos 


Please rush me FREE photos of 
promotional costumes. 


NAME 
FIRM NAME 


ADDDRESS 





Order Your ‘‘Naturalike’’ Grass Mats 


and TUPE-TURP eprinklings from your display jobber 
NOW!’ “NATURALIKAE are the finest GRASS 
MATS vou can buy Ack for “NATURALIAKE” 
ordering 

MEMORIAL GRASS COMPANY 


LCHRICHSVILLE, OHIO 


today 


when 











WOOD SLATS 


Stitched with white threads—flexible 
giows behind lighted bulb Also available com 
bined to thick paper inexpentive 


SHOPSIN PAPER COMPANY 


92 VANDAM STREET NEW YORK 13, N. Y. 


grain of wood 











PLEASE MENTION DISPLAY WORLD 
WHEN WRITING ADVERTISERS 


Baltimore Display Guild 
Installs Officers 

At the 
Display 
hote |. the tollowing 


the vear 


Baltimore 
Park 


were installed for 


regular meeting of the 


(,xuld im lanuary at the Plaza 


omecers 
President, James F. Burnside, Hochschild, 
Kohn & Co.; vice-president, John Tummiunello, 
Stewart & Co.: 
Stewart & Co.; treasurer, James Campbell, 
Becker's Men's Shop; publicity, Frank Male 
horn, Baltimore Display 

Wives 


stallation, al procedure 


secretary, Joseph Tabeling, 


of the members also attended the 1n 
which the club adopted 
last year 

Plans for 195: 
a boat trip, crab feast, holiday 


include the annual spring 


display clinic, 


Sidney Newhot? Assxvoles oa 


—Two views of the new finishing plant of Sidney Newhoff Associates, Los Angeles. 


decorations for City hospital, and decorations 
for the annual USO “GI Pal” dinner 


In the 
minello, James Fk 


photograph are, seated, John Tum 
Burnside, and Frank Male 
horn; standing, James Campbell and Joseph 


‘| abeling 


Carey Succeeds Fanning 


At Nashville Store 


Nashville, makes known the ap 
pointment of Ray Carey as display manager 


Harvey's, 


Previously he was in charge of interior dis 
play for the store. He Howard 
Fanning, who resigned a short time ago and 
co-owner of Tinsley s, a spe 


succeeds 


who 1s now 


cialty store in the same city 


Containing 10,800 


square feet, the building is used for finishing only, and is furnished with all-mechanized spraying 


equipment. 


All operations are handled by conveyors— 


DISPLAY WORLD 





POPAI Exhibit Set 
For Chicago In April 

Over 15000 administrative, sales. and ad 
vertising executives from all sections of the 
United States are expected to attend the 
three-day ninth annual Exhibit and Sym 
posium otf the Point-of-Purchase Advertis 
ing Institute, to be held at the Palmer 
House. ( hicago, April 5-7 

Stanley L. Wessel, Stanley Wessel & 
(o., Chicago, general chairman of the show. 
announces that representatives of national 
advertisers, advertising agencies. chain 
stores, and department stores are cordially 
invited to attend. Free tickets may be 
picked up at the registration booth 

(;eneral Carlos P. Romulo. chairman of 
the Philippine delegation to the United Na 
tions, will be the featured speaker at the 
luncheon on April 6 

(Jutstanding advertising authorities and 
representatives of companies using point-of 
purchase material will comprise the panel of 
a merchandising forum on April 6. This 
important teature of the Symposium will be 
of special interest to business and advertis- 
ing agency executives 

\ccording to Wessel. the exhibit will he 
more comprehensive than in previous years 
and of substantially greater interest to the 
nations leading display buyers. The show 
is to include the newest and best ideas of 
leading authorities on all types of point-of 
purchase advertising 
tion, and color 


involving light, mo 


The annual meeting and members’ din 
ner of the Point-of-Purchase Advertising In 
stitute, Inc., will be held on Tuesday even 
ing, April 5. At this time officers for the 
coming year will be elected 

free tickets, good for any day the exhibit 
is Im progress, are available upon request 
lickets tor the Symposium 
April 6 are $7.50 each 
directed to Norton B. Jackson, executive 
director, Point-of-Purchase Advertising In 
stitute, Inc., 11 West 42nd street, New York 


lum heon or 
Requests should he 


Mannequins To Be Used 
In New Atomic Test 

lrowbridge H. Stanley, president of the 
1. A. Darling Company, Bronson, Mich., has 
announced that the company again will co 
operat with the Federal Civil Defense Ad 
ministration im a torthcoming atomic test 
at the Nevada test site 

Darling mannequins again will be used to 
add a note ot realism to civil detense tech 
nical tests and demonstrations lhey wer 
first used in “Operation Doorstep” during 
the 1953 atomic tests to simulate human o 
cupancy ot shelters and houses exposed to 
the effects ot nuclear detonation 

Both adult and juvenile figures trom Darl 
ing s lines will be used in individual situa 
tions and also grouped as typical tamily 
units. In completing arrangements tor us 
of the mannequins, Harold L. Goodwin, di 
rector of Atomic Test Operations tor FCDA, 
said, “The use of the Ite like Warling man 
nequins in the FCDA test houses during 
(J)peration Doorstep’ gave stark realism to 
photographs and telecasts and helped to 
make the lessons to be learned trom the test 
something personal and real for most ob 
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the best 
cards” 





FOR 
PAPIER 

MACHE 
FORMS 


Selling to Jobbers 
only. 


W. H. WINDOW 
DISPLAY CO. 


119 AVE. D 
NEW YORK CITY 9 








We Have the FINEST Selection of 
Natural Woodland Materials 
Decorative Materials & Novelties 
Flocked Items 


FEATURING THIS MONTH: Natural Twig 
Branches trimmed with blossoms, Spring Gar 
lands. Cotton Branches, Dowelled Natura! 
Trees and Flocked Floral Baskets. 


JOBBER INQUIRIES INVITED 
ARTURO PRODUCTIONS, INC. 


HWY. 35 AND SPRINGWOOD AVE. 
BOX 218, NEPTUNE, WN. J. 
Write for our beautiful cotelog which illustrates 
our complete line 











USE THE 


OPPORTUNITY 
EXCHANGE 








For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
. 


$4.00 Per Column Inch CASH WITH ORDER 











MERCURY available in i," and i 
lower case 


. upper and 


LYDIAN available in t'4'' height 


lower cate 


3 TYPES 
A—PIN-BACK @ White plasti: 
interchangeable ceramic compositior 
B—SANDED BACK @ Precision-Moided 
attach with give @® Stocked for immediate 
C—TRACK 
for stand-up signs 


23 STYLES 


shiomen? 
@ inexrpentive 


Aliso letters. trademarks, logos to specifications 


FREE — samples and catalog 


HERNARD MFG. CO., INC. 


923 OLD NEPPERHAN AVE., YONKERS, N. Y. 


ry +G0ld Strik€ vins 
eae 





we Stee weal ea 
. ee! Nickel-Plated 


(sO ib. Min.) 
# Lb- $17-920-$24 72: 
f \ §END $i for lib. SAMPLE lb 


sl KAYE CG. inc  eeme t) wm vile ¥ 








GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS SECOND EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatmont of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work — in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
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Endorsed by the country's 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 


PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 

Eye Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Ideu 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Fvont 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


you MUST have. 
reasonable cost. 


DISPLAY WORLD, Cincinnati 1, Ohio 

|] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 

|) Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada, $1.00 additional. ) 


Its value to you cannot be measured by its 


Order Your Copy NOW! 


ZONE......STATE. 











DISPLAY WORLD 





Death Comes Suddenly ree 


To Fred Schmid 
Fred (Ed) Schmid, display director for the | 
Rosenbaum Company, Pittsburgh, died sud 


denly while at work on January 10 
, ee ee UNTIL YOU INVESTIGATE OUR 
LOWER GRASS-MAT PRICES 


Freshest, most attractive grass mats you ve 
ever seen, at the most attractive prices ever 
offered. Extra thick, 72 row turf, securely 
stitched to durable burlap base. Uniform 
and even. Quality unmatched at any price. 
Order now for spring displays. 


a! 


12 in. X15 flew! 8 ft. X15 ftenn$10.50 sano 
17 in. x 15 ft......$5.75 5 ft. x 10 ft.......$12.50 Mt MAIL ORDERS 


5 ft. x 6 ft... 5 ft. x 15 ft.........$18.75 FILLED PROMPTLY 


MEMBER NADI 
8 ft. x 30) ae ee yy) | 


— Fred Schmid — | Special Sizes to Order— Any Length or Width R R. C 
SPRINKLINGS—cover approx. 40 sq. ft. A T C 0 H E N Q. 
“hd,” as he was affectionately known by | 1” thick—3 Ib. carton $2.50 
his many triends, entered the display depart 


0 


eee 
* _ v3 > « 
Ao fp~_ Aap. jan AA__y ~ — eS = 


810 PENN AVE.+ PITTSBURGH 22, PA 


ment of Rosenbaum’s early in 1921 at the Ant 





of 18 Hie was first assistant at the time of 
his appointment to the position of display 


fireeor ia, May, 1945.” Wellnown for’ the | Add the decorators touch 


excellence of his displays, a Nativity window 
vhich he designed and built for the Christmas | * 

eason of 1948 was so effective that it was | to YOUR display 
repeated annually by public demand for sev- | aueenntieemin 

eral years Hie was a member of the I-xecu 


tive Club of Pittsburgh, and was a regulars with the old fashioned 


ittendant at the National Association of D5 


play Industries market weeks i F é REAM { HAIR 
He is survived by the widow. Mrs. Lillian 


M. Schmid; a son, Fred W.; and two daugh 
ters. Mrs. Betty Martin and Mrs. Jean Post. Here's a distinctive display prop to merge ONLY 


as well as by two brothers and three sisters the charm of yesterday with the «smart look 4 50 
of today. Sturdy, steel frame with all-weather 


ear h 


Vogler Is Appointed seat. (hair is shipped unassembled afiniched 
By Lord & Taylor back and legs easily attached with 8 cas 


knocked down 
Paul Vogler has heen appointed director of riage bolts (included) Pid Jtocarton 


\ ndow dis y|; at Lo (| Ww l lo Ne \ , {) k 
poe crn eee ae eee MATCHING TABLE ALSO AVAILABLE please 
(ity, replacing Henry Callahan. who resiened 


write for photos and prices 
recently to become visual sales consultant for 


Schenley Industries, it is announced by Miss 
Dorothy Shaver, president of Lord & Taylor SMART FOR FASHIONS 
She also announced the appointments Kich . 
aad 32. Westmead ac geclstants “inden ani: e NOVEL FOR HOME FURNISHINGS NATIONAL CHAIR COMPANY 
director in charge of fashics —and for countless other display uses 1149 S. Broadway, St. Louis 4, Mo. 

V oglet and | astwood have heer iti Lord W 


{l/l merchandise shipped PON. tactory 





eg 








laylors window display department sine _ 
950. The { ) | — ae 
IY [he former jomed the department a FOR 
' , CROSSBAR EXTENDARLE FROM @ TO 1! “& THe cost OF ONE COMPLETE UnerT 
sistant display director, and prior to that CONSISTING OF 
* DISPLAY BACKGROUNDS @ vrniont rou » upnieel & PCAnt 
¢ FASHION SHOWS | CROSSGAR EXTENDASLE FROM @ te 
e) 4 ( a { 7 | of ACKGROUNDS We 
New York ity, an aliforma branche f * WINDOW 6 - » aaek enceme 
“ ” . y 800 ; | ; 
| uwucienti le long pe tore that he eTrve a Tor CarA i COMPLETE PRIcet 437” 
* 800m OrvipEers wicCeD (AS 
three vears in the United States Navy last | ADDITIONAL PARTS ARE 9m 
» FOLLOWS 

wood attended the Rhode Island School of De vPniont & rou 5 795 
: . , | CROSSBAR EXTENDARLE 
Sign and tor tour vears was with the NECW it’s 


raom @ TO 1! 6 $'3.75 
, BASE PLATE $495 
Y ork lace store Pawtucket Ik 


:, . ° | UPRIGHT POLE OVER © iper f 125 
Callahan joined Lord & Taylor im 1936 and | CXL 00 va oe 


Aico average 
had hee 1) dur ector oO? A indow di splay since FLEXIBOOTH prrovines A SEPSTETIND ON wae Fae eet 
O44 “at o h , PLAY PRAME UP TO 17’ HIGH A , | : ‘ owe Mager 
| In announcing his resignation, Miss WIDE MADE OF ALUMINUM, THAT COMBINES LIGHT Le — een quite 
Shaver said, “His Christmas windows vhich WEIGHT, DURABILITY AND STRENGTH § FLEXIBOOTH 15 li— gg ge oy 
ed heat gcc es ay GMT, EASY TO ERECT, AND VERY STURDY PLACE a 
vere staged as carefully as any Broadway ALUMINUM UPRIGHT INTO BASE PLATE THEN muse naniecorm GRAPES Aan Avan Ams 
THE CROSSGAR INTO MACHINED GRIPLOCKS AT THE ase 
show, have become a New York tradition and | TOP OF THE UPRIGHT POLES, YOUR DISPLAY FRAME 16 
NOW READY THE WIDTH OF FLEXIBOOTH MAY GF 


he Lends the field to which his genius ha INCREASED SIMPLY BY ADDING ADDITIONAL POLES COOPER DECORATION (0 INC. 
- CROSSBARS. AND BASES L, 
ulded a new dimension | ’ 


jobbers inquiries invited fl i231 Sat? PAvEetTTeE sraeeer sSvyeacuse ntiw roer 
ease mate ® / ‘\ 


—-«* *¥ 








he was display director of the Paris, Chicago, 


manvulaectured and distributed By 
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our Displays 
SELL MORE 


Color customer attention 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Dolt BEST with 
BEST actomerie GOLOR WHEELS 


Automatic 
Unit diameter plastic filter 
whee! lasting, richer looking, 
plastic colors of red, blue, green, amber and 
straw Revolving whee! it powered by 110 
60 cycle, self-starting synchronous motor 
Unit includes rubber cord and silver and black 
wrinkle finish. Excellent where controlled auto 
color changet are desired in places such 
at: store windows, night clubs, interior dis 


Oaly ballrooms, theatres, etc $22.50 
$23.61 
BEST 400 WONDER SPOTLIGHTS 


BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICES Co.., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 


attracts 


comists of a 13 
having longer 


volt. 


matic 


With lamp including 
excise tax 








OUTSTANDING SANDBLASTED AND NATURAL 


woondDs 


MANZANITA — DRIFTWOOD — 
Price list on request 


NEVADA MING TREE CO. 


BOX 273, RENO, NEVADA 


ROOTS 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column inch—CASH WITH ORDER 
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Werner Wins Medal 


ELECTED as the best display entered 
n January in DISPLAY WORLD’s In 
ternational Display Contest for 1955 is the 
Waldemar Werner, 


Kaufhof-Hohestrasse, Cologne, Germany. It 


pictured above, by 


Corie 


combines humorous treatment and sports 
wear with high fashion in its depiction ot a 


ski 


Hermann Schlipphacke, display director of 
all the Kauthoft 
top 


Scectlie outside a swank resort 


and 
ror 


in Germany, who 
the the 
announced that he will 


His 


estore . 


has won awards in contest 


past three years, has 


not compete in tuture letter 1s as 


follow s 
“Aiter | 


thre 


first 
wish to thank 


have received prizes tor 
you very 
taken 


thanks 


Yeats i? 1> mWiy 


much for all the trouble have 


Will you please 
also to the 


you 
transmit my hearty 
judging com 
for the 


consider the 


gentlemen of the 
mittee who have occupied themselve: 
third with my We 
fact that the first given again to a 
a token of impartiality and my 


tinnie work 
prize was 
roreigner as 
colleagues throughout the world will unde 
as I do 


stand this in the same way 


Lecce mbes 24 


most 


~OOn received the news per 


air mail as the precious (Christmas 
that the 
very 


| was 


giit, and | may intorm you gentle 


men ot the management wer pleased 


and As proud Oo} thy Success as 
“I should like to tell you that by the publ 
because | 
several times first prizes 


DISPLAY WORLD |] 
throughout the 


cation of my work and especially 
been awarded 


Ontests a! 


have 
it} thy ( 
well-known 


have become 


—The display pictured above has been se- 

lected as the best entry in the DISPLAY 

WORLD International Display Contest for 

January. lt is by Waldemar Werner, display 

director of the Kaufhof-Hohestrasse, Cologne, 
Germany— 


Many colleagues from all 
the got in touch with 
They wrote letters and called upon me 
and each acquaintance was a proof that 
DISPLAY WORLD can mediate beyond all 
harriers protessional as 
terests. In 


world 
parts of 


roreign 
world have 


mie 


human in 
like to 
point out that through the intermediary of 
DISPLAY WORLD |] friends in 
many countries and tor this | am especially 
grateful 


well as 
this connection | should 


have won 


“Displaymen are always living in an at 
like that of a first the 
stave they have always a feeling as if 
the drop 
Like stage actors they need the applause of 
the public and learn by 
DISPLAY WORLD my 


praised or criticized, 


mosphere night on 
and 
about to 


curtain 1S open or to 


criticism. Through 
work, may it be 
regard 


was given 


throughout the world 

of the department 
Kauthot has 
work was 
published as an example by DISPLAY 
WORLD. By the work | 
achieved personal success. too, and it is also 
that | 


“My position as head 


display in been 


the tact 


for window 


strengthened by that my 


results of my 


therefore am very much obliged to 


you 
“tn 
submit 


like to 
a proposition to you and ask you tn 
kindly 


eliminates all 


mature deliberation | should 


advance to understand it in a 
that 
tween us It 1s my 


Way 
misunderstanding be 
not 
in tuture contests because above al] | do not 
the 
know 


wish to participate 


want to bar way to success col 


that 
will 
part 


ror my 
leagur ‘ | who 
the 


lor my 


the displayman 
receive it in tuture, 
the 
had during my 


DISPLAY WORLD 


| am ready to keep my photographs at your 


merits 
and | 


prize 


wish prize winners 


all the pleasure | coopera 


tion with (ertainly 


disposal and | shall always be glad to see my 


DISPLAY WORLD 





work published in DISPLAY WORLD, 
though without competition 

“Probably I shall undertake this year an 
educational trip to the United States and | 
should be very pleased to make your a 
quaintance, as well as that of other col 
leagues.”’ 

As mentioned previously, the annual con 
test sponsored by DISPLAY WORLD will 
continue this year until December 1, at 
which time the judging will take place and 
awards made in each of 98 different met 
chandise and service classifications. Gold, 
silver, and bronze medals will be given as 
prizes tor the first three places in each 
division, with three, two, and one points as 
well The person compiling the greatest 
total number of points will receive a beaut 
ful gold plaque as sweepstakes award, next 
in number a similar gold plaque, and the 
next two a silver and bronze plaque, re 
spectively 

Kkach month during the contest the best 
entry for that period its awarded a gold 
medal, although this has no bearing on thi 
final judging 

All entries should be addressed to the 
Contest Editor, DISPLAY WORLD, Cin 
cinnati |. Entry is in the form of a black 
and white photograph, preferably 8&8 by 10 
inches in size, although smaller ones wall be 
accepted. Each should have on tts reverse 
side the name of the contestant, his store, 
address, and the classification in which it 1s 
entered. The various divisions in 1955 have 
the same classification numbers as in 1954 

Top award winners last year, in addition 
to Schlipphacke, were Harold McLaren, The 
Bon Marche, Seattle: Tom Comertord, Lit 


Brothers, Philadelphia; Adrian Delsman, | 


Famous-Barr, St. Louis: Earle W. Pratt, 
Strouss-Hirshberg, Youngstown, and A. Van 
Hollander, Gimbels, Philadelphia \ total 
of 3,587 entries was received during the 


year 


Glamour And Paint Firm 
Join In Promotion 

An unusual tie-in between Glamour maga 
zine and the Martin-Senour paint company 
will have display directors of participating 
retail stores literally painting their stores 
red and several other color during 
March. (Custom-mixed paints to match the 
five colors Glamour considers most important 
in spring fashions will be a novel part of a 
promotion package being prepared tor re 
tailers by the tashion magazine and _ the 
paint company In support of a March 
Glamour color promotion, the package is de 
signed to help retailers display and promot: 
the sale of spring merchandise in leading 
fashion colors [he paints, matching the 
colors ot the merchandise. Are tor windov 
har kdrops, flats and other prop 

The promotion 1s based on thi Marc! 
issue of Glamour, which features ready-to 
wear and accessories in the five color 
(Glamour red, Glamour yellow, Glamour 
blue, Glamour amber, and Glamour hyacinth) 
the Mav aAZINIC editors heli v¢ will have the 
greatest influence on the spring ta hion pie 
ture Lhe theme of the issue ts “The Fresh 
est Spring Colors and How lo Wear 
Them.” Seventy-one stores are participat 
ing in the promotion, which ts confined to 


one major store in a City 


MARCH, 1955 


AVAILABLE FROM STOCK FOR IMMEDIATE DELIVERY 


CLEAR CRYSTAL METHYL 
METHACRYLATE — Rods 


| s 
acr Te and tubes for industrial, novelty, 
display models, and all 
other fields. 
a+) kK Welsle: 
SIZES AVAILABLE 
fubes vm 


1/16°° well 1 /8°° wall 
8 1/4" O 1/2" 0.0 
4 5/16" | yy | 
Bs ‘ . 1/8" 4" 
Write for price lists F 1/2 8" 
and samples today. # ya i. 
= 1/8 1-1 
1-3 


Special sizes to order. 1.3/4 


| 
4" 
i 
4 
i 


ACE PLASTIC COMPANY 91-34 Van Wyck Expressway 


Mala iiels me ildlle| la Melils Mae) sldladel lela: Jamaica 35. N. Y. 





FOR EASTER AND BRIDAL WINDOWS 


For stores who do not want to 
invest money in Candelabra for 
special occasions, by removing 
center post this unit can be con- 
verted into a year-round seven 
way shoe or purse displayer. 
Black with brass trim. 


Candelabra SWS40. .$29.75 


Height 78" . . . Width 40" 
] i Seven SH10 Shoe Tops 79.45 
, J Seven PH10 Purse Tops 12.29 
Seven L10 Shelves, 
rm 5" x 
ul lee > SEE YOUR JOBBER FOR 


FULL PARTICULARS 


Ferro-Craft Wrought Iron 


MORGANFIELD, KY. 











Fre nereeTert F&F RF & PMR 


NEED HANGERS? 


* 

* 

* GET IN TOUCH WITH STEMPLER 

+ A Manufacturing Source Since 1900 
* 


“HANGERS — that’s all!” 


WRITE FOR PRICES AND PARTICULARS 


| NORFOLK “ST., NEW YORK 2, W. Y. 











— 
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WROUGHT IRON 
Angle-Bar CUBES 


Heavy duty '/,"' steel angie- 
bar construction. Black lac- 
quer finish. Variety of uses 
as pedestals, build-ups, hang- 
ing units, etc In stock for 
immediate delivery! 


Ea 
14°x14"x14" $4.50 
14°x14"x28" 5.50 
14°x14"x%37" 5.75 


DUPLEX DISPLAY 
& MFG. CO. 


916 Arch St., Phila. 7, Pa. 








FOIL—FOIL PAPER 


PUFFING FOIL — BASE METAL — FOIL BOARD 





All Colors 
Printed Patterns — Striped Patterns 
25 — 50 — 100-Foot Rolls — Ream Rolls 


SAMPLE BOOKLETS ON REQUEST 


ALUFOIL PRODUCTS CO., INC. wiw' von cK. 

















LOUIS SCHNEIDER CORP. 


6 EAST SECOND STREET 


NEW YORK CITY 3 


Merchandising —Integrity— Service 
Continuing 55 years of business. 


CHARLES SCHNEIDER 

















Visit Our Studios and | 
Showroom 


25 OPERA PLACE 
Peer a) CINCINNATI 2, OHIO 


DESIGNERS and 
MANUFACTURERS 
Decorative Set Pieces 
Artificial Flowers 

Foliages 





Plants General Display Bidg 


Mn 
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USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
2 
%.00 Per Column Inch 
CASH WITH ORDER 














Fir Plywood ‘‘Jubilee” 
Is Scheduled 


Western fir plywood manufacturers are 
celebrating their 50th anniversary this year 
with a “Golden Jubilee” promotion aimed at 
increasing sales by 10 million feet a week 
throughout the year, according to the Doug- 
las Fir Plywood Association, Tacoma, the 
industry trade association which represents 
Washington, Oregon, and California’s 97 fir 
plywood mills 

According to W. E. Difford, association 
managing director, “We will celebrate the 
occasion with the biggest sales promotion 
effort ever undertaken tor this all-purpose 
building product.” 

The heart of the promotion will be “50 
(,olden Ideas” for building or remodeling 
with fir plywood, designed by five of the 
nation’s topflight architects. The industry 
will preview them in mid-June in Portland, 
()re.: it will be the biggest meeting of ply 
wood business people ever assembled at one 
time. 

Meanwhile, the industry is seeking pro- 
motion support from all elements of the 
business community of the nation whose op 
erations touch plywood in any way. At the 
same time, the manufacturers will invest 
through their association at least $2.5 mil- 
lion in building fir plywood markets this 
yca?r 

The promotion includes trade and con 
sumer advertising, editorial support from all 
media including television, pioneering mer 
chandising heips and sales aids tor lumber 
dealers, and related activity. Lumber deal 
ers will be provided with tested point ot 
purchase displays, hard hitting identification 
as sources of supply tor fir plywood, new 
merchandising tools, and a continuing flow 
ol ideas tor building the sale of plywood 
and related items 


Brochure Lists 
Promotion Aids 


(,1ant size backgrounds for sales or other 
promotions for various types of mer handise 
are available in either paper or card torm 
from Bishop Publishing Company, 168 North 
(linton street, Chicago 6, and are illustrated 
and described in a new brochure just re 
leased. They are 60 by 40 inches in size and 
have many display uses, including for show 
cases and columns 

\lso shown in the brochure are special 
designs, slogans, and scenes tor all seasons 
of the year, done on plastic sheets tor use 
with Bishop’s line of shadow-boxes. Alum 
num holders for use on columns, lamp stand 
ards, etc. are also available. 


Beachwear Figures Added 
To Line Of Tero 


Tero, Inc.., 203 West 33d street, New 
York City 13, has added six new beachwear 
figures to its line of nearly 80 different 
women’s, children’s, and men’s mannequins 
The new fgures, with natural toes, are 
available in reclining and sitting positions. 
\lso introduced by Tero is a line of hand 
sculptured fashion figures designed to in 
terpret the new Dior silhouette, with lifted, 
smooth, and rounded bust line, and eased 
and lowered waistline. 


DISPLAY WORLD 








NOT A REASONABLE FACSIMILE 
— BUT THE REAL THING! 


Quaint, Old-Timey 


“PARTY LINE” 
WALL TELEPHONES 


like you've seen on “Mama,” “Life with 
Father’'’ — and a mess of old ‘Horse 
Operas." Shipped intact as removed from 
walls after 40 or more years. Terrific prop? 
You said it! And inexpensive, too — 





SPECIAL 
OFFER! . 
& PHONES 
FOR $100 











@ 4 for $75.00 
@2 for $40.00 
e $22.50 EACH 


A PARCEL OF s $s vary 


Texas Land ORDER BY MAIL 
WITH EVERY TODAY— 


Satisfaction quaranteed 
ORDER 


slightly 

















P. O. BOX 6122 HOUSTON 6, TEXAS 














Enjoy the Added Beauty of Your 
LIGHTED Tree in MOTION... 





Revolves 
3 Times 
a Minute 


KASSON 
ELECTRIC 
CHRISTMAS 
TREE TURNER 











Adjustable 
fo most 
Tree Sizes! 


ideal for holiday windows and Christmas displays 
throughout the store. Sturdy, dependable seif- 
starting A.C. motor. Double, built-in outlet for 
tree lights .. . Will revolutionize your trim! 


The Oldest Name in Turntables 
Available for Every Need! 


Used throughout 
the world for sales- 


Rot ‘Sh boosting action 
O O displays. |8°' table 
Tyawiasi revolves 3 times a 

Checrane ” minute; 200 ib. ca- 
pacity. Model 712 

illustrated permits 

novel lighting ef- 

fects while table 

turns Ceiling 

and background 

units available too. 

4s well as smart 

We also produce midget frac- 
electric motors, electric barbecue 
24 hour delivery from stock! See 
jobber or write us for complete 


build-up fixtures 
tional H.P. 
fturners, etc 
your local 
catalog! 


KASSON DIE & MOTOR CORP. 
Formeriy General Die & Stamping Co. 
Dept. O. 32-14 Northern Bivd. 

Long Island City |, New York 1919 


Integrity 
Since 
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| Changing Color Device 


ls Introduced 


“Colorplay” is the name ot a new display 


device which different 
light 


bye set so that one 


lighting 
color 


provides i 


every P| seconds. aot which Can 
constant color 1s 
different 


or mountings, 


used 


It Comes iT) models tl al number 


and is automatic in 
filters, easily 
supplied 

tour thi 
side is left 


opel a 


tion (,elatine color 


inserted 
or changed, are several dit 
devices hve 
to show the 


natural color 


ferent colors tor 


sides : one Open 
display or background 1m its 
literature 1s available trom 
Equipment, Inc., 805 last 


York City 54 


\merican Stage 


134th New 


street 


"Struc-Tube"’ Adapted 

To Store Display 
Developed originally as a 

struc 


Wp ; tle xible , 


exhibit tramework, lubes” are now 


being used by a number of stores tor dis 


play purposes. In one store a single long 


row of the device provide ‘ the support Tal 
movable clothing hang rods, 


apparel, 


“pull-outs’” ios 


removable glass shelves, and a 


cornice with concealed lighting 
Lube "¥ (All he ob 
tained trom Athliated Machine & [Tool Com 


pany, 200 West street, New York City 13 


Information on “Struc 


Detroit Club Issues 
Year Book 

(he annual year book ot the Detroit Dis 
play Club, just 
S8th 


issued, observes thie Orpatil 


Motor 


list of mem 


ZaAtion s§ 


« ft 


year olf service in the 
In addition to the 
bers, at 
law ol the club, photograph Ola 


ol Le trout 


group's 
contains the constitution and by 
number 
stores, and biographical intorma 
tion on several local displaymen 

()theers ot the club tor the 
are president, 
presidents, Lice Hieimbach, 
Del M. Roth; treasurer, Henry Y. Leopold; 
secretary, I. | Whitelam, who also was 


chuirman ot the ycal 


current yea! 


(,eorge {) Lavi . Vice 


Vicary, Roy and 


hook committe 


Company Specializes 
In Plating, Marbleizing 
Plating wood, plastic, glass, and other ma 
terials tor the display industry 1s th 
ty of the LPP 
Hollis 


17 Cali bye 


special 
(company, 182 jamaica 
tae te 3 
plated in single colors such as 
silver, Copper, and the like, or can be 
partly plated and partly marbleized 


avenue, Products of any 


gold, 
(hems 
cal marbleizing can be done on any shape ot 
ize item on any material, according to 
representative ot the firm 


Gale Dorothea Moves 
To New Plant 

Dorothea 
nounced the firm's 
in Woodside, L 


contains almost 


(sale Mechanisms, Inc. has an 


’ 
piant 


removal to a new {| 


hep Ie 
10,000 


‘| he pre 


ent plant 
squdTe Tweet oO Dat 


on one foot 


Adam Hat Stores 
Appoints Schroeder 
The 


and construction 
A, 


new position Ol cl} 
director 
Y ork f , ha 


Schroeder, 


jathi tiat Stores, Irie P N W 
heen filled by 
with B 


Hugo formerly 


B. Butler ¢ ompany 





No. 4040 
Dogwood 
$18 per dz. 


($7 extra 
for dishes) 


For Displays 
and Floral Designs 
Of Outstanding Beauty, 


Calart's the Best Buy 
by Far in 1955 


Unrivaled artistry gives you true- 
to-life flowers that blend in arrange- 
ments or stand alone perfectly. The 
very best quality—unlimited variety 
—low prices give you the best buy 
in modern, usable creative styling. 


Send for NEW Catalog Now! 


CALIFORNIA 
ARTIFICIAL FLOWER CO. 


400 Reservoir Ave., Providence, R. |. 











4s 


ARE THESE 


REAL SHELLS ? 


No but they look so real that they cannot be dis 
tinguished from the originals when seen from but a 
few inches away. Made of TEXTURE-FLEX. the pliable 
light weight rubber-material which can be folded for 
storage in 4 small space 
12 shells. 3 ea. of 4 

are only $25.00 


and reuted time and again 
different kinds. as illustrated 
Free brochure of other interesting 
display materials is available on request 


TEXTURE-FLEX 


Authentt« 
Textures 


Reproductions of Natural 
with Startling Fidelity 


TEXTURE-FLEX Division 


Chester Rakeman Scenic Studios, Inc. /2-44 


» 
625 W. 43rd S+.. New York 36, N. Y. “JY 
BRyant 97-8869 


Manufactured by 











Display Styles and Fabrics to 
Good Advantage with this Men's 


TOPCOAT 
DRAPE STAND 


A wrought iron displayer that will really drama 
tize your windows Man's face is dimensiona! : 
Photo shows only one of several ways you can Your January issue 1s the finest publication 


drape merchandise | that has ever been issued for display. That 
Height 46 Overall width 16 many pictures of good displays in one issue 


MCD-50 COMPLETE... $21.50 | has been unheard of up to now. 


SEE YOUR JOBBER NOW ... or write Thanks for the nice letter written to our 
general manager, who is the president of our 


The HARRY C. COHEN CO. || S222", Ure of sont oh don 
e . ° | came from upstairs this time. I feel honored 
5866 Baum Boulevard, Pittsburgh 6, Pa. | to win in the class I did, as there must be a 


lot of entries in this particular one. Also let 











me thank you for it. Your company should 
| be congratulated for putting on such a great 
ra q*» wae ee i a, a i Pa y 4 co Ee Pra s! | contest, and making it possible for display 
a | men to gain some fine, world-wide recogni 
a. tion kdward H. Lamprich, Laclede Gas 

(ompany, St. Louis 


in your FREE copy of 
1955 


“Gulawl Helps’ 


Filled with helpful suggestions to 
make your displays more eye-catch 


i veryone, including myself, found your new 
January feature, “Displays on Review,” most 
absorbing and we are sure that it will become 
an annual feature. Of course the most in 


New timer turns lights ON 
and OFF automatically 
Intermatic Time-All timers will 

control plug-in window spots 

“oo wow ve get — ' and floods, animated displays, 

many original ideas pivs protos . . . : ere , . , > y " Tre . 

of tes cats tes hei tae oe | etc. Just plug it in, set, and We were certainly all delighted here that 

sonalities in the displey field . forget. No installation. no re- we tied for first place in the International 

W rite setting. Write for catalog. Display Contest for 1954. Inasmuch as our 

oday to: INTERNATIONAL REGISTER CO.,Dept.35W 2622 W. Washington Bivd., Chicago 12, Ill, | windows have all been surrounded by scaffold. 

| ings, we were actually surprised to hear we 

had placed so well.—Harold McLaren, The 
son Marche, Seattle 


Tint-it- Yourself | Each issue of DISPLAY WORLD 


Any base paint can | joyed by every member of the display depart 
be used on _ ment at Ohrbach’s, but you are due special 
congratulations for your January issue. Your 


Frostee | efforts in giving the profession something en- 
| tirely different are truly successful, and | wish 
Sno Blocks to take this means of expressing thanks for 

e LACQUERS | my staff and myself. 
e ENAMEL | We also wish to thank you and the judges 
e RUBBER BASE | of DISPLAY WORLD's International Dis 
e FLUORESCENTS | play Contest torthe bronze medal award tort 
Write for our cotton windows. It is an honor to be 1n- 
Samples & Ideas cluded with the best examples of display effort 
throughout the world, and we express sincere 
y 98") Frostee Sno Co. gratitude to you who make such grand things 
F/B Pes “irs ’ a rs ¢ . wossible \\ I: Meissner, Obhrbach’s, Los 

lk cA le Antioch, Ill 
i ; ; . 
/ Angeles 


teresting parts of the “Review” are the com- 
ments of all the display managers about why 
they found that particular display the most 
rewarding. 











is €T) 











lo receive the beautiful silver plaque, the 

~ four gold, four silver, and two bronze medals 

DISPLAY PUMPS >» in DISPLAY WORLD’s International Dis 

RUSTIC play Contest for 1954 was the greatest dis 

& tinction ever conferred on me Words can not 

Ty, ( express the satisfaction and thrill it was to 
WESTERN DISPLAYS receive such recognition 


Competition is a stimulation im all phases 
1/250 H.P. 1 ere rf 
Shaded Pole Motor B i ee Cc be of work, and | sincere ly Say itis a wonderful 


All Bronze Pump Poles — Branches thing you have done for the display profession 
© 4 ft. Shut Off 


by conducting this contest Surely it gives 
* |} opm at | feot . we ar ‘ ) 
Designed as a compact low cost quality pump espe- Cc E D & b inspiration, stimulates initiative, and arouses 
cia'ly suited for making animated displays with water, Poles — Slabs — Bark a constant desire to do as good or a bette 
fountains, soap, beer, wine, etc. Its tripod base has ° . job than one’s fellow displaymen 
exceptional stability. Rustic Furniture Co., Inc. + — | me 
"“PARKCRAFT” | May | congratulate you on “Displays on 


EASY INDUSTRIES Phone WI 9-6479 Williamstowa. N. J. Review, a new and very interesting photo 


162 N. CLINTON STREET » CHICAGO 6 graphic study from many parts of the land 


4 
" 














DISPLAY WORLD 














ht iaateat 
GLASS 


pa 


MIRRORS 


DONT PAINT 
— PARAFLEX 


PARAFLEX glass mirrors cover any 
no matter what the size or 
Send for an estimate or send 
We will cover 
Samples 


surface, 
shape. 

your original sample. 
it for a very nominal charge. 
at all times are your exclusive property. 


Write today for information 
PARALLEL MFG. CORP., Dept. H 


109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 











W 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 


j 


has «a 





ALUMINUM FOIL Plain and Embossed 


Our 
gauge of 


cores It 


Highly 


foil is wound on |! cardboard 
00065 in 20° by 50 
and guaranteed 

“SKY ss 


“Vanity Fair” 


rolls burnished 
Unicolor plain Aluminum foils per doz. § .90 ea 
Embossed Aluminum foils per doz. $1.10 es 
25 and up less l0e ea 

Blue, 
Purple, 


in quantities 13 te 24 less Se ea 


Hed. Pink 
Silver, Nile Green, 


Light 
Celd, 


Fuchsia, Orchid, 
Green, Chartreuse, 


Ching os by 4, A Rin 


818-20 AVEN ot AMERICAS NEW YORK LN Y 


-_—- 


woo 


Colors Aqua, 


Blue, 
White 





ae 


‘'meceogonrpoaeartenees 


iS! WEST (8th ir NEW YORK I!, N. Y. 
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STUDY \N 
WINDOW DISPLAY | 
AT HOME 


really 


| make this contest possible 


Please 
The 


town, 


al le \\ 


( ompany 


do it 1955 
Strouss-Hirshbere 
Ohio 


Pratt. 


\ oOuliys 


agalti if 


‘| hanks 
We 


by a 


kind 


next 


lett | 
subscription 


tor your reminding 


yt ars 
We Ate 


You! 


have ordered 
dealer 
that 
many 
We 


Japan will 


Japanese very happy 


to mitiorm you MmavaZine brings 


and hints tor 
that phi 


app al 58) 


us always references 


displays expect tograph ot 


displays in your 
some day 

The name of 
Kogeisha 
is Nagoya, 
Asaka) : 
industrial 
Then our 


Industrial 


our shop is Chukyo Taso 
middle (that 
between ‘lokyo and 
koge! 
means shop 


“Nagova 


(hukvo means city 
which 1s 
toso means 


panting means 


arts or craits: sha 
shop's 


Art P 


show 


equals to 


Shop - 


name 
ainting 


Now we vou lines of our business 


painting and spraying, industrial art design, 
window dis 
the ky 


(hukvo 


sign board making, neon sign. 
play, balloon tor 


Masami Yoshida, 
loso-Kogeisha, 


advertising in 
shop manager, 


Nagoya, Japan 


| have 
in the 


just finished reading your editorial 
November DISPLAY WORLD, 
think is just the best 
anywhere 


which | about l've 
read 
You are 


vation that 


1) pel cent right im vou! obset 
“the 
himself.’ 


Jacksonville, 


big change has come in the 


displayman Don k Springer, 


hla 


Levy Ss. 


the 


and say 


May I thank you for 
of entering 


one, 


again 
this contest, 


privilege 
that | 
along with the many other displaymen, 
appreciate the effort and 
wondertul magazine goes to each year to 
Otto H. Pearsall, 
New Castle, 


lot! 


time vou! 


Pennsylvania Power 


Pa. 


(ompany, 


December 20 
had 


contest 


Your letter of 
that Samuel ( 
a gold 


advising 
heen awarded 
held by 
atention. | am 
that 
displays 
submitted 


Forsythe 
the 


come to 


medal in 
magazine. 
indeed 


youl 
has my 
you have 
from the 
We tee] 
ccellent 


vin h 


here inns tive 


gratified to learn 


out one ot his 
that 


ltorsythe has 


singled 
thousands 
that Mr 


job for us 


were 
qo an ¢ 
and has devised window 
have attracted attention 
City of New York 
tion 1s extremely 

While |] 
Mr. For 
priate 
the 


Vice 


event 


where window competi 


keen 
not as mentioned 


have yet 


sythe, I certainly plan that ; 


VW ill hye 


arrives.—Joh 


presentation made to 
medal 


sick nt 


gold 
and 
Savings Bank. Neé 


pre secretary 


Yor { 


yratitude 
that the 
Internation 


If is with 
your letter advising 


PLAY WORLD’s 


( ontest for 1954 


sincere 


varded 


entry Wee hould al i) 


have a our compan 
A silver medal for 
like to ¢ 


congratulations 


Ou} 


<tend to vou and Vou?r publication 


on the splendid work you ar 
in the promotion 


Don h He 


niatiof+. Irv 7 


| 
doing 1 of display im its many 
{ 


forms vard ident. Product 


Press 


pr 
mcinnati 
Keceived the announcement of the 
vard W i 
wind up 1954! Our company 
thrilled.—Paul Kk. Carl 


Kuhl Company, Peoria, I] 


and silver medal a madertul ne 
what a A Ay te 
is really very 


Blo I. & 


bal igh 





JUTEBOARD ... SOLID COLOR 
Barber Pole Stripe 


DISPLAY 
TUBES 


IN STOCK FOR 
IMMEDIATE DELIVERY 


@ 81 Color 
Combinations 


e 8 Diameters 


@ 6 Lengths 


Write for 
Color Swatches 
and Details 


Manviactured by 
ROUND TUBES & CORES COMPANY 
801 North Peoria Street * Chicago 272, lilinois 


“Ground Floor’’ Opportunity 
for Stocking 
Distributors 








PRESTO STAPLES 


TO FIT ALL TACKERS 


FOR USE IN 
HANSEN — SPEEDMATIC — 
ARROW — DUO-FAST — COMET 


and other makes. 
3/16", 4%", 5/16", %"’ 
ALL AT ONE PRICE 


$1.10 


BOX OF 5000 





RETURNABLE IF NOT 100% SATISFIED 
GUARANTEED PERFECT 








TICKET 
HOLDERS 


$3.50 


PER GROSS 





PRESTO STAPLE CO. 


525 Broadway, New York City 











EASTER 
EGGS 


GLASS or PLASTIC 
NATURAL SIZE 


Same Price as Before 


‘20° the Gross 


Assorted Colors: 
Yellow, Violet, Spring Green, 
Peacock Blue, Pink, White. 
imine 


Contact Your Jobber or Direct 


MALROS COMPANY 


"The House of Colors” 


BOX 2879 DOVER, N. J. 





| (,oettman. 


i (Juackenhbush STO! 











NEW ise". 


lobster wood 6 fabric, 60 $50 00 


See or contact us for 
seasonal, decorative 


F\P & functional disploys. 
Studio, Inc. 


15 East 22nd St... New York 10, N. Y. 
GR 7-3650 


| Orville 











MARCH, 1930 

Hioward ( Oehler, display 
the Wieboldt Stores inc.. 
director of the 
vention of the International Ass 
Display Men. Carl \ Haecker, Mont 
gomery Ward & ¢ 
assistant director and chairman of education 


director of 
(hicago. was 


named forthcoming con 


o.. ot the same city. was 


lop prize winners in a contest sponsored 
by the Clock ciation of 
\merica were a tollows (‘arl W Ahl roth, 
The May Company, Los Angeles; Carl I 
loseph Horne & Co., Pittsburgh: 
john kK. Patton, L. S. Ayres & Co., 


electri 


Manutacturers Ass: 


Indian 


apolis, and Rumsey ( ompany, 
Philadelphia 

Krank Daley, display manager of the 
e, Paterson, N. J., resigned 
in order to join the display staff of Kresge s, 
Newarl 


Men's \s 


convention in 


lhe Southern Display sociation 
was planning to hold a 

Shreveport in May 
(harles A. Merrill, 


ager tor Herman Saks & Co... 
recently with the New 


formerly display man 
birmingham, 
\dams 


Kautman 


and mor 
( ompany, Baltimore, jomed 


Straus Company, Louisville 

Kobert Buss, assistant display manages 
ot Schuneman & Mannheimers. St. Paul. was 
elected president of the local display group 
Miles Stransky, Golden Rule, was named 
Harold Maurice 
Kothschild & Co., vice-president, and 
Bennett. Ward & Co., 
ecretary 

lhe (maha 


lowing: president, 


treasurer: Kneeland. rf 


Montgom« ry 


Display Club elected the fol 
lkinar Olsen, 
Herb Lawrences 

frank 


ble rzberg s ' 
Haas 
Fiala, 


vice-president, 
Brother 
lhomp (oti, 


secretary-treasurer. 


Belden Company 


MARCH, 1945 


Paul Caruso jomed Martin's, Brooklyn 
assisttant to Daniel Coftee lhe tormer 
had been with Macy s. New Y ork ( ity. 
(srant Orbin took over display for 
\ Mann. Canton. Ohio hte 
neth Hildreth, who resigned in order to join 
\dam & Co., Buttalo 
st prize im a contest sponsored by 


stern 


replaced Ken 


{ harm NidtVAZINN Wi WOtl hy Lloyd ked 
tern, Sibley, Lindsay & Curr, Rochester, 
Frank Sel 
Stvle 


Silver 


rd wa received that Pt 
man, tormerly 
Shop, Detroit, 
Star tor gallantry in 


di playman at lay 
had been 
action 


awarded the 


lians Carsten Ben Simon & Sons, Lin 
Wilham WD. Horton, The 
Brockton, Mass., were top 
a contest held by Barron 


coln Neb.. and 
tem (ompany, 
Wiitlhet IT} 
on (Companys 
lona Shoppe, Richmond, named tk 
(;lass as di play manager to succeed 
in the navy 
; had been with Mangel’s, Philadelphia 
ollowing the resignation of H. M Bush, 
\N. D. Stone became display head tor Kline's 
Store, Atlanta. Bush 
of the same city 


omorat: the latter was 


Department jomned 


Zia hi \ ~~ 





ociation of 


BATTERY-OPERA 
MOTION DEVICES 


HERTY 


for UNLIMITED ANIMATION: - he 


. YO ELECTRICITY —Run dey and 
night continuously for 5 to 8 weeks on 2 
spgoag ie one batteries! Carry up to 


“TURNETTE” 
(turntable) 
dia. 74" 

Sample unit: 


$8.75 °.?. mm > 

“TURNAM” (motor) _ 
Versatile! Ideal for use 
on most any type of 
animation. ne units 


Newest of All! Amazing! 
BATTERY — MOVED Pre- 
cision CLOCK MOVE- 
MENTS. Run 500 to 800 
days on 2 ordinary 10¢ flash- 
light batteries! Sample 
incl. hands 


and batteries: $8.75 °.?. 




















>) it'll pay you 


TOP QUALITY || to write for 
CROWN 
DISPLAY || eas 
HARDWARE new catalog 
today! 











~ 


MONEY SAVING 
PRICES 




















Complete line of card holders, ‘‘T’ stands, 
binning hardware, peg board and peg board 


accessories .. . all at money saving prices. 


CROWN METAL MFG. CO. 


1100 W. WASHINGTON BLVD., CHICAGO 7, ILL 


DISPLAY WORLD 








SHOULDER COVERS 

Vinylite 

Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 
5 


YARDVILLE, N. J. 


window -cleart vil lyvthene 


BOX 3 














RABBIT UNITS, EGGS 
AND PAPERS 


EASTER 
S a R i N G re ACCESSORIES 


GRASS MATTING — SCROLLS — FOIL BORDERS 
Send for Catalog 


THE MULDNER COMPANY, INC. 
397 Bridge Street Brooklyn |, N. Y. 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 


AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 




















ARTIFICIAL FLOWERS AND 
DECORATIVES 


for Show-window and interior displays 

the lowest prices 

the displayman 
WRITE FOR CATALOG. NO JOBBERS, PLEASE! 


BARTH'S DECORATIVE STUDIOS 
iSiS N. Chestnut St Colorado Springs, Colo 


Best quality at 
From the manufacturer direct to 








RAO Foil Paper, Base Metal 
RAO Foil Cloth 


Special Discount to Jobbers 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City 4, N. J. 














Same Day Shipment On All Orders For 
Genuine “PEG-BOARD” FIXTURES 
AND PANELS 


Avoid delay—order from LADON for immediate, same 
day shipment Complete stock to fill your needs 


LADON COMPANY, INC. 


730 S$. Wabash Ave., WA 2-0383, Chicago 5, Ill. 








Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Precure Our Own Materials 


Russel Morris of California 
99%) S. Live Oak Fontana, Calif. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 
USED DISPLAY EQUIPMENT FOR SALE 


we 
$4.00 Per Column Inch— CASH WITH ORDER 
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bor years 
Stewart Dry Goods ¢ 
lk. Hershey 
different field 

Robert 


many display manager tot 


M 


ente! a 


ompany, Louisvaille, 


resigned in order to 


Findlay announced his resignation 


display Carls, Ltd... 


Antonio 


as manavet rol san 


Shoe Form Company 
Has Wall Displayer 


\ round, flesh ( olore d panel boat 7 dt illed 


so hosiery forms can be mounted quickly by 
simply screwing wing nuts on bolts inserted 
through the board 
Shoe 


leg 


and positions 


introduced by 
Auburn, N. \ Thi 


forms can be adjusted to different angl 


has bye qi 


Form Company, 


thy os 


Spcciadi 


blosiery 


bra qT 


The two leg torms 
W -8” 
all contained in one package 
“W-8-W.” or the 
used individually 
Base KE.” 


Saving opportunities 


AT? Alt y 
wall 
and called the 
forms im th et 


“Sho 


lk orms with the 


(Ati by 


with a form (ila 


lnusual display effects and it 


Ate provided hy t hie 


novation lhe forms are 30 inches lo 


are available in all the usual “Fairy 


finishes 


Advantages Claimed 


For Latex Adhesive 


May 


AvVCTIUC, 


Works, 5018 Sout! 
marketing 
ach 
blay tiv 


white it} 


(Chemical 
( hicago 37, 18 
play purposes a natural late» 
“May 


Tic 
thie 


‘lex Creme (Cement 


latex content, it 1 
and 
Wate rprool bye Tit} 
he applied u 


adhere to 


consistency otf cold cream, 
Hexible, 


non-inflammable, can 


a strong, 


s, and will labri 


vell a 


ber ot way 
leather a 


the like 


papel cardboar 


Swivelier Appoints 
A. R. Parker Company 
lhe A. R. Parkers 


treet, San Francisco 


( COUT ATL ' 
ll, 
representative 

13 34th 
covered by thy 
will be north 


ha been 
cl manutacturer s 

elier (Company, Inc., 
2 i¢ 
(lompany 


ot Nevada 


street 
territory 


alitornia 


Plans To Open 
Display Firm 


Roy ¢ Sourling. tormerly ot Cali 
| 


1s planning to open a di play supply 
Albuquerque, New Mexico, around t! 
of April and 1 sted 


COoMpanies 


inter in hearine 


wishing entation 
well as lexas bt 
the present at 11OO Ne 


rial’ street, Hobbs. \ ¢ A Vie mice 


repre in) 


state as western 


reached tor tl 








SOURCE SERVICE 


If in any of the illustrations in DI> 
PLAY WORLD you see some property. 
fixture, mannequin, other display 
equipment which interests you particu. 
larly, we will be glad to supply you with 
the source from which it can ob- 
tained, Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


l, and it will have prompt attention. 


be 





_, 


AIRLITE 


NEW 3D LETTER 
with DEPTH! 


Sensational "'Airlite’’ Letters—light 
as air, flexible, can be sprayed any 
color, easy to mount on any surface. 
Available in 4", 6", and 81/2" high 
letters, 2"° thick. 


BODONI OR FUTURA 
Write, Phone, Wire for 
Prices & Samples 


GRACE LETTER CO. 


77 Fifth Avenue, New York 3, WN. Y. 
WA 4-0850 





WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md 











Send for Paul 
tative new book 


“HOW TO FORM A COAT 


Professionally™ 


64 photographic illustrations, 
each with explanatory copy. 


$5.00 


Display Ideas & Promotional Service 
Bissantz Bidg. Wichita 2, Kansas 


Barber's large authori- 


Over 20 yrs. professional menswear 
experience offered you for only 








ee 
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Visit Our Studios and} 


Showroom} 
25 OPERA PLACE 


CINCINNATI 2. OHIO 2 
‘ 


Your One Source of 
All Display Needs 
RACKS 
FIXTURES 
MANNEQUINS 
DIISPLAY MATERIALS 

















Opportunity Exchange 


Forms close 5th of month. 


Rate: $4.00 per column inch. 


POSITION WANTED 


Combination Display and Advert 
tising Man. Excellent card writer 
Years of experience and A-1 reter 
ences Family man, clean habits 


Address BOX 3FG 
Care of DISPLAY WORLD 














FOR SALE 


Stensgaard Space Ship 


i;quipment 


| rathe-Getter ! lsed successtully for Z seasons 
im our Space Toyland! Complete unit consists of 
©; Mechanical Space Machines (3 ft. by 4 ft. by 5 ft.) 
“Landing on the Moon,’ “Space Pirate Ship,’ “Rocket 
lake-Off ®3 Space Uniforms, including 2 Plexiglas 
Bubble Helmets. ©1 Swirling in Space Machine (an 
animated unit with 2 space figures). @20 Space Comuras 
lor department column treatment ®()ne & it. by & it 
kront Control Panel with seats and gadgets galore 
®Six 40-watt Black-Light Fixtures Original Cost 
M000. Kirst $1,500 offer takes it away! 

Photos on Request! 


Call or Write 

Roger Kellermeyer 

PECK’S of Kansas City, Missouri 
11th & Main—Baltimore 0600 


lerrifi 


ASSISTANT DISPLAY DIRECTOR 


one of the leading department stores in the middle west, and a 
of AM( Our Display Department has an excellent opportunity 
ble tor a man, 3 to 4, qualified to meet our job requirements 


Technical training essential in Industrial Design and Interior 
Decoration, plus a minimum of five years display experience 
in a retail organization of A-1 rating. Administrative ability 
essential to supervise large group of Decorators and Helpers. 


In reply, give detailed account of educational background, personal data, 


; d 
and complete employment history State salary required Please enclose 


photograph. Address answers to 


ATTENTION, PERSONNEL DIRECTOR 


STIX, BAER & FULLER 


603 WASHINGTON AVENUE ST. LOUIS, MISSOURI 











FOR SALE 
Excellent Lionel Train Setup—8 ft. x 18 ft. 


All Newly Wired This Year 
$2,500.00. 


Ideal for Toy Department 
Will Sell for $750.00 


Photograph with complete details by request. 


The S. Kann & Sons Co. 


Pennsylvania Avenue at 8th Street 
WASHINGTON 4, D. C. 


Original Cost 








SALESMEN AND DISTRIBUTORS WANTED 
handling display merchandise We offer you an 
opportunity in a product that has practically no competition THREI 
ALI PER DAY BRING YOU $75.00. Our product is an animated trave! 
limitation of copy to 490 spaces Wanted and needed by 
Write tor territory See Feb issue of Display World, 
0 and 74 tor additional information 


pape 
KRUPNIK MFG. CO., 4542 N. Kedzie Ave., Chicago 25, IIl. 


iifamen oF lbiatributors 


word sign with ne 


evel businessman 














SALESMEN WANTED 


qualified sales representatives for protected territories 


rERQO line of men's. 


\eeressive 


to carry the misses, junior, and children’s 
mannequins, plus a complete variety of display forms and special 
item (Only those persons with top recommendations and tollow 
ing among better stores will be considered. See our display adver 
tiserment elsewhere in this issue, then write tor turther details and 
personal interview, giving all particulars in first letter regarding 


experience and qualifications. No objection to non-conflicting lines 


TERO, INC., 203 W. 33rd St., New York City 13 


If You Have a Good Department Store Following 


here is an excellent opportunity to sell our exclusive and original 


FLOWER & NOVELTY LINE 


at TOP Commission Rates. 


experience and lines you carry. Territories open 
New York to Virginia: West Virginia; Michigan: 


Iowa and Minnesota: 


state past 
Atlantic Coast 
Wisconsin: 


(Chicago: California; Utah and 


(olorado 


Address BOX 3CD 


Care of DISPLAY WORLD 

















FOR SALE OR EXCHANGE ON ANIMATED 
CHRISTMAS DISPLAY 


sell or exchange this mechanical sound Christmas Jazz 


Willing to 
Hand, consisting ot five gnomes and one Santa leading the band 
(lever crowd-stopping window display, well dressed and in excel 
Rand consists of drummer, trumpet, trombone, 
Worth $3,000.00 Will sell tor 


worth ap 


lent condition 


tuba and clarimet when new 


$850.00 or exchange tor Christmas animated display 


proximately $2,500 If interested write to 


WELLAN’S Display Dept., Alexandria, La. 








200 SLIGHTLY 
DAMAGED COPIES 
“‘Applied 
Papier Mache”’ 

By Wyatt 


his manual sells at $3.50 per 
copy. Is fully illustrated with 
step by step procedure in mak 
ing full round figures in papier 
mache. The only manual ot 
its kind so far as we know 
\bout 200 copies are all that 
is lett lhe covers are slight 
ly damaged Will sell them 
at $1.98 per copy. Get yours 
send $1.98 


FLAIR 
PLASTIC 
MANIKINS 
WANTS 
DISTRIBUTORS! 


Hottest Line in 


America! 


while they last 
today 


Snap Wyatt Studios 


Route 3, Box 599 
TAMPA, FLORIDA 


15 W. 18th St. 
_& ff od 











DISPLAY WORLD 














AVAILABLE MARCH Ist DISPLAY MANAGER POSITION 


PARTNER WANTED FOR SALE Top-Notch Director vigh-fasbnnd 


yA ; rT 


(owne we , 1€ rertis display | 

wner of well established Animated Christmas Window Advertising and Display ind promot | | : 

| } ; ; , ' ‘ ; ; ‘ . 

West coast mannequin manu ‘<6 . ” phate tap fhe — ' — ) 

i id partment st R ) te, Mid 

lacturing and repair company The Littlest Angel lashion n 5 apt ex pr BOX jHI, 
pert low artiat, p t | WORLD 


= _— 2 
desires to sell one-half intet » units in excellent condition 





est (,00d opportunity lor VMiay bye used aa 6 62 series of , " ; ' 
person desiring to improve windows or im one lara win} ert y spia ' nti DISPLAY POSITION WANTED 
sell Write for full details to dow a a ae ~ coal an Marri 


Address Box 345 GOLD’S of Nebraska 


Care of DISPLAY WORLD Lincoln, Nebraska ie . Wilson, 3488 Balzer St. 
Lansing 17, Mich. 





» BOX 3GH 
DISPLAY WORLD 

















Representatives Wanted Displa POSITION WANTED—By capabt SHOW CARD LETTERER 


4 a a , 
Mer Sel] 71,000 advertising novel displayman Last three years man net iced nis ne 4 ‘ Realy S A # E S M A N 


tres to business firms to « ipplement aged i medium-size department : . , _ , 
YOuUT income { ommission basis lean display ind otiuntahen - : P all , cul , }« : ' W A N T E. D 

send $1 (refundable) for 16 unique Would like job with opportunity 1 g ad 

samples catalogue, et Adelphia tor 1dvancement Photos sent on \I pat } astern manutacturet 
Specialty Co., Dept. DW-3, 1954 request. Address BOX 3BC, Car: TED SOKOLOVE DISPLAYS, In un lispl 
Hudson St., Cincinnati 12, Ohio. of DISPLAY WORLD 545 W. Biddle St., Baltimore 1, Md apnea Siepeny weap 


representation in Texas and 








thie Southwest hk xelu ive tel 


ritories No obrection to 


Salesmen or Saleswomen conflicting line or line 


Are you interested in increasing ATTENTION Salesman Wanted d For department 


your earning power? d the better store only 


Are you interested in selling a ‘ 

: ‘ ‘ ’ \ VA () \ ( i} 
side line of unusual top line dis- JOBBERS Leading ' vor" es \d | B 3K 
play items used by every type vant sale man Loot window f qgress Ox 
store 

Are you interested in showing your New Studio formed specializ display materials, fabri sate t DISPLAY WORLD 
customers 4 and unique items ing in hand painted panels and papers, flowe1 etc. Excellent 
every mont | 

If you are interested write or wire murals It interested in han opportunity | umited traveling 


us immediately for ful! particulars dl , - ; REPRESENTATIVES 
ing new and attention-get re n ( I LOR t 

no Gael Unes wae er Games g n-g Protected territory jur sa WANTED 

what territories you cover and ting ideas, write in care ot men know about this ad 


what type stores you call on 











Vidwest ‘ew 


\LL TERRITORIES OPEN DISPLAY WORLD a a 31) and i Pages we ‘ r 
\ddress Box 3AB Address Box 3DE Care of DISPLAY WORLD KENBURY GLASS WORKS 


(are of DISPLAY WORLD New York 11, N. ¥ 


7 OTIS tele? ant. 


























~ Th , : . Salesmen Wanted—Most territ _ - 
- Used MANIKINS $10 PRINTASIGN FOR SALE _ age Penge agp ma CORRESPONDENCE INSTRUC 
. ece ‘ omplete as os rat $2.68 Wm Pris tasign rb ae hime , , Decorative i acteemee tor Display } x TION in window 

ing charge $2.50. }- () B New vears old. at less than 4 oF ginal pect something hevond comprehen eration tor over 41 we 

York price \ddres sion for its quality, beauty, orig i graduates 

mtr thie wortd \ tet 


. ; ; 5 ( NS yality im sales wotential Loy n" 
MADISONIA > ewes oo ee vec A ra a Forme «Re catalog. THE KOESTER SCHOOL, 


152 W. 25th St., New York 1, en number, Address BOX 3EF, Care | | Koester Bidg., 3710-1 WN. Cicero 
N. - Chelsea 3-1550 Easton, Pa. of DISPLAY WORLD Aveé., Chicago 40, Ill 



































WAI And Associates 
Hold Convention 
Window Advertising, Inc., 175 Fifth ave K 4 


nue, New York City, and associates repre 


— 


’ 
senting major markets held a_ three-day : 
convention in New York during February : — al 
(,eneral conditions in display installation = | 
service at the retail level were taken up in o 
detail, as well as plans for publicity. This 
group has been working together, serving 
national and regional advertisers, for more 
than 27 years. A spokesman for the organ 
ization reports that business prospects for 
1955 indicate great improvement over 1954 


Les Thomas Resigns 
At Bullock's 


The resignation of Les Lhomas as acting 
display manager tor Bullock’s-Westwood, 
Los Angeles, has been announced. His su 
cessor 1s unknown at this time 


Rosenthal Recuperating 
From Pneumonia 


t-dgar Rosenthal, head of The Greneket 


« «¢ yworatio Ne ork { Ss Te erat . ° P , , . , 
rporation, New York City, is recupera —This is one of a series of windows by Escher Bettis, Stewart Dry Goods Company, Louisville 


lt uses the ‘Let's Go South” promotion materials furnished by the Florida Advertising Commission 
and is one of about 150 leading stores east of the Rockies supplied with the complimentary display 
the company tor several weeks ma‘erial— 


ing satistactorily trom a serious attack of 


pneumonia which caused his absence trom 


MARCH, 1955 87 








NEXT MARKET WEEK — FALL and CHRISTMAS 


JUNE 25-29, 1955 — CONRAD HILTON HOTEL, CHICAGO 
Peak period merchandising for your biggest seasons. 


MAKE RESERVATIONS DIRECT . .. OR THROUGH N.A.D.I. OFFICE 
PLAN NOW TO BE THERE! 


SPECIAL PRESENTATION 


Combined N.A.D.1. and N.R.D.G.A. CLINIC 


a JUNE 24, 1955 
RATIONAL ASSOCIATION GRAND BALLROOM, CONRAD HILTON HOTEL 


OF DISPLAY tmbuUSTRIES 


CHICAGO, ILLINOIS 


NATIONAL ASSOCIATION 
. OF DISPLAY INDUSTRIES 


PROGRESSIVE MERCHANDISE 
203 N. WABASH AVENUE CHICAGO |, ILLINOIS 





PRESERTATION 








Advertising Index—March, 1955 


lbecorative Piant ( , 1y . ( ‘ Choo 5 Park l_ane kabru 
De(jalan Co Hlens f corres ay isplays Picture Recording 


ey olay | (itil nen } f ;‘ Sidi ove Presto Sta rte ( ¢ 
, | 
Diaolay ational 


Rakeman Scenu 
Reyburn Mig. Co 
Reynolds Electric Co 
Rip Studio 
Round Tubes and Cores 
Rubner Ine., Gustave 
Russel’s of California 
Madisonia Manikins, In ; Rustic Furniture Co 
Maharam Fabri ( orp 
Malros Company 
Manhattan Wood Letter Co 
Masonite 


orp SAY r¢ | ’ iversal (‘ory 
May ( he Irie al W of ks 43 aves eat . j 
pd > ore ( 0 ‘re M 
Memorial (,rass q 4 iyior | , ky ink 


Schack’s, Inc Inside 
Mitten a Diss iM Y letters / : ¥ 
Schneider orp., louis 
Miva (oo , I rv ve . 
Shopsin Paper Co 
Morgan ({ » Ihe 
Mild ‘ r Showcard Machine Co 
Tiicitie? ‘ eo 
Silvestri Art Mfg. Co 
, buh y — : iii ‘ t T { ‘> 
seneral Display ory RO, ® tandard Item 
I ett ‘ er Starer Displays 
‘ ‘ ey i) j ~ > 
N Stemplet &® Sons 
ot Stenswaard & Ass 


llamberwes I re ivi ‘ ~— = - & Furniture “0 ; . 
omen Mie “<fibee Nevada Ming ree Co 7* I 
Hernard Mfg. © 7 } New York Display Fero, In 

Mestwy Ci y Manutacturers’ Group Things from Texas 
i erdhere. Robi Newhoff Associates, Sidney 

ST emanante ‘ Northeraf' lighting Co 


(ohihorst, Ie 

Opportunity + - “ 
Walters Industries 
Weyerhaeuser Sales C: 


Parallel Mig. Cory 8 Williams, Ine., D. G 
Park, Inc., Philip R W. H. Window Display For 
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‘*PEG-BOARD 


PMENT 
“ 
panels and metal fixtures give you the 
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isplay problem? 


C@., 
BELLWOOD, 


- 


Pe ee a ae ee 











right working combination of top-quality 
perforated hardboard matched with 


60 HANGING FIXTURES 


only original and genuine 
and the name of your nearest 


ua 


S ae eee e.8- 6° @ © 
e*eeeeeee#e#e#*® 
Mig 


BUTLER MFG. 


But er 


© @e @eewee#se##te#ee 


WRITE NOW for complete descriptive literature 
ee 


including prices . 


distributor. 
3150 RANDOLPH ST. 


SOLVE IT WITH... 
Copyright 1953 by 
B. 
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Korrect-Way Distributors in all MPincipameities 


American Fixture snd anufaccarig (Leo., 
2300 Locust Ser@tt, Sc. Louis 3 Mo. 
FACHDRY SHOWROGMS: 

11 West 42nd J eet, New York, . . ss 


220 West Ad@ms Street, Chicago, 


A striking new brochure Wustrating the new 


u Monde Mannequins is tgady now. Write or call 


your Korrect -Way Distrib wr yor your copy, 


pu visit his showroom 
and see why these mann , uins are 
the first to captire the youthful 
"Fresh Look . that ever, ashionable 


American wo strives for today. 





